
ABA will be active at both the
Democratic and Republican conventions
starting next week to raise awareness of
the value of motorcoach travel to society
as a critical component of 21st century
transportation solutions for everything
from urban congestion mitigation to rural
bus service.

The theme for both convention events
emphasizes the industry’s vital role in
binding the nation together, using the
title of “Connecting People and
Communities with Affordable
Transportation.“

At the Democratic National Convention
in Denver, ABA, the American Public
Transportation Association, the Community Transportation Association of America
and the Colorado Association of Transportation Agencies will be hosting a brunch
for Democratic members of the Rural Caucus, the House Transportation &
Infrastructure Committee and the Senate Commerce, Science & Transportation
Committee.  The event is scheduled for Tuesday, August 26, 2008 from 10:30 a.m.-
12:30 p.m. at the Denver Union Station Mezzanine. 

During the GOP convention in Minneapolis the first week of September, ABA,
APTA and CTAA will host a reception at the home of ABA Board Member and
Jefferson Lines President Charlie Zelle.  The event is scheduled to take place
Tuesday, September 2, from 4:30 p.m.-6:30 p.m. 

Among the invitees are Republican members of the House Transportation &
Infrastructure Committee, Senate Commerce, Science & Transportation Committee,
GOP members of the Rural Caucus and local and state officials from Minnesota.

“We are taking an active role at both party conventions to ensure that Members
of Congress are aware of the critical role independent bus operators play in safe,
cost-effective, convenient, accessible and environmentally friendly travel,” said ABA
Senior VP for Government Affairs Clyde Hart. “ABA is neither red nor blue. We are all
green.”

ABA outreach to these key policy-makers is designed to elevate awareness of
how buses are flexible and affordable mobility as 2009 Highway Bill
reauthorization approaches.  “It will be an honor to host an event that will provide
ABA members with the opportunity to interact and discuss the pivotal role buses
can play in meeting America’s needs for energy-efficient, affordable and
convenient mobility, both today and in the future,” said Zelle.

For more information on ABA activities during the national party conventions,
please contact ABA Regulatory & Industry Affairs Legislative Analyst Bethany Field
at (800) 283-2877, or via e-mail at bfield@buses.org.
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The Insider Q&A: 
ABA Vice Chairman Craig Lentzsch,
Board Member, Coach America, Dallas

ABA: Looking at the 2009 Highway
Reauthorization Bill, what needs to
be done to address America’s
infrastructure needs? 
CL: I think the federal government
needs to focus its efforts on
maintaining and sustaining an
effective highway infrastructure for the
nation. We need more focus in our
highway spending program on
maintaining and creating highway
infrastructure of national importance.
Right now, about 25 percent of
highway funding is from the federal
government and the highway trust
fund will be out of money in 2009. We
need to raise more funds.

ABA: How do you see those funds
being raised?
CL: It is difficult in this environment,
but we need to raise money for
infrastructure. We need to index the
fuel tax. It has been an effective
funding device for a long time, but
everyone is aware of the factors
rendering it less effective. Yet there

seems to be no political will to
increase it because of high fuel prices. 

ABA: Given those dynamics, what
are other options?
CL: We need to look at other funding
sources. The most obvious is building
toll roads for new capacity, but that
will only address new capacity and
only that new capacity in a few places
where the toll revenue can pay for the
entire highway project. We still need to
fix old roads. But that's only a small part
of the solution. We need congestion
fees around major urban centers as a
potential possibility. And we need to
look at other funding mechanisms,
such as a sales tax on motor fuel,
carbon taxes, and other sources. When
a carbon tax becomes law, the funds
flowing from transportation uses
should go into the highway fund, not
the general fund. Heavy freight vehicles
do not cover the cost they cause for
our infrastructure and so there should
probably be some kind of freight tax to
better correlate the cost of use with
the price paid for use. The long-term
solution may ultimately be a Vehicle
Miles Traveled (VMT) tax, which
replaces a federal fuel tax. But that
involves equipment investment to
collect the use data and privacy issues.

ABA: What should the industry be
doing?
CL: I think it is incumbent upon the
industry to lobby and present itself to
the media, the government and
customers as a quality solution to
mobility. We’re an energy-efficient, low-
cost, convenient and flexible solution
in both rural and urban environments.
We have a product for the 21st century
that meets all the needs for the 21st
century. The number one job of ABA is
making that solution known to the
federal government, and for members
to deliver that message at both local
and state levels. The ABA Foundation is
providing the facts, and we need to
get the information out there.
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ABA Members To Receive Special
Access To ShieldPro Products 

ABA members will have exclusive
access to the leading-edge innovative
technologies of ShieldPro, including
special ABA-member-only incentives of
10 percent savings, as a result of a new
Premium Partnership just established
between the two organizations.

ShieldPro provides an Invisible
Windshield Protection Film™ that
virtually eliminates costly windshield
replacements and repairs. This film
dramatically reduces the occurrence of
rock chips, stars, pitting and bull’s eyes
by absorbing the impact of typical
road hazards. ShieldPro’s specially
formulated film is the first and only
optically clear protection film ideal for
your motorcoach and bus windshields,
maintaining them in pristine condition.
In addition, this amazing product helps
reduce windshield glare, enhances
vision especially at night, and quickens
the run-off of precipitation.  

“ABA’s exclusive agreement with
ShieldPro is a reflection of our ongoing
assertiveness to identify companies that
can help our members save money and
get the best products the industry has
to offer,” said ABA President & CEO Peter
Pantuso. “What is unique about the
partnership is not only the innovative
ShieldPro technology, but its
commitment to working with each ABA
client one-on-one to identify and tailor
the company’s products to meet the
needs of operators and save money in
the process.”

“ShieldPro offers a whole new vision
in Windshield Protection,” said Barbara
Zaga, CEO of ShieldPro. “This unique
‘Invisible Windshield Protection Film™’
provides the motorcoach owner with
peace-of-mind knowing that the high

cost of windshield replacement and
repair is virtually eliminated. What’s
more, the frustration and cost of trip
interruption due to windshield
damage is no longer a concern. That’s a
huge benefit that motorcoach owners
will welcome, because it eliminates
worry over on-time travel, hours-of-
service regulations of drivers on duty,
and passengers missing out on
scheduled events at their intended
destinations. Anyone can clearly see
the value of ShieldPro – literally!”

The ShieldPro product line includes a
one-year warranty, and is guaranteed
not to peel, bubble, crack or yellow. So
protect your windshield from the
hazards of the road right away. ABA
members can get more details by
calling 877-849-1599, and take
advantage of ShieldPro’s customer care
specialization offered to ABA members
by mentioning their ABA affiliation and
their offer code “ABA MEMBERS ONLY”
Premium Partnership. Members can
also visit the company online at
www.shieldpro.net.

ABA Online Store Sells Out Of “Save A
Penguin” T-Shirts On First Day

ABA’s completely remodeled online
store sold out of its newest product,
the 100 percent cotton “Save A
Penguin. Take A Motorcoach” T-shirt on
the day it officially re-opened.

“We have already informed our
supplier of the need to expedite the
next shipment to meet unprecedented
demand,” said ABA President & CEO
Peter J. Pantuso. “ABA promises no
delay in delivery in time for the back-
to-school shopper who wants to wear
their green credentials proudly.”  

Members are encouraged to send
their suggestions for apparel, gifts,
marketing tools, training supplies,
educational resources and other
motorcoach merchandise they’d like to
see offered in the new store via e-mail
to abainfo@buses.org.
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The new "Save A Penguin. Take A
Motorcoach" T-shirt sold out the 

very first day the revamped
ABA Online Store opened. 

Did You Know?
The top five airports in the United
States where travelers arrive by bus
are San Francisco, New York JFK,
Boston Logan, Washington National,
and Oakland, according to the
Transportation Research Board.

http://www.shieldpro.net/
http://www.buses.org/node/31
http://www.abaonlinestore.com
http://www.abaonlinestore.com
http://www.abaonlinestore.com


Operators Reserve 
Nearly 30,000 Motorcoach 
Safety Message Cards, Videos

ABA coach operators have already
reserved nearly 30,000 copies of ABA’s
“Motorcoach Passenger Safety Message”
DVD and VHS video, seatback card, and
audio CD to comply with FMCSA
guidelines on pre-trip passenger safety
messaging. If you haven’t told ABA how
many of each you need, please e-mail.
Once we have a better estimate of
quantities for each medium, we will be
able to provide pricing information. “The
price is going to keep dropping as the
volume of orders keeps rising,” said ABA
President & CEO Peter Pantuso.

Bush Signs ABA-Backed ADA
Compliance Bill Into Law

President Bush signed into law the
ABA-backed measure requiring the
Federal Motor Carrier Safety
Administration to consider an
operator’s compliance with ADA
requirements when determining
whether to grant operating authority. 

The House bill, HR 3895, was
advocated by Reps. Jim Oberstar (D-
MN), John Mica (R-FL) and Peter
DeFazio (D-OR), and passed both the
House and Senate overwhelmingly.
Peter Pan Bus Lines was instrumental
in the law’s development and passage,
and ABA’s efforts to support the bill’s
passage were additionally assisted by
the activism of Greyhound and the
Amalgamated Transit Union. “Now that
the president has made this legislation
the law of the land, ABA members will
ideally serve more customers who are
mobility-impaired,” said ABA Senior VP
for Government Affairs Clyde Hart. “The
new law will also further help to clearly
separate ABA member operators—
who uphold the highest standards of
regulatory compliance—from the
rogues on the road who deny
motorcoach access to the disabled
community.”

CANADIAN CURRENTS
Canadian Operators 
Reminded Of Duty To Return 
All Passengers Across Borders

The Canada Border Services Agency
(CBSA) recently expressed concern to
OMCA and MCC about an increase in
the incidence of bus drivers leaving
inadmissible passengers without
arranging and paying for their
transportation back to the U.S. Under
the Canadian “Immigration and
Refugee Protection Act,” a
transportation company is responsible
for carrying an inadmissible person
safely back across the border to U.S.
soil at the direction of a CBSA Officer.
Contributing factors to this problem
range from a lack of communication
between the officer and driver to the
driver lacking the time needed to wait
until arrangements are made. 

Coach operators should remind
drivers and dispatchers of the carrier’s
legal obligations. Penalties for non-
compliance can be stiff, including
seizure/ of the bus and/or charges laid
under the Act against the driver and
carrier. 

MEMBER SERVICES
Register For CTIS Business 
Grammar & Writing Course 

All CTIS enrollees
are reminded to
register for the
required core
course of “Business
Grammar and
Writing,” which

runs from Sept. 1 through Oct. 30. 
Learn practical tips and techniques

for successful business writing. This
course provides a basic understanding
of grammatical relationships rather
than mere memorization of rules.
Acquire skills to better target your
audience and establish positive
communications with your clients.
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Did You Know?
The Smithsonian’s National Museum
of American History will reopen on
November 21, 2008 after a 2-year
renovation. Please post this 
information in your e-newsletters
and/or on your websites. 

The inside of ABA's Motorcoach Safety
Video DVD cover includes the FMCSA
Federal Register language on pre-trip

passenger safety messaging.

mailto: kmartin@buses.org
http://americanhistory.si.edu/news/pressrelease.cfm?key=29&newskey=764
http://americanhistory.si.edu/news/pressrelease.cfm?key=29&newskey=764
http://www.buses.org/files/IUPUIEnrollment2008.pdf


Enhance your writing skills through
exercises and letters, applying
persuasive, controversial, and routine
correspondence styles. Upon
completion, enrollees will have a
portfolio of assignments for reference
to gain greater confidence and
proficiency in both their business and
personal correspondence.   

Top 100 RFP Deadline Sept. 10
Interested in hosting

the 2010 ABA Top 100
Event Selection
Committee in June
2009? 

The time is now to submit your
response to the ABA RFP. Cape Cod and
its tourism partners were gracious
hosts to ABA Committee Members and

staff during the 2009 event meeting in
June, and believe serving as the host
destination strengthens their outreach
to the group travel community for
future tourism.

“Hosting the ABA Top 100 Event
Selection Committee meeting was an
honor for the entire Cape Cod tourism
community and its travel partners,”
said Patti Lloyd, VP of Sales for the
Cape Cod Chamber of Commerce. “It
was an opportunity to showcase the
group tour sightseeing attractions of
Cape Cod’s 15 distinct towns, from the
scenic beaches to museums and rich
historical landmarks that make the
Cape a perennial motorcoach-friendly
destination. Having such exposure to
tour operators firsthand is invaluable
in terms of future bus tour groups it
may bring to our area.”

Member Services
Continued

“We are excited 

to have the

opportunity at

ABA's Product

Pavilion to meet

with up to 600

operators in

person.”
—Patrick Scully,

Chief Commercial Officer, Daimler
Buses North America
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MARKETPLACE PACE
Marketplace Sightseeing Tour Registration Opens

Marketplace sightseeing and FAM registration is now
open.  FAM tours are for operators only.  Sightseeing and
FAM brochures and registration forms are all online on
the Marketplace homepage and the FAM-Sightseeing page.

Product Pavilion Exhibitors Eager To Meet With 600 Operators
The chance to meet hundreds of motorcoach operators face-to-face at the

Product Pavilion Jan. 11 from 12-6 pm is a primary reason so many product
and service providers, equipment suppliers, and of
course motorcoach manufacturers are already
reserving exhibit space at ABA’s new “show-within-a-
show” for associate members and operators.

“We are excited to have the opportunity at ABA’s
Product Pavilion to meet with up to 600 operators in person to show them
how Setra offers a luxury product that appeals to today’s upscale consumer,”
said Patrick Scully, Chief Commercial Officer of Daimler Buses North America,
headquarter in Greensboro, N.C., within a motorcoach excursion of Charlotte. 

“We focus on innovation and technology, and that allows our operator
customers to position themselves as offering a premium service to their
customer base,” added Scully, who also serves on the ABA Board of Directors.
“So we are looking forward to reaching a critical audience at the Product
Pavilion.”

Register before September 15 and receive a special Early Reservation
Incentive, which saves 25 percent off of the normal investment price. It’s as
easy as clicking on ABA’s Product Pavilion Power Portal.

Did You Know?
Add a colleague to the ABA family
and you will win $25. ABA’s
Membership Video is the perfect tool
to connect with future members.

http://www.buses.org/files/Top100MeetingSpecs2010.pdf
http://www.lawrencemg.com/+/aba/2007/membership.php
http://aba.teameventmanagement.com/2009/FAM-Sightseeing.html
http://aba.teameventmanagement.com/2009/exhibit.html


New Members—Print and Add to Your 
2008 ABA Motorcoach Marketer
TRAVEL INDUSTRY

Transit Tix LLC
Ari Fox, Partner
20 Paulison Ave.
Ridgefield Park, NJ 07660
1-201-931-0300 1-201-931-9797
foxmarketing@earthlink.net
www.transittix.com
Ticket Company

Comfort Travel Inc/Group Travel Designers
Dave Rowe, 
824 E. Sibley Blvd.
Dolton, IL 60419
1-708-841-9100 1-708-841-7833
comfortdave@comcast.net
www.comforttravel.org

Art’s Dune Tours
Rob Costa, President
9 Washington Ave.
Provincetown, MA 02657
1-508-487-1950 1-508-487-8695
rob@artsdunetours.com
www.artsdunetours.com
Tour Planner, Sightseeing

Branson Ridge Winery & Marketplace
Cinda Bauer, Events Manager
648 Sunrise Drive
Branson, MO 65616
1-417-338-0338 1-417-334-0308
cindab@bransonridgewinery.com
www.bransonridgewinery.com
Brewery/Distillery/Winery, Food Service, Shopping

The House of the Seven Gables
Amy Waywell, Director, Visitor Services & Marketing
115 Derby St..
Salem, MA 01970
1-978-744-0991 1-978-741-4350
awaywell@7gables.org
www.7gables.org
Historic Attraction, Garden/Arboretum, Museum

Joliet Visitors Bureau
Jen Brooks, Sales Manager
150 W. Jefferson St.
Joliet, IL 60432
1-815-724-4461 1-815-724-4465
jbrooks@jolietcity.org
www.visitjoliet.org
DMO - Convention & Visitors Bureaus

The Midtown Hotel
Alan Small, Sr. Sales Manager
220 Huntington Ave.
Boston, MA 02115
1-617-369-6286 1-617-369-6288
asmall@midtownhotel.com
www.midtownhotel.com
Lodging

Nancy Greene’s Cahilty Lodge
John Douglas, General Manager
3220 Village Way
Sun Peaks, BC V0E 5N0
1-250-578-7454 1-250-578-7451
john@cahiltylodge.com
www.cahiltylodge.com
Lodging

Odawa Casino Resort
Sandra Williams, Sales Coordinator
911 Spring St.
Petoskey, MI 49770
1-231-348-5544 1-231-439-5607
swilliams@odawacasino.com
www.odawacasino.com
Casino, Lodging

Savannah Lodging Inc.
Julie Bird, Senior Sales Manager
201 E. Bay St.
Savannah, GA 31401
1-912-231-9700 1-912-231-9940
jbird@savannahlodging.com
www.savannahlodging.com
Lodging, Management Group

Sheraton Myrtle Beach Convention Center Hotel
Cyndi Mohr, Sales Manager
2101 N. Oak St.
Myrtle Beach, SC 29577
1-843-918-5015 1-843-918-5120
cyndi.mohr@ihrco.com
www.sheraton/myrtlebeach
Lodging

Spartanburg Convention & Visitors Bureau
Lauren Ponder, Sales Manager
298 Magnolia St.
Spartanburg, SC 29301
1-864-594-5050 1-864-594-5052
lponder@visitspartanburg.com
www.visitspartanburg.com
DMO - Convention & Visitors Bureaus

Wingate by Wyndham Savannah
Laurie Lawrence, Director of Sales
11 Gateway Blvd. E.
Savannah, GA 31419
1-912-925-2525 1-912-925-7904
savhwingate204@aol.com
www.savannahwi.com
Lodging

ASSOCIATE
Crane Composites
Jack Stambaugh, 
23525 W. Eames St.
Channahon, IL 60410
1-815-467-8624 1-815-467-8666
jstambaugh@cranecomposites.com
www.cranecomposites.com

PENDING BUS OPERATOR MEMBERS
The following Pending Bus/Motorcoach Operators 
submitted applications for membership between July 29 —
August 8, 2008.

Atlantic Limousine & Transportation
(DOT  1165242 )
Hoss Oskeuei, Vice President
5849 Peachtree Road 
Atlanta, GA 30341
PH: 1-770-751-7078
FAX: 1-770-569-7757
hoss@atlanticlimo-ga.com
www.atlanticlimo-ga.com

Cooper Atlanta Transportation Services
(MC 1445489)
John Pearman, COO
2711 Peachtree Square 
Atlanta, GA 30360
PH: 1-770-455-9600
FAX: 1-770-454-7976
john@cooper-atlanta.com
www.cooper-atlanta.com

Harris Travel Charter Bus Services
(MC 357737-C)
Lindsay Harris, Jr., President/Owner
311 Bland Blvd. 
Burlington, NC 27217
PH: 1-336-226-6439
FAX: 1-333-505-4380
harristravel99@aol.com
www.harristravel99.com

Open Top Sightseeing USA
(1212054)
Anders Nielsen, President
5500 Tuxedo Road 
Hyattsville, MD 20781
PH: 1-301-322-1003
FAX: 1-301-322-7733
info@opentopsightseeing.com
www.opentopsightseeing.com
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Can’t wait for the
ABA Insider to make
the office rounds? 

Sign up today to receive
it automatically by 
e-mail every other week. 

Click here to be added 
to the ABA Insider 
distribution list.
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