
ABA’s Online Store has undergone an
extreme makeover, and is now open for
business at www.abaonlinestore.com. 

The newly remodeled store offers
everything from apparel to office
accessories and collector memorabilia,
but it’s still a work in progress. ABA wants
to know from members what products
they would like to see offered on the
store’s cyber-shelves. “We hope all
members will be happy to see we’ve
created a more eye-pleasing, user-friendly
and simpler online store,” said ABA
President & CEO Peter J. Pantuso. “It’s
designed to offer the experience online
shoppers have come to expect.”

But the new ABA Online Store is
different, of course, in that it’s tailored to
meet the needs of bus & tour operators, drivers, travel partners and product and
service providers.“We have educational training videos, books, travel mugs, and
much more,” Pantuso said. “But before we fully stock up our virtual shelves, we’re
committed to listening to what ABA members want and need and expect from their
ABA Online Store.” All items in the store are currently available for purchase, and
members can start shopping today. If there are additional items you would like to
see offered, please send your suggestions to abainfo@buses.org.  

AUGUST 4, 2008 |   Issue Number 27

The Most Accurate News Source For The Motorcoach, Tour And Travel Industry

In This Issue:

Newly Remodeled ABA Online Store Opens For Business

The Insider Q&A: Tom
Haberland, Valley Forge CVB

2
NHTSA Tells BISC 3-Point Belts

Are Coming

3
States Enact Fines For Using

Hand-Held Phones 
While Driving

5
ABA's newly remodeled online store is now open.

Individual Highlights:
In the States 4

Marketplace Pace 5

Member Services 6

Passings 6

Executive Excursions 6

Foundation Focus 7

New Members 8

Did You Know?
The Top 10 cities in North America
for leisure travel are New York;
Chicago; San Francisco; Charleston,
SC; Santa Fe, NM; Quebec City;
Montreal; Vancouver; Savannah, GA;
and Victoria, BC, Canada, according
to Travel + Leisure magazine’s
annual survey conducted by the
Harris poll.

ABA Insider

Congress Passes 
ABA-Backed Bill Boosting 
FMCSA Role In ADA Compliance 

Following an overwhelming
bipartisan vote for passage in the
House, the Senate last month voted in
favor of HR 3985, which requires the
Federal Motor Carrier Safety
Administration (FMCSA) to consider an
operator’s compliance with ADA
requirements when determining
whether to grant operating authority.

The House bill was championed by
Reps. Jim Oberstar (D-MN), John Mica
(R-FL) and Peter DeFazio (D-OR), and
ABA’s efforts were boosted by the

involvement of Greyhound and the
American Transit Union.

“This legislation will ultimately
increase access and mobility for
disabled Americans, and will help our
operators serve more customers,” said
ABA Senior VP for Government Affairs
Clyde Hart. “It also helps to distinguish
between responsible, law-abiding
motor carriers that characterize ABA
member companies, and the rogue
operators who disobey the laws and
deny the disabled access to
motorcoach transportation.”

President Bush is expected to sign
the bill into law.

http://www.buses.org/node/759?q=node/221
http://www.travelandleisure.com/worldsbest/2008/results.cfm?cat=citiesusca
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The Insider Q&A: 
Tom Haberland, Director of Tourism
Sales, Valley Forge CVB, Pa.

ABA: What made the prospect of
serving the Valley Forge CVB so
compelling, and what is most
exciting about your position?
TH: I have a hotel background, having
served as the Director of Sales for
three different hotels. I loved tourism
and working with people in this
industry, and saw first-hand what it
was like working with the CVB. I always
worked with leads and realized how it
was beneficial to utilize CVBs. When I
was offered a position at Valley Forge
CVB about two years ago, I was very
happy and successful at the hotel I had
been working at, but couldn’t turn it
down. Now I absolutely love what I do
and have a great staff to support me.

ABA: What makes Valley Forge a
can’t-miss destination?
TH: The American Revolutionary War
story is not taught enough today, and
Valley Forge was a prominent place
during the War. It is fascinating what
we did to become independent from
Britain. General George Washington

marched his troops into Valley Forge
and came out with an army of 12,000
men. Valley Forge was the turning
point in the war that eventually gave
us independence. Not only is it full of
history, but Valley Forge also is a
Shopping Mecca. We are the home to
the King of Prussia Mall, which is the
nation’s largest retail complex. It was
named after the King of Prussia who
aided the training of the troops in
Valley Forge. Besides the mall, we also
have over 150 outlet stores.

ABA: How do you entice tourists to
visit year round? 
TH: We offer many incentives to our
tour operators. In fact, for those who
are visiting for the first time, we give a
free guided tour around the area. We
also give gifts to every motorcoach
group that comes in, students and
adults, and give the group leader a gift
basket filled with Valley Forge
memorabilia. We make a point to greet
every single group that comes in.
Additionally, we send out itineraries
which give information on all the
upcoming tours.

ABA: Does tourism to Valley Forge
follow seasonal cycles?
TH: Once Thanksgiving hits, tourism
slows. We do have some Christmas
shows but most students and seniors
don’t travel in the winter season. This
really is a great time to come because
there are less tourists and the area is
beautiful during Christmas. We really
are a three-season destination and
tourism will pick-up again in March.

ABA: The Valley Forge Revolutionary
Five-Mile Run made record profits
recently. How do you plan to use the
proceeds? 
TH: We raised $31,000 through the
race, which we donated to Friends of
Valley Forge for trail system
improvements. This was a joint effort
between the Bureau and the Park
Service. It was a total team effort that
took hundreds of people.



ABA: To what do you attribute the
event’s success?
TH: We don’t do much advertising
besides putting the event on our
website and in Runner’s World
Magazine. Most of the participants
knew through a “runner’s chain” or
through word of mouth. I think we
had such great participation because
of Valley Forge’s beauty. The race
takes place in a historical setting
where deer can be seen and over 150
species of birds fly. It also is a
challenging race which attracts a lot
of runners. 

ABA: What other events does
Valley Forge host throughout the
year?
TH: The Valley Forge Revolutionary
Five-Mile Run really is our signature
event, but we also put on mixers and
socials, as well as an annual luncheon
where all of our members come in and
we have a special speaker.

ABA: What trends, if any, have you
noticed in the tourism industry
through your work at the CVB?
TH: Trips are getting shorter and the
amount of fly-drivers, people who fly
to the area and then drive to Valley
Forge, are lower. Airfares are more
expensive and gas prices are going up.
We really have yet to see if the prices
will hurt or help business.

ABA: In what ways can ABA
members take advantage of the
offerings of Valley Forge?
TH: We really recommend using the
DMO’s help for anything you have
difficulty with – whether parking,
hotels, routes or anything else. We
will do whatever we can to make
your trip better for you. I think we are
the hardest working CVB for tour
operators, from giving them gifts and
greetings to making sure we do what
is necessary for you to have a good
time. Valley Forge will take care of
you, making you only want to return
again.

NHTSA Tells BISC To Expect 
NPRM On 3-Point Belts 

The National Highway Safety Traffic
Administration’s Dr. Roger Saul told
nearly 60 attendees of the Bus Industry
Safety Council (BISC) meeting July 14-
15 in Ashburn, Va., that the agency will
almost certainly issue a Notice of
Proposed Rulemaking (NPRM) by
Spring or Summer 2009 calling for
three-point safety belts in
motorcoaches.

Saul, whose presentation was titled
“Current State of The Bus Crash
Worthiness Testing Program,” also
discussed the agency’s future plans for
its bus crash testing program.

“We are working constructively with
NHTSA, and will continue to do so, to
make sure sound science shapes
policy,” said ABA President & CEO Peter
Pantuso. “Sound science means safe
passengers.” 

Other topics covered during the two-
day meeting included FMCSA’s
indication it was moving ahead with
inspection and compliance review. The
agency said it had good data and will
be seeking assistance from the industry
on the driver alertness study.

The BISC also discussed ABA’s
upcoming Motorcoach Passenger
Safety video to be released later this
summer, along with a laminated seat-
back card. FMCSA is also creating a bus
safety brochure and poster.

ABA Members Donate To BusPac
The ABA would like to thank the

following members who have
contributed to BusPac in 2008:

■ Doug Anderson
Anderson Coach & Travel

■ Chris Anzuoni 
Plymouth & Brockton Street Railway Co.

■ Eugene Berardi
Adirondack Trailways

■ Bill Bergstrom
Coach America
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■ Harry Blunt
Concord Coach Lines

■ Bill Brannan
Northwestern Stage Lines

■ Ashley Cornell
ABC Companies

■ Dane and Judy Cornell
ABC Companies

■ Roman Cornell
ABC Companies

■ Joseph Cyr
John T. Cyr & Sons Inc./Cyr North Star
Tours

■ Donald Ferrone
American Sightseeing Tours—Chicago

■ John Gillispie
Starr Tours Inc.

■ Alan Glickman
Starr Tours Inc.

■ Sara Hamlin
Greater Birmingham Convention &
Visitors Bureau, Marketplace 2009 Chair

■ Clyde Hart
American Bus Association

■ Frank Henry
Frank Martz Coach Co.

■ William Hughes
Southeastern Stages Inc.

■ Jim Jalbert
C&J 

■ Tom JeBran
Trans-Bridge Lines Inc.

■ James JeBran
Trans-Bridge Lines Inc.

■ Jan & Beverly McCarter
McCarter Transit Inc.

■ Dale McClelland
MOmentum Tours

■ Frank Montgomery
Capitol Trailways Of Alabama 

■ Dale Moser
Coach USA

■ Peter Pantuso
American Bus Association

■ Charles Young Jr.
Capitol Bus Lines Inc.

Total for 2008: $33,750.

NHTSA Administrator Nason 
Leaving Post This Month

NHTSA Administrator Nicole Nason,
who has served in the agency’s top post
for two years, is leaving this month.
Nason succeeded Dr. Jeffrey W. Runge,
M.D., who created the vacancy when he
accepted an appointment as a top official
with the U.S. Department of Homeland
Security. No word yet on a successor.

IN THE STATES
ABA Addresses Alexandria
Motorcoach Task Force

Motorcoach travel and tourism are an
integral part of Alexandria’s economy
and the industry is committed to
ensuring the city’s rules and regu-
lations are followed so motorcoach
tourism to the popular suburban
Washington destination continues to
run smoothly, ABA President & CEO
Peter J. Pantuso told the city’s
Motorcoach Task Force last week.

“ABA members strongly share the
city’s desire to make sure all
regulations are followed,” Pantuso said.
“Tourism drives the economic vibrancy
of Alexandria, and we want to work
together to ensure the mutually
beneficial relationship between
motorcoaches and the city continues.”
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Valley Forge is the ultimate hub 
and spoke destination, centrally 
located and easily accessible 
to all the best attractions 
of Philadelphia and The 
Countryside, and only an hour 
from Lancaster.

Did You Know?
Bus travel between cities has risen
by 13 percent in the last two years,
according to TravelMole.com.

The Masonic Temple, where
motorcoaches park overnight
in Alexandria, Virginia.

http://www.buses.org/files/TravelMole071708.pdf
www.valleyforge.org


Pantuso also thanked Alexandria for
donating a portion of its parking fees
to the ABA Foundation, and for being
so active in contributing material to
ABA’s “Operator Trip Planning” online
resource. As a reminder, permits are
already required (at no charge) for
coaches using the GW Parkway
between the city’s downtown area and
Mount Vernon. 

“ABA pledges to work with the City
Council, law enforcement, the
Alexandria CVA and citizens to resolve
any perceived motorcoach issues,”
Pantuso added. “Each motorcoach
takes up to 55 single-occupant autos
off of Alexandria’s city streets, so we

should move forward with the
perspective that tour buses are far
better for Alexandria than having
each replaced with 55 out-of-town
drivers adding to congestion by
looking for parking on unfamiliar
streets.” 

California, Washington Set To Fine
Drivers Without Cell Phone Headsets

California and Washington recently
passed laws restricting the use of
hand-held cell phones while driving. 

The states will still permit wireless
devices to be used in conjunction with
hands-free headsets or speakers, but

In the States
Continued

“Each motorcoach

takes up to 55

single-occupant

autos off of

Alexandria's 

city streets." 

—ABA President & CEO 

Peter Pantuso
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MARKETPLACE PACE
Nearly 1,500 Delegates Already
Registered For Marketplace 2009

Nearly 1,500 delegates have already registered for
Marketplace 2009 Jan. 7-12 in Charlotte, N.C., in only the
first two weeks following the official opening of registration.

“If your New Year’s Resolution for 2009 is to grow your business by
connecting with those in the motorcoach, tour and travel community,
Marketplace is the first and only show of the year where you can reach all of
those segments of the group travel community at once,” said Lynn Brewer,
ABA Senior VP for Meetings, Events and Education.

To access all dates and deadlines, go to the Marketplace Countdown Calendar.

Product Pavilion Promises Plenty Of Premium Prospects
ABA’s new Product Pavilion offers product and service providers direct

access to operators who have a proven track record of purchasing their
equipment and innovative technologies. Nearly 400 buyers from more than
200 companies are already registered.  A sample list
of buyer companies is available online.

Register before Sept. 15 to receive a 25 percent
discount, cutting the up-front investment of $400 to
$300. Included in each delegate’s reservation
package are their exhibit booth space (table, chairs and carpet), admission for
one exhibitor to all Marketplace events, programs and meals on Saturday and
Sunday, Networking Floor access and customized educational seminars. An
expanded investment of $700 adds access to Marketplace all week. The
investment of $1195 guarantees company admission to the Product Pavilion
and Marketplace business floor for pre-scheduled appointments.

Ready to register? Call (800) 283-2877 or go online for the Downloadable
Product Pavilion Information Sheet, the Downloadable Product Pavilion
Registration Form and the Downloadable Product Pavilion Press Release.

Did You Know?
ABA also stands for “Accelerating
Business—Always,” Peter Pantuso
writes in The Bus Blog.

Delegates network on the 
Marketplace floor.

http://www.buses.org/node/955
http://www.buses.org/node/939
http://visitalexandriava.com/about/maps/maps/motorcoach
http://aba.teameventmanagement.com/2009/dates.html
http://marketplace.issi.net/2009/OperatorCompaniesRegisteredforProductPavilion.pdf
http://aba.teameventmanagement.com/2009/productpavilionpromo.pdf
http://aba.teameventmanagement.com/2009/productpavilionregform.pdf
http://aba.teameventmanagement.com/2009/productpavilionregform.pdf
http://aba.teameventmanagement.com/2009/productpavilionrelease.pdf
http://www.buses.org/node/974


any driver holding a phone to their ear
will be subject to ticketing. 

California fines for first-time
offenders will start at $20 and increase
to $50 tickets thereafter, along with
court fees that will substantially
increase the fine. Violators in the state
of Washington will be slapped with a
ticket of $124 for each offense.

California and Washington join
Connecticut, New York, New Jersey,
Utah and the District of Columbia in
increased restrictions of drivers using
cell phones.

MEMBER SERVICES
Membership Survey Going Out Aug. 5

ABA wants your input on how we
can better serve your needs to help
grow your business. So please take a
few moments to fill out the ABA
Member Survey which will be sent out
August 5th. 

“We firmly believe that any
association must constantly show its
members new reasons why continuing
to belong to it is a sound business
investment,” said ABA President & CEO
Peter J. Pantuso. “It’s through listening
to the insights of our members that we
learn the most and are able to
pinpoint how we can always do more.”

Final Call For 2009 Motorcoach
Marketer Proofs—Deadline Aug. 8 

Friday, August 8th will be the last day
ABA will be able to accept any
outstanding changes to the 2009
Motorcoach Marketing proofs in order
to keep the publication on schedule.
Any final listings edits should be faxed
to (202) 842-0850.

PASSINGS
George Haddad, 
Father Of Steve Haddad

ABA expresses its condolences to
Steve Haddad and the entire Haddad
family and Bieber Tourways on the

passing of Steve’s father, George
Haddad.

George Haddad, 74, served as Vice
President of Bieber Tourways
beginning in 2001, following a
distinguished career in the financial
services industry spanning more than
three decades. A memorial service
took place Wednesday, July 23, at 11
a.m. in the sanctuary of First
Presbyterian Church in Allentown,
Pennsylvania. Burial was private. 

Martha Wheeler Hughes, 
Wife Of Southeastern 
Stages’ William C. Hughes

Mrs. Martha Wheeler Hughes, 70, wife
of Southeastern Stages Inc. Chairman &
ABA Board Member William C. Hughes,
died in Atlanta on Friday July 25. She is
survived by her husband of 48 years
and their four daughters, son-in laws
and nine grandchildren.

A memorial service was held at the
Trinity Presbyterian Church July 28.
ABA expresses its condolences to the
entire Hughes family and their
extended family at Atlanta’s
Southeastern Stages Inc. on their loss. 

EXECUTIVE EXCURSIONS
Kopach Named New 
Destinations Managing Editor

Leda Kopach is
the new managing
editor of
Destinations, ABA’s
award-winning
glossy magazine
covering the
motorcoach, tour

and travel industry.
Kopach brings with her 15 years of

experience as a top-level editor at
upscale lifestyle magazines, as a
freelance writer and as a marketing
expert. She can be reached at
lkopach@buses.org or by calling (800)
283-2877 ext. 414.

In the States
Continued

Washington state

fines for driving

while using a

hand-held phone

will be $124.
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Did You Know?
Birmingham, Alabama, was known
in the early 20th century as “the
Pittsburgh of the South” because of
its prominence as the region’s domi-
nant industrial city. Today, the
region’s population of 1.1 million
includes a diverse business commu-
nity that features banking, biotech-
nology, insurance and publishing.

Members are urged to get in their proofs 
for the 2009 Motorcoach Marketer, soon 
to replace the 2008 edition shown here.



Board Of Governors Discusses
Upcoming Research, Scholarships

The ABA Foundation Board of
Governors met last month to discuss
research, scholarships and new
fundraising opportunities that will be
formally presented at the ABA Fall
Board Meeting in September.

“Having raised more than $75,000
from the members of the Board of
Governors alone speaks volumes of
the commitment we have to seeding
the future of our industry,” said Sara
Hamlin, Fundraising Committee Chair.
“We hope all members of the ABA
family will join us in making an
investment in the next generation of
leaders for our industry.”

The Board of Governors also
discussed how best to utilize the
upcoming Motorcoach Census and
Impact Study Findings to tell the
industry’s story of how it binds the
nation together and is a critical
component of America’s 21st century
transportation solutions.

“With the critical research provided
by the ABA Foundation, we will be
positioned to help show with
compelling statistics our value to both
economic growth in tour and travel as
well as congestion mitigation and rural
connectivity," said Brenda Borwege, VP
of Marketing for ABC Companies and a
member of the Board of Governors.

Bridgestone/Firestone Golf Charity
Fundraiser Promises To Be Top-Flite

The ABA Foundation Golf Fundraiser
sponsored by Bridgestone/Firestone
North America is slated to take place
Sept. 24 at 1 pm at the Tantallon
Country Club in Fort Washington, Md. 

Proceeds from this event support the
Foundation’s unique educational

scholarship programs and research
studies that help scholars pursuing
careers in the industry, and which
depict the vital role of the motorcoach,
tour and travel industry in promoting
mobility across North America. 

“We see this golf event as a vital
fundraising opportunity for all of the
Foundation’s good works, as well as an
excellent setting to network with your
industry colleagues,” said Seth Walters
of Bridgestone/Firestone.

Interested participants can easily
register by downloading the online form.

Auction Adds Attractions
The Tier I donation by the Plymouth

Massachusetts Group Tour Package has
enhanced its offerings with three
additional tourist attractions. The
package now includes 50 tickets to the
New Bedford Whaling Museum, 50
tickets to Battleship Cove and 50 ticket
to Lobster Tale Cruises. For a complete
listing of the Plymouth Group Package,
which includes 50 tickets each to
nearly a dozen area attractions,  valued
at more than $15,000, visit Plymouth
Package. 

Holiday Inn Express in midtown
Philadelphia is the newest Tier III
donor to the ABA Foundation
Auctions. The package includes a two-
night stay at the hotel located in the
heart of Philadelphia's commercial
district and a short walk to America's
most historic square mile, housing
Independence Hall, the Liberty Bell
Pavilion, and the Constitution Center.
Spacious rooms feature the lodging
leader's new Simply Smart bedding
system.
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Support the ABA Foundation's
Scholarship & Research
Programs. Our downloadable
form makes it easy to donate
online.  Click here.

The ABA Foundation mission
is to answer the call to support
the industry with research and
scholarships that benefit the
ABA, policy-makers and the
public. As part of its efforts to
meet the lofty expectations set
by its visionary Board of
Governors, the ABA Foundation
awards 18 scholarships to
undergraduate and graduate
students each year, hosting
interns and conducting research
studies on the industry and its
positive impact on the country
at a variety of levels.  

LEGACY PATRONS

PLATINUM DONORS

INTRODUCTION

www.buses.org/abafoundation
www.mcicoach.com
www.dcbusna.com
www.prevostcar.com
http://www.bridgestone-firestone.com/
http://www.bridgestone-firestone.com/
http://www.buses.org/files/Regform.pdf
http://www.whalingmuseum.org/
http://www.battleshipcove.com/
http://www.lobstertalesinc.com/
http://www.buses.org/node/972
http://www.buses.org/node/972
http://www.buses.org/node/975
https://aba.teameventmanagement.com/Donation/donation.asp
http://www.abc-companies.com



