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Cheap Shots May Prove
Expensive For All 

Our industry faces
challenges already
because of its size. We
must carefully choose
where to focus our
energy to do the most for our
members. That task becomes more
difficult when the United Motorcoach
Association attacks ABA through
misinformation and misrepresentation
of the facts.

In the Dec. 1 issue of Bus &
Motorcoach News, UMA mistakenly
misrepresented ABA's position on H.R.
3985, the Over-The-Road Bus
Transportation Accessibility Act of
2007, saying the bill "is being pushed
aggressively by the American Bus
Association." The Oct. 29 ABA Insider
reported ABA's position as follows:
"ABA believes that the compliance
measures will better distinguish
between responsible scheduled service
operators and rogue operators.”

The motive behind H.R. 3985 is to 
get the illegal curbside carriers off the
road. The bus crashes these illegal
operators have caused have led to
press that gives the entire motorcoach
industry a black eye.

Since the FMCSA and other
regulators have had marginal success
getting them off the road, the
requirements for ADA compliance—
that apply uniquely to scheduled
carriers because of purchase
requirements for wheelchair lifts—
may provide the authorities with the
leverage they need to pursue these
operators.

Responsible operators have nothing
to be concerned about. The bill has no
purchase requirements for charter and
tour operators to have lifts on vehicles.
This bill is aimed specifically at known
non-compliant scheduled carriers,
which are the only companies that
have a fleet-equipment requirement
for wheelchair lifts. Rules and reporting
requirements for charter and tour
companies do not change, and they
are allowed to provide the service with
48 hours notice using their vehicles or
those from another company.
Operators tell me they are meeting
those requirements regularly.

Because of this inaccurate assault on
ABA, and the misinformation spread
throughout the industry, we have to
spend time and resources correcting the
record.We need to explain to our
members once more that all professional,
compliant operators have no need to be
concerned about this legislation. Based
on the text of the bill, there is no proposal
to require further record-keeping beyond
what is already required by the U.S. DOT.

We’re all facing congressional
proposals to place seatbelts on
motorcoaches, redesign seats and the
coaches themselves. When we must
divert resources from fighting these
issues, it inhibits us from uniting as an
industry to help our small mom-and-
pop operators who face the biggest
challenges. Nearly 75 percent of ABA
members own 10 or fewer coaches and
are in the charter and tour business, so
we are keenly aware of the needs of
our small operators.

Let’s work for the common good of
the industry. ABA pledges to do so. We
invite UMA to join us.

Did You Know That...
As a FREE member service, ABA
will act as your agent for blanket
designation of service of process?
Eligible operators must be ABA
members in good standing and
submit U.S. Department of
Transportation form BOC-3 to ABA.
Call ABA Member Services at 
(800) 283-2877 for details.

http://www.buses.org
http://www.buses.org/files/ABAInsider_102907.pdf


The Insider Q&A: Dave Bolen,
President, New World Tours Inc.

Dave Bolen, President of New World
Tours Inc. in Bristow, Virginia, is
listening to the future of our industry.
At the advice of college students, he
upgraded to high-definition big T.V.s
on board, where passengers can get
on board and plug in their iPods and
video cameras. He took a few minutes
to talk about the upgrades with the
Insider.

ABA: What’s new at New World Tours?
DB: We are currently in the midst of
implementing new technology aboard
our motorcoaches. We’ve introduced
display technology onto the coaches
that allows passengers to see their
own entertainment. On most
motorcoaches, you would put in a DVD
and watch a movie. Or you might have
a choice of watching Direct TV and
everybody watches the same thing. On
our coaches, a section of the bus could
watch Direct TV. One part could watch
a movie, and another part could work
on a power point presentation. That
can all happen at the same time. We
provide our customers with choices.
We have an onboard PC that allows us
to control the different types of
entertainment and even control our
GPS system.

ABA: What regions do you serve?
DB: We’re primarily in the mid-Atlantic.
We operate up and down the east
coast. Rarely do we go across country
— maybe once a year. The majority of
our tours are to Ontario and Quebec
and down to Miami.

ABA: Are you doing anything to
make your fleet more green?
DB: All of our engines are now
compliant with the regulations
adopted by the EPA in 2000. They’re
not 2007, but they’re the prior
generation of EPA engines. One of our
buses was used in the testing with the
EPA last year. We had very clean

emissions. Our entire fleet is set up
that way. Also, we try to market
ourselves as a low-carbon footprint
option to our clientele base. I think just
about everybody in the industry is
doing that nowadays.

ABA: How did you get into 
the business?
DB: My family invested in a motorcoach
in the early 1980s to go to Atlantic City. I
was a college student. I was the
youngest in the family and that was
what I was assigned to do.They asked
me to run it for a while, and here I am.

ABA: What made you stay?
DB: I made a commitment to the
employees and a commitment to my
family and I decided to stay. Here I am
22 years later.

ABA: What’s your favorite
motorcoach trip you’ve taken?
DB: In 1979, I toured Europe for a
month in a motorcoach. That’s how I
became hooked on European
motorcoaches.

ABA: What were you doing 
over there?
DB: I was a student visiting Europe. It
was my first big plane trip and my first
big motorcoach trip. An impression
was left on me. I have fond memories. I
very much like the European
manufacturers I met — I like their
approach to the motorcoach industry.
In Europe, back then, a gentleman
would start out as an apprentice
cleaning and maintaining the bus
doing the oil changes. And he would
progress through the ranks and drive
tours. You had a guy who knew how to
clean it, knew how to maintain it, and
really considered it to be a profession.

ABA: What challenges has that
posed in the North American
market?
DB: The primary challenges facing our
industry are one of being able to
change how we’re perceived by the
North American traveling public. And try
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One of Dave Bolen’s 
high-tech equipped buses.

http://www.newworldtours.com
http://www.newworldtours.com
http://www.mcicoach.com/greenbucks


to change the way they perceive riding
on motorcoaches. I think the experience
is better than it was for me in the 1970s.
There are more entertainment options,
motorcoaches are more luxurious, the
climate control is better, they’re cleaner,
the quality is better than what we
received. I think that changing our
image with the public is problem one.
Problem two is attracting the right type
of labor force to try to take our industry
on to the next level.

ABA: What would be the right 
type of labor force?
DB: You’re looking at a labor force that
enjoys this career and is properly
compensated and one that makes
them feel proud of what they do. We’re
all going to have to develop products
and services that enable our labor
force to be able to achieve those goals.
Right now, I’m bent on going the
technology route because I think the
technology enables our employees to
perform better and be perceived
better to the traveling public. If we can
provide our operators with more
information so they can do their job
more efficiently, and with a greater
sense of accomplishment, we will go a
long way toward improving our image
with the public.

ABA: So what do you feel is the
public’s perception of the
motorcoach industry today?
DB: North Americans are in love with
their automobiles and the freedom
that comes with that. Now, with
increasing congestion on the nation’s
roadways, we need to make ourselves
more appealing to them so they will
leave their automobiles and use our
services. Or consider them to be an
option outside of their automobile.

ABA: Why do they love their cars?
DB: Part of it is an American culture. Or
perhaps they did not have a great
experience when they were younger
riding on motorcoaches.We have not
found a way to keep them engaged

and look, everybody in the industry
right now is trying to their very best
and accomplish that but we have work
to do. It’s going to take a long time to
change the public perception. It’s not
going to be easy to get people to use
mass transit and motorcoaches. But all
of us working together and providing
more appealing solutions will ultimately
help us become more successful than
we have been up to this point.

ABA: Why do you think it hasn’t
been successful?
DB: Cheap gasoline, compared to
Europe. It’s a cultural thing. The
automobile is ingrained in society. To
get people out of the automobile,
we’re going to have to find creative
ways to give them their sense of space
or in control of their environment and
make the experience more positive.

ABA: What else can be done to
change public attitudes?
DB: I change my fleet out every three
years. It used to be people would say,
“Ooh, ahh.” In 2004, we came out with
a new fleet and everybody went ‘So
what? Big deal.’ I was like, ‘Man I spent
$12 million and nobody cares. This is
kind of scary.’ So I went to an ABA
Marketplace and I went to one of the
education sessions and one woman
was speaking on how to appeal to
baby boomers. She said if you can
appeal to young people, baby
boomers will want to do the same
thing because they want to appear
young. So I decided to go out and put
together my own focus group using
my neighbor’s son who is a student at
UVA and his buddies. I asked them to
study my buses and come back and
give me feedback on what we can do
to make them cooler, make them more
fun. These kids were riding other buses
to a Habitat for Humanity event. They
came back with cool ideas that
involved more electronic choices and
better displays. And that’s what we’re
implementing now.
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ABA: Such as?
DB: You can plug in your iPod. You can
share your songs, you can share your
digital images from our camera. You
can get on board our bus and display
the photographs you just took. We’ve
had kids go skiing or on roller coasters
and they get on the bus and plug in
the video camera and show what it
looks like going down the hill. We
made a system that made it easy to do.
That makes it more attractive. The kids
said, ‘These small little screens stink.’ So
we got larger monitors.

ABA: So instead of giving something
up—their own car—they are getting
something extra by choosing to go
by motorcoach. Is that your message?
DB: I’m trying my own thing. There are
a number of carriers that are trying
more luxurious amenities and different
types of itineraries on tours and
commuter routing to achieve the goal
of making the experience more
positive. I believe that I am one of a
number that are trying technology and
trying to provide them with
entertaining choices on board so they
feel that they have more control over
their environment. It’s a bit of a
struggle. But for the most part, we’ve
got a hit on our hands. People seem to
be into having more choices.

ABA Meeting With Members 
Of Congress To Ensure Sound 
Science Shapes Safety

ABA government & regulatory
affairs staff, working with policy staff,
is meeting with key Members of
Congress to deliver the message that
sound science must be the driving
force behind any proposed new
safety legislation.

“Safety remains our top priority,”
ABA President & CEO Peter J. Pantuso
said.“Everyone wants motorcoach
transportation to continue to be the
safest way to travel, and to enhance
our industry’s record on safety where

we can. But that can be done only
with sound science serving as the
foundation for sound public policy,
and we want to make sure everyone
on Capitol Hill receives that
message.”

ABA’s heightened presence in
Congressional corridors comes in the
wake of a bill introduced by Sens.
Sherrod Brown (D-Ohio) and Kay
Bailey Hutchison (R-Texas) that calls
for unfunded, untested mandates
without first conducting the required
research to ensure that such
mandates meet rigorous scientific
benchmarks.

“We want to work constructively
with both Congress and the National
Highway Traffic Safety Administration
to ensure that the traveling public’s
safety is front and center,” ABA Senior
Vice President for Government Affairs
Clyde Hart said.“We need to make
sure engineers have the resources
and the time they need to conduct
tests, analyze real-world data, and
review research conclusions
scientifically.”

ABA had been working with Rep.
Paul Gillmor (R-Ohio) on a
comprehensive bus safety bill when
the Congressman died unexpectedly
last summer. The new bill fails to
reflect any of the joint public-private
work that went into the late
Congressman’s legislation, nor does it
include the scientific protocols that
characterized the Gillmor proposal.

Among the biggest concerns the
industry has with the proposed bill is
the inclusion of many regulatory
mandates that have never undergone
tests to determine their value in
improving safety.

“Safety cannot be bolted onto a
motorcoach. It has to be engineered
into a motorcoach’s architecture,”
Pantuso added.“We owe it to the
American people to take the time
and resources to do things
scientifically.”
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A passenger enjoys the high-tech
offerings aboard a 

New World Tours motorcoach

Can't wait for the ABA
Insider to make the
office rounds? 

Sign up today to
receive it 
automatically via 
e-mail every other
week.

Click here to be added
to the ABA Insider 
distribution list.

mailto: abainfo@buses.org
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MARKETPLACE PACE

Final Quality Appointment Requests Now Due By 12 P.M. Thursday, Dec. 13th 
Appointment requests are now due by noon on Thursday, December 13,

2007. This will be the final appointment extension for Marketplace 2008. All
appointment-taking delegates can make their requests through their
Marketplace Passport. For step-by-step directions, check out the Quality
Appointment Guide available at www.buses.org/marketplace.

Buyers: Information = Quality Appointments. The Resource Central
Subcommittee wants to make your appointments successful and productive
at Marketplace. Please provide us with the materials Marketplace Sellers
need to research your company so that your return on investment is higher.

Providing your company information in the ABA Marketplace Resource Central
- Your Office Space at Marketplace, sponsored by New York State, allows more
productive, targeted business opportunities in your 7-minute appointments.

Please provide: tour catalogs, fliers, brochures, and any other materials you
may have to showcase your company and areas you may travel to.

Also, complete your company’s Marketplace Profile. The six easy questions
will help make your appointment sessions more useful.

Operators who send current catalog information and complete their
Marketplace Profile by December 31 will be eligible for a drawing of a $400
American Express gift card donated by AmericInn International.

Get Raucous About Your State/Provincial Caucus
Make additional contacts through your state/provincial caucus

opportunities. ABA wants to offer 2 options for your state/provincial caucus:
Monday, Feb. 4: 6:00 PM - 7:00 PM: This option will provide you an

opportunity to meet immediately with your state/provincial members to pass
on hot leads and provides more time between the caucus and the start of the
Lodging appointments for your members to conduct additional research.
This option also allows for more time since there are no appointments or
education sessions to cut off your meeting time.

Tuesday, Feb. 5: 8:00 AM - 9:00 AM: This option will give you an opportunity
to organize and self-copy your leads.

The state/provincial contact will send his/her preference to ABA so let your
state/province know what you prefer. If you do not wish to have a caucus
space reserved for state/province, please let us know. If you have any special
requests, e-mail vosman@buses.org with your request.

E-mail Meets All Needs For Communicating Caucus Leads  
Each year more than one million pieces of paper (20 cases) have been used

to copy caucus leads. There will be no drop off lead copy service at Resource
Central this year in an effort to go green. You will have self-serve access to the
copiers in Resource Central for your Caucus Leads on Monday, Feb. 4 until 6:00
PM and on Tuesday starting at 7:00 A.M. Other Green Options:
■ E-mail your leads to your members through the Message Center.
■ Share your leads with your members before you attend Marketplace.
■ Follow up with an email after Marketplace. It will give your members a great

reason to call an operator after Marketplace.



MEMBER SERVICES
ABA Members Receive Exclusive
Benefits From Office Depot

ABA’s business-to-business
partnership to provide exclusive
benefits from Office Depot is getting
even better. In addition to the ABA
“members only” discount on 
office supplies to anyone in the
motorcoach, tour and travel industry,
Office Depot now offers coffee supply
service. Whether it’s for your company
break room or for early-morning
commuter runs, Office Depot can
customize this new added service 
for your individual needs.

The ABA-Office Depot partnership
saves you both money and time. In
addition to discounts on everything
from printer paper to computer
equipment, you can choose to order
what you need online and get it
delivered right to your door. Instead of
spending time shopping at brick-and-
mortar locations of Office Depot, you
can get what you need delivered the
very next day thanks to Office Depot’s
next-day service that goes to the
doorsteps of 95 percent of the country.

Once you’ve read the registration and
ordering details, start saving
immediately by shopping online via
ABA’s “Privileged Portal”.

TRAVEL TRACKS
Gaylord Transforming 
San Antonio Resort

Gaylord Entertainment Company has
entered into a definitive agreement to
purchase the Westin La Cantera Resort
in San Antonio, Texas, for $252.5
million. The deal is expected to close in
early 2008. The 691-acre resort
property includes approximately 508
rooms, 39,000 square feet of meeting
space and two championship golf
courses. Gaylord has also purchased
approximately 90 acres of
undeveloped land adjacent to the
resort property. In addition to the

purchase of the asset, Gaylord is
planning an estimated three-year, $250
million expansion that will bring the
resort to approximately 1,000 rooms
and approximately 160,000 square feet
of meeting space. Gaylord plans to
complete the expansion in 2011. For
more information, visit
www.gaylordentertainment.com.

New York Tourism Website Touts
Empire State’s Beauty In “The Beat”

Empire State Development, the New
York state agency behind the “I Love
New York” tourism campaign, last
month launched The Beat, a first-of-its
kind Internet portal for journalists,
broadcast producers, freelance writers
and other editors who cover travel and
tourism. The Beat will provide leads
and tips for destinations, experiences
and events throughout New York State.
It offers new and unusual story angles,
news on upcoming happenings and
developments, and aggregates direct
links to important media contacts in
each of the 11 regions of the state.

Tourism is a $43 billion business in
New York State, accounting for about
700,000 direct and indirect jobs as well
as $8.2 billion in tax revenues for the
state government. The Beat will
showcase all that New York has to
offer, including the border region with
Canada, wineries, natural wonders and
park system, arts, history and Main
Streets. The portal will provide a
dedicated online channel of
information.

In conjunction with the online
portal, a journalist hotline has also
been established, with a dedicated toll-
free number and email address to
quickly respond to press inquiries
about New York State, or the “I Love
New York” brand. The “I Love New York”
Journalist Hotline can be accessed at
(888) 950-BEAT or by e-mailing
thebeat@empire.state.ny.us.
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ABA-Office Depot partnership saves
members money and time.

Still On The Fence
About Marketplace?

Are you still
undecided about
whether you need to
attend Marketplace?
Read ABA President
Peter Pantuso’s blog
and ask yourself if you
can afford not to go. In
another blog entry,
Pantuso asks ABA
members what they
think about our new
penguin-themed
campaign to raise
awareness about the
green attributes of
motorcoach travel.

http://www.buses.org/files/Office%20Depot.pdf
http://www.buses.org/files/Office%20Depot.pdf
http://www.iloveny.com/thebeat
http://www.buses.org/node/725
http://www.buses.org/node/716
http://www.buses.org/node/716
http://www.buses.org/node/716
http://www.buses.org/node/716
http://odams.officedepot.com/registrations/portal.php?a=46704759


MCI Is Going For The Green
Motor Coach Industries is sponsoring

the “Going for the Green” putting
challenge at Marketplace to help raise
funds for the Foundation.“Going for
the Green” is a custom-made 40-foot-
long putting challenge that will include
hazards (water traps, sand pits and
gradated surfaces).The competition will
be placed next to an MCI motorcoach
and will include cash prizes for winners.

MCI’s “Go Green. Go Motorcoach”
campaign will tie in to the “Going for
the Green” challenge, while helping to
raise money for industry research,
scholarships and internship programs.
Over the last 10 years, the Foundation
has awarded 121 scholarships worth
more than $300,000 and produced
research to help paint the rich tapestry
of a vital industry.

Live Auction To Feature New ABC
Companies Motorcoach

The ABA Foundation live auction will
take place on Saturday, Feb. 2 at 5 p.m.
in conjunction with the MARKET and
offer you the opportunity to save big
on the new ABC Companies Van Hool
3035RE model, which features:

■ 280-cubic-foot pass-through
baggage bays

■ 20,000 lb. rear axle rating

■ ZF independent front suspension
with disc brakes and 60-degree
wheel cut

■ Pantograph baggage and engine doors

■ 05G Carrier compressor

■ 295-80R/22.5 Goodyear tires
Bridgestone Firestone has also

donated a new set of tires.

Silent Auction Speaking Volumes
The ABA Foundation has received

more than 120 commitments from
member companies to donate
products and services for our silent
auction, all of which will be featured in
the new Silent Auction Catalog.

The benefits of making a silent
auction donation are immeasurable.
With displays, catalogs and the auction
itself, your donation and display will be
viewed by thousands of delegates over
the course of the week.

Recent donations have included
everything from weekend getaway
packages to a special gift bag for the
discriminating golfer. Making a
donation is as easy as using the Silent
Auction Donation Form.

Questions? E-mail Daniel Hoff.

Operators Urged To “Join The Ride”
For Foundation Charity 

Motorcoach operators bringing buses
to Marketplace can sell seats and cargo
space to support the American Bus
Association Foundation and help defray
operating costs for the coach.These
programs benefit the ABA Foundation
and low income/philanthropic groups
selected by the Virginia Beach CVB
who would not ordinarily have the
means to take field trips. Operators
bringing a motorcoach to Virginia
Beach who can offer seats or cargo
space to delegates along your route
are invited to Join The Ride.

Delegates will pay $125 per seat to
Join the Ride. Of that cost, $100 would
go to the operator for costs, and $25
would go to the ABA Foundation. Once
all operating costs are met, the entire
$125-per-seat fare will go to the
Foundation.

Cargo space may also be purchased
upon availability. For large display, the
cost is $100 (of which $25 would go to
the Foundation), and for small display,
the cost is $50, of which $10 would go
to the Foundation. Interested
operators should:

ABAInsider | Foundation Focus
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The ABA Foundation mission
is to answer the call to support
the industry with research and

scholarships that benefit the
ABA, policy-makers and the

public. As part of its efforts to
meet the lofty expectations set

by its visionary Board of
Governors, the ABA Foundation

awards 18 scholarships to
undergraduate and graduate

students each year, hosting
interns and conducting research

studies on the industry and its
positive impact on the country

at a variety of levels.

FOUNDATION SUPPORTERS

PLATINUM DONORS

INTRODUCTION

http://buses.org/abafoundation
http://www.abc-companies.com/
http://www.mcicoach.com/
http://www.chrysler.com
http://www.prevostcar.com
http://aba.teameventmanagement.com/2008/silentauctionform.pdf
http://aba.teameventmanagement.com/2008/silentauctionform.pdf
mailto: dhoff@buses.org


2007 
BOARD OF GOVERNORS

■ Jot Bennett, CHAIRMAN

Capitol Trailways

■ Bert Askwith,
CHAIRMAN EMERITUS

Campus Coach

■ Eugene Berardi, Jr.
Adirondack Trailways

■ Gaetan Bolduc
Prevost Car Inc.

■ Brenda Borwege,
ABC Companies

■ Sara Fuller Hamlin
Greater Birmingham CVB

■ Frank Henry
Frank Martz Coach Company/
Martz Trailways

■ Tom JeBran,
Trans-Bridge Lines

■ Kevin Kirby,
Hard Rock International

■ Dennis Mariola
Bridgestone/Firestone Tires

■ Ruth Mensch
Marriott International

■ Colleen Miller
Blue Man Group

■ Peter Pantuso
American Bus Association

■ Patrick Scully,
DCCBNA

■ Tom Sorrells
Motor Coach Industries Inc.

■ Charles Zelle
Jefferson Lines
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■ Determine the number of coaches
you will bring to Marketplace, the 
pick-up locations, the date of your
arrival and the departure date.

■ Email Vicki Osman at
vosman@buses.org with the
following information:

■ Number of coaches participating in
Join the Ride 

■ Date of arrival 

■ Date of departure 

■ Area(s) of pick-up locations so we
can send Excel spreadsheet listing of
registered delegates 

■ ABA will provide you with a list of
Marketplace delegates from the
area(s) of your choice, including
email addresses and mailing
addresses.

■ Send information regarding your trip
to the delegates of your choice.

■ Process your reservations though
your own system.

■ After Marketplace, send
contributions to the ABA
Foundation.

Interested operators should complete
the Fax Back Form or call Vicki Osman
at 800-283-2877.

Marketplace Gives Back To The
Virginia Beach Community 

If you are bringing a motorcoach to
Virginia Beach, please consider
donating its use throughout the week
for school and other community field
trips.

Low income and philanthropic
groups selected by the Virginia Beach
CVB who would not ordinarily have the
means to take these field trips.

Interested operators are asked to
determine the number of coaches they
will offer for the cause, as well as the
dates and times of driver availability of
coaches participating in Marketplace
Gives Back.

Virginia Beach CVB will match your
coach’s availability to the most
appropriate school or community
group.

Send Vicki Osman the name of your
driver(s) at vosman@buses.org so that
they may be registered as a
complimentary operator at
Marketplace, giving the driver access to
all Marketplace events and meal
functions at no charge to your
company.

ABA can also help secure
inexpensive rooms for your drivers
while they are staying in the Virginia
Beach area. The Virginia Beach CVB will
provide you with an itinerary of trips
for your company prior to Marketplace.

Interested operators are asked to
complete the Fax Back Form or call
Vicki Osman at 800-283-2877.

Where’d Everyone Go?  To the
Afterglow! 

The ABA Foundation “Afterglow”
party will be better than ever as the
quintessential celebration for the 2008
Marketplace with the partnership of
the Hard Rock International.

The fun, food and drinks will be
complemented by live music and an
oceanfront view at Waterman’s in
Virginia Beach. With close to 500
delegates already signed up, we are
anticipating our largest party in
Marketplace history.

Your $35 advance purchase offers
you a night of beach party celebration
and VIP access to the venue. Events
such as Afterglow enable the
Foundation to award 18 scholarships, 2
university research grants and 2
industry internship programs, and to
underwrite scientific research.

These activities help the Foundation
to build the next generation of
industry leaders and provide critical
research showcasing the motorcoach
solution to policy-makers and
consumers. To register today, use the
convenient online registration form.

ABAInsider | Foundation Focus

http://aba.teameventmanagement.com/2008/jointheride.pdf
http://aba.teameventmanagement.com/2008/jointheride.pdf
http://marketplace.issi.net/2008/afterglow.pdf


Pending Bus
Operator Members

The following Pending Bus/Motorcoach
Operators submitted applications for

membership between Nov. 15—28, 2007.

California Sight Seers Inc. (DOT
1660711 MC  610787)
Huntington Park, Calif.

Mike Ramirez, President,
www.californiasightseers.net

Dixon Meyers Bus Transportation Inc.
dba Dixon Meyers Trailways 

(DOT 307122  MC 243188) 
Rochelle, Ill.

Beverly Binkley, President,
www.dmtrailways.com

Should members have comments
regarding these applications, please
contact abamembership@buses.org.

New Members—Print and Add to Your 
2008 ABA Motorcoach Marketer
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ASSOCIATE 
The Shane Group Inc.
Scott Grotjan, President
11805 N. Pennsylvania St.
Carmel, IN 46032
PH 1-317-705-9755, FAX 1-317-705-4210
scott.grotjan@theshanegroup.com

TOUR OPERATORS
2 Sisters Travel
Rhonda Long, Co-Owner
1846 Homeville Road
West Mifflin, PA 15122-3650
PH 1-412-469-9009, FAX 1-412-469-9356
info@2sisterstravel.net

Sugar Tours Inc.
Sharon Foehl
P.O. Box 873
Mountain Park Plaza, Building 5
West Dover, VT 05356
PH 1-802-464-9740, FAX 1-802-464-1672
vttours@sover.net

Sugar Tours Inc.
Chris Donnelly, Owner
P.O. Box 873
West Dover, CT 05356-0873
PH 1-802-464-9740, FAX 1-802-464-1672
vttours@sover.net

TRAVEL INDUSTRY
Best Western Charleston Downtown
Heather Peebles, Director of Sales
250 Spring St.
Charleston, SC 29403-5102
PH 1-843-722-4000, FAX 1-843-805-8086
sales@charlestonbestwestern.com

Cadillac Jack’s Gaming Resort
Christine Jensen
360 Main St.
Deadwood, SD 57732
PH 1-605-578-1500, FAX 1-605-722-7080
chris@cjresort.com

Cameron Park Zoo
Duane McGregor, Marketing Manager
1703 N. Fourth St.
Waco, TX 76707
PH 1-254-750-8423, FAX 1-254-750-8465
duanem@cameronparkzoo.com

Charleston Convention & Group Services Inc.
Erin Mellen 
P.O. Box 1118
Charleston, SC 29402
PH 1-843-571-5882, FAX 1-843-571-4669
emellen@charlestongrpservices.com

Country Hearth Inns/America’s Best Inns and Suites
Robert Kaley, Dir. of Local Marketing
50 Glenlake Parkway Suite 350
Atlanta, GA 30328-7241
PH 1-770-393-2662, FAX 1-770-393-2480
bkaley@abestfranchise.com

Discovery Place Science and Technology Museum
Susan Dhonay, Director of Sales & Membership
301 N. Tryon St.
Charlotte, NC 28202-2179
PH 1-704-348-1971, FAX 1-704-337-2670
susan@discoveryplace.org

Effingham Convention & Visitors Bureau
Kim Wiedman, Executive Director
201 E. Jefferson Ave.
Effingham, IL 62401-0648
PH 1-217-342-5310, FAX 1-217-342-2746
wiedmank@ci.effingham.il.us

Gettysburg Foundation
Cheryl Cline, Ticketing & Reservations Manager
1195 Baltimore Pike
Gettysburg, PA 17325

PH 1-717-334-2436, FAX 1-717-334-8092
ccline@gettysburgfoundation.org

Holiday Inn Biltmore East
Debbie Batson, Director of Sales
1450 Tunnel Road
Asheville, NC 28805
PH 1-828-298-5611, FAX 1-828-296-9895
hieastsales@charterinternet.com

Hollywood TV Star Fantasy Camp
Thomas Burke, Owner
2809 Manhattan Ave. #3
Manhattan Beach, CA 90266
PH 1-310-529-5115
Producer@HollywoodTVStarFantasycamp.com

Krieghoff Gallery-Cafe
Daniela Suter
5470 Victoria Ave.
Niagara Falls, ON L2G3L2 Canada
PH 1-905-358-9700, FAX 1-905-358-6703
info@krieghoff.ca

OMNI Newport News Hotel
Ginger Sage, Sales Manager
1000 Omni Blvd.
Newport News, VA 23606
PH 1-757-873-6664, FAX 1-757-591-3887
gsage@omninn.com

Philadelphia Zoo
Susan Grohne
3400 W. Girard Ave.
Philadelphia, PA 19104-1196
PH 1-215-243-5721, FAX 1-215-243-5393
grohne.susan@phillyzoo.org

Radisson Suites Hotel Buena Park
Meredith Delfosse, Sales Manager
7762 Beach Boulevard
Buena Park, CA 90620
PH 1-714-249-7457, FAX 1-714-739-5347
meredith@radissonsuitesbp.com

Sandy Springs Hospitality & Tourism
Kym Hughes, Executive Director
6065 Roswell Road, Suite 210
Sandy Springs/Atlanta, GA 30328
PH 1-770-206-1446, FAX 1-770-206-1420
kym.hughes@sandyspringsga.org

SIX
Susan Schrodt
The Hughes Brothers Celebrity Theatre
3425 W. Highway 76
Branson, MO 65616
PH 1-417-671-0646, FAX 1-417-337-8400
susan@sixrealbrothers.com

The Constitutional Tours of Philadelphia
Leslie Bari
226 W. Rittenhouse Sq., Suite 1006
Philadelphia, PA 19103
PH 1-215-525-1776, FAX 1-215-546-7297
info@phillygrouptour.com

Wingate By Wyndham Erie
Jennifer Richardson, General Manager
8060 Old Oliver Road
Erie, PA 16509
PH 1-814-860-3050, FAX 1-814-860-3051
jrichardson@lodgingdev.com

Wingate by Wyndham Lake George
Michael Consuelo, Director of Sales
4054 State Road 9L / P.O. Box 432
Lake George, NY 12845
PH 1-518-668-4884, FAX 1-518-668-9038
michael@wingateinnlakegeorge.com

Public Notices
Public Notice of 

Protest or Support
Virginia Regional Transportation

Association Purcellville, VA.
Virginia Rides has applied for authority to

operate as a contract passenger carrier.

If you wish to support or oppose the
application, please send letter by

December 27, 2007. VRTA, 109 North
Bailey Lane, Purcellville, VA 20132

http://www.buses.org
mailto: ppantuso@buses.org
mailto: eshosteck@buses.org
mailto: nlitter@buses.org
mailto: dhoff@buses.org
mailto: bbuchanan@buses.org
mailto: vosman@buses.org
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