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people out of their cars! We found that
out of our ridership base, 70 percent of
people own two cars, 68 percent have a
college education, and 35 percent have
a master’s degree or higher. We've got
the suit-and-tie crowd.

ABA:There are a lot of industry
leaders trying to get people out of
their cars. How did you do it?

JJ:1 owe a lot to many great folks in this
industry. Woody Blunt has been a
mentor to me. He figured out a long
time ago that value-added amenities
work. In Portsmouth we have a park &
ride 1,500 feet from the terminal.We run
shuttle vans during peak times. If we run
out of parking spaces, we valet customer
parking for free. But we also have a savvy
crowd. | don't have to tell them that gas
is approaching $4 a gallon.

ABA:What about advertising?

JJ: We don't advertise except for
billboards. Our biggest advertisement
is word-of-mouth.

ABA:You've also been big on the
environmental issue. Can you speak
to that?

JJ: This industry doesn’t talk about the
environment enough. We don't do
enough to tell the story. My company
does.We're going to start offering a
carbon counter on our website, where
our customers can quantify the
emissions they save by taking the bus
instead of driving. We'll make the
direct tie to the client to show that our
customers are making a difference. It'll
be a news ticker on our home page.

ABA: Any final thoughts on making
the bus ride an experience?

JJ: When the customer walks into our
facility, it raises the bar for the client.
We have flowers in the restrooms. It
invites a more upscale client, who in
turn is more thoughtful. They are more
respectful. The building is immaculate
and well-maintained. If you raise the
bar, you get a better client.But it all
comes back to one thing: we haven't
forgotten customer service.

FHWA Names New Executive Director

The Federal Highway Administration
announced earlier this month that
Jeffrey F. Paniati has been appointed as
the agency’s new executive director.
President Bush approved Paniati’s
appointment at the recommendation
of Transportation Secretary Mary E.
Peters.

The position does not require Senate
confirmation.

Paniati played a key role in the
Department of Transportation’s $850
million Urban Partnership program,
which aims to institute congestion
pricing in five major U.S. cities.

Paniati previously served as FHWA's
associate administrator for operations.

What'’s Behind The
Diesel Fuel Price Spikes?

Diesel fuel prices nationwide are up
to $4.05 per gallon, an increase of a
whopping $1.18 over prices a year ago
nationwide, according to the latest
Department of Energy and Energy
Information Administration
information.The highest regional
prices were found in the central
Atlantic states ($4.26) while the Gulf
Coast was the lowest at $4.00;
California checked in a $4.23 per
gallon.

Gasoline and diesel fuel prices have
traditionally followed set seasonal
patterns from year to year, but not this
year. So what's driving the price spikes?

The Insider turned to “The Dean of
Diesel,” Allen Schaeffer, Executive
Director of the Diesel Technology
Forum, for his insights.

Schaeffer explains:“Traditionally, in
spring and summer, the peak driving
season, gasoline sells at a premium to
diesel fuel. In the autumn, demand for
distillate fuels (heating oil and diesel)
picks up ahead of the winter at the
same time that gasoline demand
begins to soften. Refineries begin to
build inventories of high sulfur




Diesel fuel prices continue to
rise to record levels.

European refiners
appear to have
trimmed crude
runs because

of low gasoline

margins.

Did You Know That...

ABA has created an entire section
of its website designed to help you
tell our industry’s green story.
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distillate fuel (heating oil) late in the
summer, while diesel fuel consumption
increases in the fall due to farm use
and trucking of goods ahead of the
holidays. Heating oil prices put a floor
under diesel prices through the winter,
because if diesel were selling at a
discount to heating oil, diesel could be
used for home heating.”

The EIA’s Short-Term Energy Outlook is
projecting that diesel fuel will continue
to sell at a higher price than gasoline
through the summer, although the
price differential between the two
fuels is expected to narrow.

Schaeffer continues:“Factors in both
gasoline and distillate are contributing
to the current and projected pricing
pattern.Weakness in the U.S.economy
has led to softening gasoline demand.
While gasoline prices have increased
this winter due to surging crude oil
prices, they have not risen as high as
they would have if year-on-year
gasoline demand growth was
unfolding at normal rates.”

“Distillate inventories in the U.S.and
Europe remain tight while U.S. gasoline
stocks are well above the average
range for this time of year. Distillate
stock draws in the U.S. have been
partially driven by East Coast heating
oil demand. However, overall tightness
in U.S. distillate markets is due more to
slumping imports than to domestic
demand strength. While U.S. trucking
has felt the effects of our economic
slowdown, strong European demand
has had ripple effects across the
Atlantic with European supply
constrained by refinery maintenance,
unplanned outages, tighter emissions
standards that restrict import sources,
and economic disincentives stemming
from low gasoline margins. European
refiners appear to have trimmed crude
runs because of low gasoline margins
and diminished export markets.”

“This contributes to tightness in
distillate markets on both sides of the
Atlantic. The gasoline-distillate spread

may be self-perpetuating to some
extent, as the lack of markets for
gasoline helps constrain Atlantic Basin
distillate supply, boosting distillate
prices on both sides of the Atlantic.
Any short-term relief appears most
likely to come from the demand side
as winter ends in the Northern
Hemisphere.The wind-down in
heating fuel use may expose U.S.
distillate markets to the slowing
economy and decreasing trucking
activity.” For more information from
DTF, click here. Read the full EIA report
along with graphics.

Trailways Elects New Board Members

¥

Bill Gentry

Tom McCaughey  Donald Ferrone

Trailways Transportation System
added three members to its Board of
Directors at its 72nd annual
conference in Los Angeles.

Donald Ferrone, president of Prairie
Trailways Charter & Tour in Chicago;
William W. (Bill) Gentry, president of
Gentry Trailways Charter & Tour in
Knoxville, TN; and Thomas V.
McCaughey, president of Flagship
Trailways in Johnston, Rl have been
elected to three-year terms. Ferrone is
an ABA Board member, and Gentry
recently served on ABA’s Board.

Ferrone has been in the tourism
industry most of his life. The family
business, Chicago Sightseeing
Company, celebrated a century of
service in 2007.

Also at the head of a family business
that was founded 55 years ago by his
father, Bill Gentry said the Trailways
board has an ongoing task to
encourage member companies to
grow and prosper in the face of many
today operational challenges.
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“We must all learn how to not just
survive in this industry, but to thrive
in it,” he said. “The only way any of us
can do this is by being conscious of
our true costs, so we can set a
realistic margin for our services in the
face of rising prices on fuel,
insurance, and labor. We face price
competitors everywhere who think
they can undercut and operate on a
shoestring, but they don't stay
around long. Educating our members
to set the right pricing structure for
good returns is part of the board’s
ongoing work.”

“One of our board priorities is to
continue building our national brand
with a uniform look to all our vehicles
and staff clothing,” McCaughey said.

Joshua N. (Jot) Bennett, president of
Capitol Trailways of Pennsylvania in

Harrisburg, PA, and Eugene J. Berardi, Jr.

president/CEO of Adirondack, New
York and Pine Hill Trailways in Hurley,
NY are returning to the board for
three-year terms as members-at-large.
Berardi is also an ABA Board member.
Bennett, who recently served as an
ABA Board member as well, continues
to serve as the Chairman of the ABA
Foundation Board of Governors, with
Berardi as the Foundation’s Treasurer.
For more information visit
www.trailways.com.

MI’s First-Quarter
Deliveries Rise 17 Percent

Motor Coach Industries announced
that first quarter deliveries rose 17
percent in 2008 compared to the first
quarter of 2007, delivering more than
300 coaches in the first three months of
this year. MCl attributes the strong first
quarter sales surge to customers
experiencing increased demand for
motorcoach travel in key markets, and
taking advantage of current economic
stimulus programs such as bonus
depreciation. MCl's J4500 model remains
the industry’s top-selling coach.

“MCI continues to lead the way in
market innovations,” said Larry
Killingsworth, MCI VP of sales.“Our first
quarter achievements can also be
attributed to our advance engineering
work and testing done to ensure that
the EPA-compliant 2007 engines
performed for our customers in all
market segments. And, operators tell
us they are experiencing ridership
increases, especially as the rising cost
of gas influences commuters and
travelers seeking more affordable
modes of transportation. Some
operators have also said that they plan
to take advantage of bonus
depreciation offered this year.”

Bonus depreciation, part of the
administration’s stimulus package
signed in February, helps businesses
that buy equipment this year cut their
2008 tax bill. The temporary capital
investment incentive (ending Dec. 31,
2008) will boost equipment purchasing
in the months ahead as savvy companies
take advantage of the law to buy newer,
more efficient, more environmentally-
friendly equipment.The ESA also
significantly boosts expensing limits for
2008, which can be applied to both new
and used equipment.

Schaumburg, lll.-based M,
celebrating its 75th anniversary, is the
largest manufacturer of intercity tour
coaches for the tour, charter, line-haul,
scheduled service, commuter transit
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The front cover of the
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and conversion markets in the U.S.and
Canada.The company also operates
seven sales centers and nine service
centers in the U.S.and Canada; and is
the industry’s leading supplier of
aftermarket parts for most makes and
models. For more information, visit
www.mcicoach.com.

Board Tentatively
Approves Stagecoach &
Coach USA Deal For Megabus

The U.S.government’s Surface
Transportation Board has tentatively
approved the Stagecoach Group PLC &
Coach USA Inc. application to acquire
control of the newly created Megabus
Northeast LLC. Once operator
authorization is granted, Megabus “will
utilize a fleet of motorcoaches to
provide scheduled express bus service
over regular routes between New York
and several cities in the Northeast and
Middle Atlantic states, including
Washington and Boston,” according to
the Federal Register (Vol.73,No. 71,
April 11,2008).

Pennsylvania Bus Association
Names Award Recipients

The Pennsylvania Bus Association
April 1 presented its 2007 Travel
Supplier, Associate, and Bus Operator
of the Year Awards.

The annual Travel Supplier of the
Year Award was presented to Chris
Harrower, group sales director for the
Dutch Apple Dinner Theatre in
Lancaster. Chris was nominated by the
bus operator members of the
association. He has volunteered
extensively in the coordination of
PBA’'s marketing to the motorcoach
industry, PBA's Marketplace event,
PBA's sales retreats, ABA's volunteer
effort for their Marketplace (read Chris’
Marketplace blog), and his work with
bus companies nationwide.

The annual Associate of the Year
Award was presented to David

Schmidt, national sales director for
Prevost. David was nominated by the
bus operator members of the
association for his commitment to the
Association as a current board member,
to his relationships with bus operators
throughout Pennsylvania, and
participation in national venues such as
the ABA and UMA annual events.

The annual Bus Operator of the Year
Award was presented to Nelson Floyd
of Perkiomen Tours in Pennsburg.
Nelson was nominated by PBA's
associate and travel supplier members
for his service on PBA's Board, serving as
co-chair of PBA's Marketplace event,and
commitment to national events such as
the ABA and UMA annual events.

All nominees for these Awards were
required to be an employee of a
current PBA member, shown to have
exhibited an outstanding commitment
to PBA for a minimum of five years,
have a minimum of five years in the
motorcoach industry, and have shown
a special interest and dedication to a
PBA member.

MEMBER SERVICES
DMOs Encouraged To Participate
In More Robust Top 100 Program

The Top 100 Program, designed to
showcase group tour events and help
Destination Marketing Organizations
(DMOs) attract new business, is
growing more robust this year.

For the 2009 Top 100, ABA is
expanding the program: Member CVBs,
private DMOs and federal DMOs can
nominate two events instead of one to
double participants’ potential exposure.

Surveys indicate 70 percent of ABA
operators use the winners from the Top
100 publication to build their
itineraries. ABA’s 2008 Top 100 magazine
helped local destinations record nearly
300 mainstream earned media
mentions over the past six months. In
addition, ABA's Top 100 earned a story
in the spring issue of the Travel
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The newest ABA Operator Tip
Sheet looks at which term is
better—bus or motorcoach—
and concludes both are correct,
depending on the audience.
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Industry Association’s Cultural Heritage
Tourism News (see page 4).

DMOs are encouraged to take a few
minutes and complete the short
survey. The small investment of time
can lead to a great promotional
experience for your destination. For
more information about ABA's Top 100
nomination process, click here. Also
check out ABA’s Frequently Asked
Questions, call ABA at 800-283-2877 or
email Top100@buses.org.The deadline
for all nominations is May 16, 2008.

New BISC Brochure Now Available

The Bus Industry Safety Council
(BISC) has created a new brochure to
expand its outreach to potential new
members. Subtitled “The Motorcoach
Industry’s Safety & Security Experts
Working For You,” the pamphlet
details the advantages of belonging
to BISC and includes information on
meetings, membership requirements,
organizational structure and
committees, as well as a membership
application. For more information on
joining BISC, please e-mail ABA VP for
Regulatory & Industry Affairs
Norm Littler.

EDUCATIONAL SERVICES
CTIS“Race To Beat Pete”
Enters Key Stretch

More than 75 ABA members have
enrolled in the Certified Travel Industry
Specialist (CTIS) program in 2008, with
some enticed by the opportunity for
bragging rights in “The Race To Beat
Pete” for certification.

ABA President & CEO Peter Pantuso
had challenged the group travel
industry to a friendly competition to
see who could successfully complete
the CTIS course in less time. And so
“The Race to Beat Pete” to the CTIS
graduation ceremony was underway.

“When people refer to ABA
educational seminars as ‘the Harvard
of Hospitality,"it's an indication of how

academically rigorous the programs
are,” said Lynn Brewer, ABA Senior VP
for Meetings, Education & Member
Services.The CTIS program is
administered by Indiana University
Purdue University Indianapolis.

Since the completion of Marketplace
in February, Pete has been listening to
Marketplace seminar CDs, and has
completed the seminar credit forms.
With the Marketplace seminar
requirement completed, he registered
for and completed another IUPUI
course,”Sales: Motivation and Skills.”

The course consisted of four
assignments, each focused on a
different type of selling skill. For “The
Winning Formula,” Pete pitched his
hypothetical bus company on the
prospect of persuading another
motorcoach operator to join the
association.

The assignment raised important
guestions that anyone in the group
travel industry should consider: How
often do you focus for an entire hour
on one aspect of selling? How many
different open-ended questions can
you think of? Why are open-ended
questions so much more important in
sales than close-ended questions?

For the final assignment, Pete was
able to present testimony during a
hearing to the House Transportation &
Infrastructure Committee’s Economic
Development, Public Buildings and
Emergency Management
Subcommittee, chaired by Del. Eleanor
Holmes Norton (D-DC). He implored
Congress to rethink its policy about
tour bus access to the Capitol Visitors
Center,and emphasized that group
tours with easily identifiable members
such as students or veterans pose no
security threat.

“This program provided an organized
refresher course and re-energized my
motivation for sales, whether selling
the value of ABA membership or
winning the hearts and minds of
elected officials,” Pantuso said.
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Pete is already signed up for the next
IUPUI course offering,“Promoting Your
Business.” Members interested in
joining the race still have time to enroll
in the CTIS program, and can do so
easily online.

The course description for
“Promoting Your Business,” scheduled
from May 1 to June 30, 2008, is as
follows:“Learn how to make your
business stand out. This course can
help you promote your business with
an understanding of the ‘guerrilla-
marketing’ concept for large and small
businesses. Basic marketing strategies
will be developed along with
exploration of successful advertising
and promotions programs. Learn to
create a stronger identity to better
position your product or service, and
develop a strategy to get the most out
of your promotion dollars.”

PASSINGS
Warren Miller, 87,
Founding Member 0f UMA

United Motorcoach Association
founding member Warren Miller died
April 17, one week short of his 87th
birthday. He had colon cancer.

Miller served as an honorary UMA
Board Member and most recently was

Washington has rebramm
itself as "Destination D.C."

with Pacific Coast Bus Service. Warren
was a life-long rail fan, and spent time
over the years riding many of the
unique railroad lines of the world.

Following World War Il,in 1946, Miller
and partners Bill Billings and Arthur
Loyd founded Eastshore Lines in
Berkeley, CA, providing bus service for
returning Gl's from dormitory housing
in Richmond to the University of
California, Berkeley. This early
company developed into one of the
predominant charter companies in the
San Francisco Bay Area until the mid
1980s. Over the years, Miller acquired
and operated companies such as
Falcon Charter Service, Amtravel,
Amtravel International, and Green Belt
Stage Lines.

In addition to his participation in the
founding of United Bus Owners of
America (the current UMA), Warren
was involved in the founding of the
California Bus Association, and was one
of that association’s earliest legislative
chairmen.

A long-term member of the San
Francisco SKAL Club, and the S.F.
Olympic Club, Warren will be missed by
his many friends in the motorcoach
industry. “The industry has lost one of
its early fathers,” said Coach America’s
Michael Waters, a long-time associate
of Miller. “Warren was a wonderful
person, and personified what the heart
and soul of the industry should be,”
said Norm Littler, ABA VP for
Regulatory & Industry Affairs.

In keeping with Miller’s request, a
military service will be scheduled at
Golden Gate National Cemetery, where
his beloved wife Jan is buried.

TRAVEL TRACKS
Washington Rebrands Itself
“Destination D.C."

Washington, D.C., home of the Capital
Region Marketplace 2010, has

rebranded itself “Destination DC.”
Destination DC is the new name of the
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Washington DC Convention & Tourism
Corp., which this month unveiled a $3
million campaign funded by the group’s
dues and hotel tax to entice visitors.
The campaign combines advertising
and a redesigned web site through
which visitors can book hotels at
special rates, buy tickets to various
events and venues, and customize
group tours to fit their individual tastes.
The campaign is being run by public
relations behemoth Burson-Marsteller.
Learn more at www.washington.org.

CVBs Encouraged To Send
Motorcoach Guidelines To ABA

All Convention & Visitors Bureaus are
encouraged to send their parking,
idling, street usage and permit
guidelines to ABA to be posted on a
new section of the buses.org web site
designed to help motorcoach and tour
operators with their trip planning.The
new section, titled “Operator Trip
Planning,” is designed to be a resource
for tour and travel planners,
motorcoach operators and the
destinations they go to make arrivals
and passenger experiences as smooth
as possible for the operators, the
attractions and most important the
tourists and travelers. If your CVB
would like its motorcoach guidelines
and applications included in this new
section, please send your information
to abainfo@buses.org.

Gaylord Won't Buy
Westin's La Cantera Resorts

Gaylord Entertainment Company has
announced the termination of its
agreement to purchase the Westin La
Cantera Resort in San Antonio, Texas.
“In the current capital markets and
economic environment, we
determined that it is not in the best
interest of our shareholders to focus
our resources and capital on this
project at this time,” said Colin Reed,
Gaylord’s chairman and CEO. As a

result of the termination, Gaylord will
take a one-time cash charge of
approximately $12 million in the first
quarter of 2008. For more information,
go to www.gaylordentertainment.com.

Branson Radisson Nears
Completion Of Renovations

Radisson Hotel Branson, winner of the
prestigious 2007 Radisson President’s
Award for Carlson Hotels Worldwide, is
nearing completion of a more than $2
million renovation of the entire hotel
complex including all guestrooms,
lobby, restaurant and lounge.The
property transformation, expected to
be completed in early May, will upgrade
the look and facilities of the full-service
hotel with modern enhancements that
will deliver exceptional service and
quality to all guests.

Located in the Heart of the Theater
District and central to shopping,
entertainment and recreation
venues, the Radisson Hotel Branson
is ready for everyone to experience
true Ozark hospitality. For more
information and reservations at the
Radisson Hotel Branson, visit
www.radisson.com/bransonmo or call
1-800-333-3333 in the U.S. or Canada.

New Road Connecting
Florida Mainland To Keys
Set To Open This Summer

Construction of a new road from the
South Florida mainland (Florida City)
to the Florida Keys is on schedule and
the Keys portion of the $300 million
project should open to traffic before
summer 2008.

The 18-Mile Stretch project is
expected to reach a major milestone by
the end of May.The 1.4-mile-long, 65-
foot-high concrete and steel bridge over
Jewfish Creek in Key Largo is expected
to be ready to accommodate one lane
of traffic in each direction, as is the
entire section of road from the Miami-
Dade County/Monroe County border at
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Monterrey Bay Aquarium will
celebrate "World Ocean Day"
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ABA has teamed up with
Occupational Athletics Health and
Safety Systems to offer the Bus
Athlete System, designed specifically
for bus drivers/operators. The
interactive Bus Athlete System uses
a step-by-step and entertaining
approach to help drivers make
changes in their lifestyle. ABA
members have special pricing
available starting at $35 (USD) for
1-35 packages. Call or e-mail Ron
Shapiro: 866-651-9510 or
rshapiro(@occupationalathletics.com.
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The fixed bridge is to replace an
outdated 1944-built drawbridge and
eliminate the need to stop traffic for
bridge openings for marine traffic.

The new 18-mile stretch is designed
to enhance vehicular safety and
benefit the environment. When
completed, it is to feature one travel
lane in each direction, divided by a
concrete median barrier to prevent
head-on collisions. Other
enhancements include shoulders,
outside shoulders and berms for
stormwater treatment, wildlife box
culvert crossings and elimination of a
land causeway section over Lake
Surprise to restore natural water flow.

For more travel information about
the Florida Keys & Key West call
toll-free in the U.S.and Canada
1-800-FLA-KEYS (800-352-5397) or go
to www.fla-keys.com.

Mount Vernon Extends
“National Treasure” Tours

Mount Vernon has extended its
popular “National Treasure” Tours
through October 31 to meet
unanticipated visitor demand. Included
in this approximately hour-long
walking tour is the Mansion’s
basement and cornerstone, the setting
for a pivotal scene in the movie

starring Nicolas Cage. This special tour
is limited to 25 visitors per time slot,
takes place at 9:30 a.m., 11:30 a.m.,, 1
p.m.and 3 p.m.and costs $5 per tour in
addition to Estate admission: $13
adults; $12 seniors; $6 children (6-11);
free for children 5 & under.There are
no advance reservations for individual
tickets. Tourists are reminded this is an
extensive walking tour that covers
steep steps in the Mansion and a walk
down a long hill to the wharf. More
information: (703) 780-2000; (703) 799-
8697 (TDD); www.mountvernon.org.

Monterey Bay Aquarium
Announces Summer Highlights

Monterey Bay Aquarium has
announced its summer 2008
highlights, including new animals, new
behind-the-scenes tours, sailing and
scuba adventures, deck shows,
extended weekend hours and no-wait
online ticketing. Visitors also will be
able to explore expanded Splash Zone
exhibits and the “Jellies: Living Art”
special exhibition.The behind-the-
scenes tours are available several times
a day, with or without a reservation.
Beginning May 1, visitors ages 6 and
older can participate in a guided, 50-
minute tour and find out what it takes
to care for animals and exhibits at the
aquarium.The tours cost $10 per
person, plus aquarium admission.
Space is limited and, while drop-in
slots are available, advance purchase
online is recommended.

Special events include a“World
Ocean Day” weekend celebration on
June 7 and 8. Activities and
performances will highlight the 70
percent of the Earth that’s covered by
the ocean, including ways that visitors
can assure its health for future
generations. Visit
www.montereyinfo.org or
www.montereybayaquarium.org for
more information.




Charter Notices

North Country Transit,
Berlin, NH.
Submissions due by May 12, 2008.

Replies should be addressed to:
Transit Director, North Country Transit,
31 Pleasant St., Suite 100, Berlin, NH
03570.Phone: (603) 752-1741.

Did You Know That...

2008 marks 50 years the
Los Angeles Dodgers have
played in the City of Angels.
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New Members—Print and Add to Your

2008 ABA Motorcoach Marketer

TRAVEL INDUSTRY

Clarion Inn & Suites

Donna Nerecene, Dir. of Sales & Mktg.
5351 Richmond Rd.

Williamsburg, VA 23188
clarionwilliamsburg@gmail.com
www.clarionhotels.com/hotels/VA535
Lodging

Indianapolis Motor Speedway

Laura Land, Manager, Group Sales

4790 W. 16th St.

Indianapolis, IN 46222

lland@brickyard.com
www.indianapolismotorspeedway.com/groupsales/
Racetrack

The River House Seafood Restaurant
Linda Sanders, Sales

125 W.River St.

Savannah, GA 31401
Isanders@liveoakrestaurants.com
www.riverhouseseafood.com

Food Service

Marketplace Pace

Membership Renewals Must Be Received
For Marketplace 2009 Registration

Marketplace registration for Charlotte (Jan.7-12,2009) -@
will open in July to current ABA members, and it is critical

PENDING BUS/
MOTORCOACH OPERATORS

The following Pending Bus/Motorcoach Operator companies
have submitted applications for membership between April
8 to 16,2008:

Alabama Limousine Corporation
(DOT 250880 MC 164386)
Birmingham, AL

Frank Leyden
www.alabama-limo.com

SAV Inc.

(DOT 1458487 MC 509553)
Tobyhanna, PA

Tommy Spioliopoulos, Director

Should members have comments regarding these
applications, please contact abamembership@buses.org.

that Travel and Associate members renew their 2008 membership to maintain
their eligibility for registration. In just the six days of the February 2008 show
in Virginia Beach, ABA members booked $43 million worth of business, and
have since then booked millions more.To ensure your company does not miss
out on your piece of the group travel business, renew your travel/associate
membership. Operators will be sent membership renewal invoices soon.

Please renew your membership by June 30 to be included in the
registration process. Contact us at 800-283-2877 or e-mail if you have any
questions regarding your eligibility for Marketplace registration.

Executive Excursions

Rafferty Elected Chairwoman Of NYC & Company Board

Emily Rafferty, president of The Metropolitan Museum of Art, has been
elected the new chairwoman of the 81-member voluntary board of directors
of NYC & Company. In her unpaid position, she will work alongside CEO
George Fertitta to help steer the strategic direction of NYC & Company, which
merged in 2006 with NYC Marketing and NYC Big Events to become the
world’s leading municipal tourism, marketing and partnership organization.
Rafferty’s election as board chairwoman was confirmed by a unanimous vote
of the company’s executive committee, and is effective immediately.
Rafferty—who has been a member of the board since 2005—follows Loews
Chairman and CEO Jonathan Tisch, who served as board chairman since 2002,
and Tim Zagat co-founder, co-chair and CEO of Zagat Survey, who served as
interim board chairman since Tisch’s resignation in mid-February. Rafferty has
been president of The Metropolitan Museum of Art since 2005. For more

information, visit www.nycvisit.com
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