
The D.C. Court of Appeals has denied
the United Motorcoach Association’s
(UMA) motion for separate briefing and
enlargement of time for additional oral
argument in the case against the D.C.
charter bus fees. 

In its ruling, the Court acted “without
prejudice to refiling upon calendaring.”
Thus, when the court sets out the
schedule for briefing and oral argument,
UMA can renew the motion, but it will
likely be denied again unless UMA can
develop a new set of arguments that
convinces the court it needs to brief and
argue the case separately from ABA and the National Tour Association. The impact
will have the effect of requiring ABA, UMA and NTA to file a single brief and have
one oral argument to present to the court. 

The lawsuit against the D.C. permit fee was originally filed by all three
organizations, which united against the fee on the grounds that it violates the
interstate commerce clause of the U.S. Constitution. The permit policy, which
imposes a $50 fee per coach entering Washington every six days, was first
challenged in May 2007. ABA, NTA and UMA all issued a joint press release, calling
the fee a “tourism tax.” 

“Ultimately, we are a stronger force as a united coalition, so ABA welcomes the
opportunity to work again with our travel and tourism partners at NTA and UMA,”
said ABA President & CEO Peter Pantuso. “We hope UMA accepts this opportunity
to join hands for the good of the motorcoach, tour and travel industry.”
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Did You Know?
The Travel Industry Association 
invited ABA President & CEO Peter
Pantuso to submit a White Paper on
the future outlook for bus ridership,
and at least one blogger’s already
talking about the “Encouraging Signs
For Motorcoach Travel In 2009.”

ABA Insider

The Washington Monument is a top
D.C. attraction for tour bus groups.

Worried About Distracted 
Driving? California Mulls 
Distracted Advertising

Highway alert signs that warn
motorcoach drivers and other
motorists of delays and hazards could
start to display a new, potentially
distracting feature if California’s
Department of Transportation
(Caltrans) gets its way: advertising. If
adopted, Caltrans would get millions a
year in ad revenue and hundreds of

new high-resolution signs that show
traffic alerts and rotating ads when
there is no alert. The Golden State
would become the first to put ads on
its alert signs along state and federal
highways.

Alert signs have long been restricted
to displaying traffic information only.
They are “not an advertising medium,”
according to Federal Highway
Administration regulations. The U.S.
DOT would have to approve putting
ads on alert signs.

http://www.buses.org/files/TIAWhitePaper100708.pdf
http://itimarketing.wordpress.com/2008/10/14/encouraging-signs-for-motorcoach-travel-in-2009/
http://itimarketing.wordpress.com/2008/10/14/encouraging-signs-for-motorcoach-travel-in-2009/
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The Insider Q&A: Brian Losurdo,
Platinum Roadcase Productions, 
“Say Boo To The Flu” Bus Tour

ABA: What brought you to Union
Station earlier this month?
BL: Platinum Roadcase Productions is
managing the third annual “Say Boo to
the Flu” Tour, a five-week, 10-city road
show aboard a Prevost motorcoach,
which provides flu shots to families
throughout America at little or no cost.

ABA: Where has the “Say Boo To The
Flu” tour visited?
BL: The tour began on September 27th
in Atlanta and will end on Halloween
in San Francisco. Stops have included
Atlanta, Washington, Brooklyn, Detroit,
Houston, St. Louis, Indianapolis,
Minneapolis, Chicago, and San
Francisco. Over a five-week time period
the “Say Boo to the Flu” tour coach will
have traveled from coast to coast
covering 9,805 road miles. It certainly
isn’t a hardship riding nearly 10,000
miles on a custom Prevost. I’m looking
forward to sharing the stories at
Marketplace 2009 in Charlotte!

ABA: What is the history of the
motorcoach?
BL: The 45-foot Prevost motorcoach
with a custom tour interior was
originally designed for actress Sandra
Bullock, and is now our mobile office
and residence for the tour.

ABA: What are the advantages of the
motorcoach as the travel choice for
this public service road trip across
the country?

BL: The coach is towing a 15’ trailer
containing market giveaway items for
the tour sponsors—The Clorox
Company, Visiting Nurses Association
of America, and Families Fighting Flu,
Inc.—as well as event infrastructure
such as tents and generators. 

New Report Recommends Buses
Over Rail To Mitigate Congestion

A new draft report presented this
month to New Hampshire and
Massachusetts transportation officials
recommends using “bus-on-shoulder”
travel as the chief means of reducing
future congestion on Interstate 93
between Boston and Manchester.
Commuters “would get picked up at
park-and-ride terminals by express
buses that would travel in a 12-foot-
wide breakdown lane closed to other
vehicles,” according to the Boston
Herald.

“The bus option would be far less
expensive than train service to start
and operate,” the Lawrence Eagle-
Tribune reported, adding that the new
report cites “‘bus-on-shoulder’ travel as
the chief means of reducing future
congestion on the Manchester-to-
Boston corridor.” At the notoriously
congested I-93 and I-95 intersection,
“Express buses zipping at 55 mph over
the shoulder lane at that location
would save commuters 15 to 20
minutes a trip, according to the
report,” the paper added.

A sign at one of C&J's park-and-ride facilities in New
Hampshire, where commuters happily leave
their cars to board motorcoaches into downtown Boston.



It would cost almost $200 million to
rebuild the old rail line, compared to
about $80 million to start up the bus
service—less than half by choosing
buses over rail. Operating and
maintaining the rail line would cost
about $9.2 million a year, while the bus
would cost about $4.9 million a year.
Many residents also oppose the noise
of train horns, and several former rail
beds have been redeveloped into
walking and bike riding trails.

DOT To Require Safety 
Belts On School Buses, 
Paid For With Federal Funds 

U.S. Department
of Transportation
Secretary Mary
Peters announced
Oct. 15 that a new
federal rule will
mandate the
installation of
safety belts on

many of America’s 474,000 school
buses, primarily smaller buses, and will
be funded by federal money. 

The new federal rules will also
require higher seat backs, and set
safety standards for seat belts on large
school buses, Peters said. The new rule
requires all new school buses in
America be equipped with 24-inch-
high seat backs, instead of the 20-inch-
high seat backs required today. The
federal government also would begin
allowing school districts to use federal
highway safety funds to pay for the
cost of installing belts, Peters said. Read
the NHTSA Rulemaking.

BUSPAC Contributions 
Hit $50,000 For 2008

ABA’s BUSPAC has raised a total of
$50,000 for 2008. The following
individuals contributed:

■ Doug Anderson, Anderson Coach &
Travel

■ Chris Anzuoni, Plymouth & Brockton
Street Railway Co.

■ Charles Beckwith, Turner Coaches Inc.

■ Eugene Berardi, Adirondack Trailways

■ Bill Bergstrom, Coach America

■ Harry Blunt, Concord Coach Lines

■ Bill Brannan, Northwestern Stage Lines

■ Lynn Brewer, American Bus
Association

■ Ashley Cornell, ABC Companies

■ Dane and Judy Cornell, ABC
Companies

■ Roman Cornell, ABC Companies

■ Joseph Cyr, John T. Cyr & Sons
Inc./Cyr North Star Tours

■ David Eaton, Conway Tours/Gray Line
of Rhode Island

■ Bethany Field, American Bus
Association

■ Donald Ferrone, American
 Sightseeing Tours-Chicago

■ John Gillispie, Starr Tours Inc.

■ Alan Glickman, Starr Tours Inc.

■ Steve Haddad, Bieber Tourways

■ Sara Hamlin, Greater Birmingham
CVB, Marketplace 2009 Chair

■ Clyde Hart, American Bus Association

■ Frank Henry, Frank Martz Coach Co.

■ William Hughes, Southeastern Stages
Inc.

■ Jim Jalbert, C&J

■ Tom JeBran, Trans-Bridge Lines Inc.

■ James JeBran, Trans-Bridge Lines Inc.

■ Craig Lentzsch, Coach America

■ John & Beverly McCarter, McCarter
Transit Inc.

■ Dale McClelland, MOmentum Tours

■ Frank Montgomery, Capitol Trailways
Of Alabama, 2010 Marketplace
Chairman
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Valley Forge is the ultimate hub 
and spoke destination, centrally 
located and easily accessible 
to all the best attractions 
of Philadelphia and The 
Countryside, and only an hour 
from Lancaster.

A little more flavor to savor

IT’S BETTER IN 
BATON ROUGE

www.visitbatonrouge.com    
800 LA ROUGE

DELICIOUS FUN.
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http://www.visitbatonrouge.com
http://www.valleyforge.org
http://www.nhtsa.gov/staticfiles/DOT/NHTSA/Rulemaking/Rules/Associated%20Files/SchoolBusBeltsFinal.pdf


■ Ron Moore, Burlington Trailways 

■ TJ Morgan, Gray Line of Arizona

■ Tom Morgan, Gray Line of Arizona

■ Dale Moser, Coach USA

■ Peter Pantuso, American Bus
Association

■ Eron Shosteck, American Bus
Association

■ Thomas Sorrells, Motor Coach
Industries

■ Francis Tedesco, Academy Bus, LLC

■ Charles Young Jr., Capitol 
Bus Lines Inc.

Congress Extends 
Biodiesel Tax Credit

Congress has passed legislation
extending the biodiesel tax incentive
for one year, through Dec. 31, 2009.
The incentive had been set to expire
Dec. 31, 2008. 

The measure ensures that all
biodiesel, regardless of blendstock
used in fuel production, qualifies for
the $1-per-gallon biodiesel incentive.
Currently, biodiesel produced from
yellow grease is eligible for a 50-cents-
per-gallon tax incentive. 

The legislation properly defines the
$1 renewable diesel tax incentive to
exclude co-processed renewable
diesel. 

The measure also closes the “splash-
and-dash” loophole, where foreign
finished fuel is sent to the United
States; splash-blended to claim the tax
incentive; and then shipped to a third
country for final use. 

Many industry experts believe there
is no energy or tax policy justification
for such transactions, and the
legislation approved by the Senate
provides that effective May 15, 2008,
fuel produced outside the United
States for use outside the United
States does not qualify for the
biodiesel tax incentive. 

Seven More Countries 
Join Visa Waiver Program

Seven additional countries will be
admitted into the Visa Waiver Program
(VWP), which will mean up to 1 million
more visitors to the United States each
year, strengthening America’s economy
and image around the world. The move
should increase tourism dollars coming
into the U.S. at a time when many are
uneasy about the economy. It is also a
critical component to help reverse the
significant decline in overseas travel
since 9/11.

AASHTO Proposes $545 Billion in
Highway Spending 

The American Association of State
and Highway Transportation Officials
(AASHTO) last week proposed a $545
billion plan for next year's surface tran-
sportation reauthorization bill, which
would almost double the $286 billion
authorized in the 2005 highway law.

The plan would include a strict cap
on congressional earmarks of no more
than 5 percent of all spending, a
massive cut from the last five-year
highway law, which allowed earmarks
of 18 percent of the total cost. It would
fund new spending with a mix of fuel
tax hikes, bonds, and levies on
shipping containers, car sales and
vehicle miles traveled.

AASHTO recommends the next bill
focus on six key highway programs,
boosting spending annually over six
years: preservation and renewal, at
$28.4 billion in fiscal 2010; freight,
funded in fiscal 2010 with $3 billion
from the Highway Trust Fund and $3.4
billion from a new freight fund;
highway safety improvement, which
would double in funding to $2.6 billion
in fiscal 2010; operation and manage-
ment, at $3 billion in fiscal 2010;
congestion reduction, at $11 billion in
fiscal 2010; and the environment,
which would receive a funding boost
to $3.4 billion in fiscal 2010 from $1.7
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The proposal calls

for a mix of fuel

tax hikes, bonds,

and levies on 

car sales, among

other things.

Did You Know?
ABA members are invited to 
download FMCSA’s “Moving Kids
Safely” by bus four-part series free
through ABA’s Online Store.

Next year’s Highway Reauthorization
Bill is expected to be a centerpiece of

congressional action in 2009.

http://www.abaonlinestore.com/download-mks-overview.html


Moore’s father entered the bus
business in the early 1940s. Today,
Burlington Trailways offers scheduled
route runs, charters, and packaged
retail tours; employs a staff of more
than 100; and maintains a fleet of 25
full-sized motorcoaches. More
information: Trailways National Office,
703-691-3052.

In other Trailways news, Northeast
Trailways has joined the Team
Trailways network. The company, based
in Lewiston, Maine, serves customers
throughout Maine and New
Hampshire, and has a fleet of eight full-
sized motorcoaches.

Navistar To Enter 
Motorcoach Market In 2010

Bus manufacturer IC Bus, a subsidiary
of Navistar, plans to enter the intercity
motorcoach market in 2010. The
company says the new bus models will
feature the EPA 2010-regulatory-
compliant MaxxForce 13 diesel engine
without requiring urea.

Riteway Renders REM Remedy 
Riteway Bus Service, Inc., of Waukesa,

Wis., is taking steps to improve the
health of employees by partnering
with Sleep Apnea Solution, Inc. (SAS) to
institute a voluntary Sleep Apnea
Health & Safety Program. The program
has recorded an astounding 96
percent rate of employee participation,
largely resulting from providing
employees access to home testing
options at low cost. 

Gray Line Of Seattle 
Cited For Green Efforts

Gray Line of Seattle has earned a
five-star rating from the King County
(Wash.) EnviroStars program in
recognition of its efforts to go green,
which have included a neighborhood
park clean-up effort, and having an
energy review by Seattle City Light.

The company also ensures all
cleaning compounds are
environmentally friendly, recycles anti-
freeze and recycles all paper, glass,
plastic and aluminum from its offices.
As a result of the Seattle City Light
review, Gray Line replaced exit signs
and shop lighting with more efficient
light bulbs and installed motion-
sensor lighting. 

EXECUTIVE EXCURSIONS
Lake Erie Welcome 
Center Hires Smith

The Lake Erie
Shores & Islands
Welcome Center-
East has hired
Amanda Smith as
the Group Sales
Coordinator to
market the area to
meeting and event

planners for conventions, trade shows,
and conferences; and to tour operators
for package travel. She most recently
served at Kalahari Waterpark Resort
and Convention Center, where she
worked as a sales manager. 

TRAVEL TRACKS
The Devil Went Down To 
Delaware For Punkin Chunkin

Award-winning musicians Charlie
Daniels Band and Randy Owen will
highlight the first night of Punkin
Chunkin Friday, Oct. 31, during the
concert that will kick off this year’s
World Championship Punkin Chunkin,
which runs through Nov. 2. Held at the
Dale Wheatley farm in Bridgeville, Del.,
for the second straight year in its new
location, the 1,000-acre event is
expected to draw its usual crowd of
55,000 people eager to watch the
annual pumpkin-pitching contest. For
more information on one of ABA’s
“2009 Top 100 Events In North America,”
visit www.punkinchunkin.com.

ABAInsider
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Delaware's annual Punkin Chunkin
contest, an ABA 2009 Top
100 Event, is expected to 

draw 55,000 people.

Did You Know?
Amtrak carried a record 28.7 million
passengers in 2007, but the 
motorcoach industry still carries
more people in two weeks than
Amtrak does all year.

http://www.buses.org/top100
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MARKETPLACE PACE
Educational Seminars: The “Harvard Of Hospitality” 

Marketplace in Charlotte Jan. 7-12, 2009 will offer
more than 40 educational seminars conducted by top-
rated national speakers and industry experts.

Known in the industry as “The Harvard of Hospitality,”
Marketplace professional education programs will integrate efficient
seminars based on three tracks for 2009: Professional and Personal
Development; Industry Tools; and Business Management. Specific courses
include business & the economy, contract negotiation, emerging niche
markets, green tours, website strategies, and customer loyalty. 

Additionally, all educational seminars will count towards fulfillment for
Certified Travel Industry Specialist requirements of participating in eight or
more Marketplace educational programs. All professional education seminars
along with individual descriptions, times, and speaker biographies can be
viewed online. 

New Volunteering Option Enhances Networking Opportunities 
Marketplace 2009 will offer delegates a new opportunity to network during

three-hour appointments through volunteering. More information on volun-
teering and the schedule is available at the Marketplace Volunteer Here Page.

Appointment Scheduling Deadline Approaching
Marketplace delegates are reminded that invoices need to be paid by Nov. 14

to ensure you are included in the scheduling appointment process. At noon on
Nov. 14 ET, appointment scheduling will close and the master schedule will be
created. Please be sure all pending invoices are paid in advance of this date in
order to guarantee a successful Marketplace appointment agenda. Payments
can be processed by calling ABA at 800-283-2877; faxing credit card
information to 202-842-0850 or mailing payments to the American Bus
Association, 700 13th Street NW, Suite 575, Washington, DC 20005-5923.

Product Pavilion Exhibit Booth Spaces Going Quickly
Exhibitor booth space at the Product Pavilion is going

quickly, so product and service providers are reminded
to reserve their spot now at the premier one-day, one-
stop show-within-a-show to ensure they don’t miss the opportunity to meet
face-to-face with up to 600 motorcoach operators potentially interested in
their innovative new technologies and superior services. Register today and
be part of the quickening Product Pavilion Pulse.

“Strike Out Breast Cancer” Already On A Roll
The Marketplace charity bowling event “Strike Out Breast Cancer” set for

January 8 from 10 pm–12 a.m. is already on a roll, thanks to participation
from delegates.  The total amount raised for Carolinas Breast Friends can be
tracked online. Additionally, the website lists updated bowling teams, includes
registration and donation forms, and provides links to the ABA Online Store
where special T-shirts can be purchased. 

Did You Know?
Marketplace 2009 networking events
are all conveniently listed on a new
page on ABA's website,
“Marketplace Space.”

Marketplace's

educational

seminars are often

referred to as 

“The Harvard Of

Hospitality.” 

http://www.buses.org/node/918
http://aba.teameventmanagement.com/2009/education.html
http://www.buses.org/ctis
http://aba.teameventmanagement.com/2009/education.html
http://aba.teameventmanagement.com/2009/volunteer.html
http://aba.teameventmanagement.com/2009/exhibit.html
http://aba.teameventmanagement.com/2009/tally.htm
http://aba.teameventmanagement.com/2009/MKPL-Gives-Back.html
http://aba.teameventmanagement.com/2009/strikeoutbreastcancerregistrationform.pdf
http://www.abaonlinestore.com/apparel.html


New Members—Print and Add to Your 
2008 ABA Motorcoach Marketer
ASSOCIATE
Access America Travel Insurance & Assistance
Richard Aquino, Regional Sales Director, East Region
8 S. Rolling Road
Catonsville, MD 21228
PH 888-403-1825
richard.aquino@accessamerica.com
www.accessamerica.com
Associate

MOTORCOACH OPERATOR
Flagship Trolley
Michael J. Picheco, Owner
236 Locust St.
Erie, PA 16508
PH 814-451-1149, FAX 814-455-6807
info@flagshiptravelclub.com
www.flagshiptravelclub.com

TRAVEL INDUSTRY
Azurre Entertainment LLC
D. Michael Fultz, Director
Box 765
Branson, MO 65615
PH 888-269 8092, FAX 540-265 7684
jon@jonengland.com
www.jonengland.com
Attraction - Other, Theater

Courtyard by Marriott - Atlanta Market
Tanya Howard, Account Executive
3399 International Blvd
Hapeville, GA 30354
PH 678-772-8323, FAX 404-559-1234
tanya.howard@marriott.com
www.atlantacyevents.com
Lodging

Ellis Travel Plaza
Amy Burton, Operations Manager
200 Washington
Ellis, KS 67637
PH 785-726-2528, FAX 785-726-2529
amyb@ellistravelplaza.com
Travel Plaza/Truck Stop

Hampton Inn & Suites Westgate
Sherrie White, Director of Sales
801 Spartan Blvd
Spartonburg, SC 29301
PH 864-699-2222
swhite@pinnhospitality.com
www.hampton.com
Lodging

Holiday Inn Historic Charleston
Dianne Parker, Director of Sales
125 Calhoun Street
Charleston, SC 29401
PH 843-414-4270, FAX 843-805-7700
dparker@princebush.com
www.charlestonhotel.com
Lodging

Holiday Inn Select Naperville
Pon Ledwon, Sales Manager
1801 N. Naper Blvd.
Naperville, IL 60563
PH 630-445-6312, FAX 630-505-1984
pledwon@naperselect.com
www.naperselect.com
Lodging

Inn at Rio Rancho & Conf. Ctr and Country Inn & Suites
Albuquerque Arpt.
Wayne Heilberg, Hotel Operagtions Manager
1465 Rio Rancho Blvd. S.E.
Rio Rancho, NM 87124
PH 505-892-1700, FAX 505-892-4628
wayne_manager@msn.com
www.riorancho-inn.com
Lodging, Management Group

John Ascuaga’s Nugget Casino Resort
Kevin Johnson, National Sales Manager
1100 Nugget Ave.
Sparks, NV 89431
PH 775-356-3462, FAX 775-356-3353
kevin_johnson@janugget.com
www.janugget.com
Lodging, Casino

Kenyon Corn Meal Co.
Paul Drumm, President
P.O. Box 221 / 21 Glen Rock Road
West Kingston, RI 02892
PH 401-783-4054, FAX 401-782-3564
pdrumm3@cox.net
www.kenyonsgristmill.com
Historic Attraction, Museum

RK Hospitality LLC
Sean Patel, General Manager / Owner
600 N. Milwaukee Ave.
Prospect Heights, IL 60070
PH 847-419-3600, FAX 847-419-3600
sean472@spphotels.com
Lodging, Management Group

Visit St. Petersburg / Clearwater
Gail Yeager, Sales Manager
13805 58th St. N. Suite 2-200
Clearwater, FL 33760
PH 727-464-7299, FAX 727-464-7260
gail@floridasbeach.com
www.floridasbeach.com
DMO - Convention & Visitors Bureaus

Seaport Gloucester Destination Marketing Organization
Linn Parisi, Director
P.O. Box 6103 / 8 Dogtown Road
Gloucester, MA 01930
PH 978-290-9723, FAX 978-587-0322
info@seaportgloucester.org
www.seaportgloucester.org
DMO - Convention & Visitors Bureaus

The Old Mill Square
Donna Hoffaker, Group Sales
3344 Butter St.
Pigeon Forge, TN 37863
PH 865-806-6002, FAX 865-774-7192
chuffaker@old-mill.com
www.oldmillsquare.com
Food Service, Shopping, Historic Attraction

PENDING OPERATOR MEMBERS
The following Motorcoach & Tour Operators submitted
application for membership between October 4-16, 2008.

Excellent Bus Service
(DOT 283198)
Brooklyn, N.Y.
Eli Gelb
www.GoExcellentBus.com

Lakeside Charters Inc.
(DOT 511558)
Lansing, Mich.
Christopher Ebaugh, General Manager
www.lakesidecharter.com

Should members have comments regarding these
applications, please contact abamembership@buses.org. 
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Did You Know?
The Bus Blog examines the value of
Premium Partnerships as a member
benefit in times of economic 
certainty.

http://www.buses.org/node/1001
mailto: eshosteck@buses.org
mailto: kmartin@buses.org
mailto: jdangelo@buses.org
http://www.buses.org

