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The American Bus Association, the trade association of the intercity bus industry, represents the 
motorcoach industry's interests in Washington, D.C. It also facilitates relationships between 
North American motorcoach and tour companies and all related segments of the travel and 
supplier industries and promotes travel by motorcoach to consumers.  

ABA represents approximately 1,000 motorcoach and tour companies in the United States and 
Canada. Its members operate charter, tour, regular route, airport express, special operations 
and contract services (commuter, school, transit). Another 2,600 member organizations 
represent the travel and tourism industry and suppliers of bus products and services who work in 
partnership with the North American motorcoach industry.  

ABA is also affiliated with the Ontario Motor Coach Association and is home to both the National 
Bus Traffic Association and the ABA Foundation.  The National Bus Traffic Association is a non-
profit organization established by the intercity regular-route scheduled service bus carriers in 
North America to serve as a clearing house for the disbursement of payments related to a 
settlement of accounts on interlining tickets and related services between scheduled service 
carriers. The American Bus Association Foundation is a nonprofit organization with an emphasis 
on scholarships, research, and continuing education. 

Mission Statement:  As the industry leader, ABA advances North American motorcoach travel 
to fulfill the transportation and travel needs of the public. 

ABA Goals 

1. Advocate and accomplish the industry’s policy agenda. 

2. Attract and serve an increased number of members across all segments. 

3. Enhance the public’s awareness and use of motorcoach travel. 

4. Strengthen the value of ABA’s Marketplace event. 

5. Provide research and information on industry and market trends. 

6. Strengthen members’ business success through education, marketing, and business 
           development programs. 

7. Provide direct economic benefits for ABA members. 

8. Increase understanding of ABA membership value among current and potential members. 

9. Provide appropriate representation for all members in ABA’s governance structure. 

 

http://www.buses.org/

