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The Insider Q&A: Curtis Brown,
Regional Vice President of Great Wolf
Resorts, & General Manager of Great
Wolf Lodge in Williamsburg, Virginia

ABA: How did you get the idea for
indoor waterparks?

CB: The concept originated in
Wisconsin Dells, where they have 18 of
them. It’s 50 miles north of Madison
and three hours north of Chicago.The
concept started because of the
seasonality of waterparks, and so they
tried building them inside.

ABA: Was there a defining moment
when it occurred to you that the idea
was going to be a huge success?

CB: We thought this concept would
take off throughout the United States
after we saw the success of our first
one.It’s a weatherproof concept. We
always market ourselves as 84 degrees
inside.

ABA: Most people think of
waterparks as day-trip destinations.
How did you turn it into a multi-day
experience?

CB: | had been working for Hilton for
20 years, including on the Disney
World account, so that background
helped with the lodging component.
After the first one opened, we were
quickly at 90 percent occupancy.We
knew the concept would take off
because they create their own
destination. It’s like a cruise ship on
land.It’s a self-contained, fully
entertainable market. The waterparks
are 60,000-80,000 square feet of state-
of-the-art thrill rides, wave pools, slides
and pools for all ages. We also offer
amenities such as movies, state-of-the-
art spas called “Elements” and

“Scooops,” which is a children’s spa.
Kids can actually eat ice cream cones
while getting their toenails painted the
color of chocolate. We have marketed
it to a wide array of people. Parents
have fun on rides. Tweens enjoy
“Gr8space,” a lounge-type setting with
iPod hookups, MySpace on TVs, Sony
Wiis, Nintendos and smoothies. We've
also co-branded with Starbucks, Pizza
Hut and others.

ABA: How do you pack your parks
year-round?

CB: We market to different segments
during the course of the year,and we
are always a resort. We have a
conference center, for instance. We
once hosted a pharmaceutical group
convention that didn’t even venture
into the waterpark. We look at segment
gaps, and ask ourselves how to best
cater to that audience.

ABA: Your visuals at Marketplace
featured bold lettering declaring
yourself “Motorcoach Friendly.” Can
you amplify that for our readers?
CB: We implemented what worked
with Disney when it came to
welcoming motorcoach groups. Pre-
keying a busload of guests takes away
the hassle factor for them.We make
sure the tour operators know that we
understand how to handle group
travel properly and professionally.
We're also very flexible. If we have to
open up kitchens at 5 a.m.to
accommodate a motorcoach group,
we'll do that. Our staff is really well-
trained in accommodating the
motorcoach crowd.

ABA:Why did you decide to feature
the spa option for parents?

CB: When we opened the first Great
Wolf Lodge in 1997, we asked parents
of the kids enjoying the waterpark
resort what amenities they wanted
while the children had fun so they
could also enjoy the experience just as
much, and the word spa came up a lot.
It's an amenity that we cater to now



with “Elements.” We partner with golf
resorts as well. There’s something for
everyone at Great Wolf Lodge.

ABA:To what do you attribute your
rapid growth nationwide?

CB: Our customer base trained
everyone on staff. And the word-of-
mouth factor is so strong. People go
home afterwards and tell their friends
and neighbors,“It is the perfect
getaway for a few days.” Skepticism
about the economy has led to
cutbacks for many, but they don't want
to deprive their family of a vacation. So
we make them feel welcome as if they
were at home. We are guided by the
philosophy of bringing families
together.

ABA:What about your future
expansion?

CB: We knew it worked in the winter,
and that’s why we went into Sandusky
and Traverse City, Mich. We recently
opened in Grapevine, Texas, and will
open outside of Charlotte in Concord
in spring 2009.

Operators Urged To
Complete Industry Census

ABA has commissioned Nathan
Associates Inc. to conduct a research
project to develop the most up-to-
date information on the size and scope
of our industry, which will lead to the
release of the new report titled
“Motorcoach Census 2008.”

All motorcoach operators will benefit
from an accurate picture of the
industry and motorcoach
organizations. ABA will use this data to
communicate the industry’s
importance to lawmakers, the media,
government agencies and consumers.
You can use this information in your
communications with your local
officials and lawmakers as well.

“We are part of the solution and this
census information makes our case,”
said ABA President & CEO Peter
Pantuso.”l can’'t emphasize enough the

importance of your support in
gathering this information. We must
get a complete and accurate census of
our industry if we are to effectively
fight for fair treatment at every level of
government and to insure that our
industry’s efforts are fully recognized
and appreciated by the public-at-large.
The information will be useful for
determining levels of federal funding
for wheelchair lifts on motorcoaches,
fuel tax rebates, travel and tourism
statistics, motorcoach safety data,
policy on HOV and bus lanes, and
many other transportation investment
and tourism issues.”

Discussions about how to fund our
transportation system, fuel taxes,
motorcoach safety, congestion
mitigation, and rural services are
already underway in Congress, and this
information will be crucial in showing
the societal benefits of our industry.

Motorcoach Census 2008 is
sponsored by ABA and has the full
support of the United Motorcoach
Association, Motor Coach Canada,
Trailways, the International
Motorcoach Group, the Ontario Motor
Coach Association, the Quebec Bus
Owners Association, ABC Companies,
Motor Coach Industries, Prevost Car,
and Daimler Commercial Buses North
America.

You can complete the guestionnaire
online.You can also download the
questionnaire in a MS Word or Acrobat
file here and complete and return the
questionnaire by e-mail to
pbourquin@nathaninc.com, by fax to
(703) 351-6162 or by mail to Paul
Bourquin, Nathan Associates, 2101
Wilson Blvd, Suite 1200, Arlington, VA
22201.

Please respond at your earliest
convenience, but no later than Friday,
April 11,2008.Thank you for your time
and effort. Please call Paul Bourquin at
703.516.7776 or e-mail him at
pbourquin@nathaninc.com with any
guestions or concerns.
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The information in the Motorcoach
Census 2008 will be useful in
determining policy on HOV and
bus lanes.

Do you have an
interesting motorcoach,
tour or travel factoid
for ABA Insider’s

Did You Know?

Please submit it to
Eron .Shoste;ck for
consideration.

Did You Know That...

Get your message out to the right
audiences with customized lists.
ABA members receive a 65 percent
discount on a variety of list rentals
designed to help grow your
business.

For more information, e-mail
Roderick Lewis.

ABA
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Fuel prices hit record highs in March.

Did You Know That...

The Berkely Agency is ABA's
preferred supplier for a Tour
Operators Professional Liability
(Errors and Omissions) Insurance
program for ABA members.
Berkely’s comprehensive program
covers legal expenses as well as
damages associated with claims
involving bodily injury, property
damage, personal injury and errors
and omissions, all on a worldwide
policy form. Details: (800) 645-
2424, ext. 6537, (516) 294-0220,
www.berkely.com.
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Diesel Fuel Prices Reach Record
Highs, Topping $4 Per Gallon

Diesel prices are rising much faster
than the price of gasoline in 2008, and
both fuels hit record highs in March.
Diesel broke the $4 barrier on March 13,
when prices averaged $3.876 per gallon
nationwide, reaching $4.07 in Chicago,
$4.08 in Los Angeles and $4.17 in New
York.The price for diesel per gallon is up
13.5 percent on average nationwide for
2008.

In contrast, gasoline prices averaged
$3.246 per gallon nationwide, up 6.9
percent for 2008, with the highest
prices recorded in Los Angeles, at
$3.57 per gallon.

“What this illustrates is the dire need
to maintain the partial fuel tax
exemption for motorcoaches as we
head toward highway bill
reauthorization in 2009, or we could be
facing possible service cuts,” said ABA
President and CEO Peter Pantuso.
“That’s why ABA is making such a
strong case on Capitol Hill that we
need to have Congress keep the partial
fuel tax exemption—altering it would
have potentially drastic consequences
for so many Americans, particularly the
14.4 million rural citizens who rely on
inter-city buses because they live far
from rail hubs and airports.”

The motorcoach industry currently is
part of an industry-wide partial
exemption on the diesel fuel tax,
paying 7.3 cents of the 24.3 cents-per-
gallon tax.The 17-cent exemption
enables motorcoach operators to
service areas and communities that
might otherwise not receive service
because the cost would be prohibitive.

ABA recommends simple steps to
ensure operators are getting the best
fuel economy from each diesel dollar:

B Keep tires properly inflated. Under-
inflated tires can hurt your MPG.

B Remind drivers of fuel-saving driving
habits, such as driving at or slightly
below the speed limit, coasting

toward traffic lights or passenger
stops, avoiding jackrabbit starts and
other practices.

B Minimize idling at every opportunity.

B Review routine maintenance,
including lubricants, filters and fluids.

MEMBER SERVICES
Want to Host ABA Operators for the
2009 Top 100 Selection Committee?

ABA's Top 100 Events in North America
is an annual compendium of the best
events for group travel in the United
States and Canada. Each spring, a
committee of ABA-member
motorcoach and tour operators selects
the Top 100 Events for the subsequent
year. The list is unveiled in September.
Winners are chosen from hundreds of
celebrations, festivals, fairs,
commemorative events and more that
have been nominated by state tourism
offices and local and regional CVBs.
From among the winners, ABA names
the Number One Event for both the
United States and Canada.

ABA is currently accepting proposals
to host the 2009 Top 100 Selection
Committee, June 8-11,2008.This
committee is composed of 15 tour
operators who utilize the publication
to plan tour itineraries. This is an
excellent opportunity to showcase
your destination to ABA operators.

2009 Top 100 Committee Meeting
Proposal Guidelines. Submit your
proposal to: Jana Fields phone (859)
269-7539.

BUS BUSINESS BRIEFS
Operators Urged To Register With
FTA For Charter Opportunities

ABA encourages all operator
members to register with the Federal
Transit Administration (FTA) as soon as
possible in every jurisdiction of a
transit operator or state in which they
wish to receive information on new
charter opportunities.


http://www.buses.org/node/35
http://www.buses.org/node/937
http://www.buses.org/node/937
http://aba.teameventmanagement.com/2009/top100rfp.pdf
http://aba.teameventmanagement.com/2009/top100rfp.pdf
jfields@buses.org

“We want all ABA operator members
to join with our coalition partners to
send a message to FTA that we stand
together, ready to provide charter
services,” said ABA President & CEO
Peter Pantuso.”We are all part of the
transportation solution, and the more
operators who register, the more
strength we show to policymakers and
the public.”

Registration takes no more than five
minutes to complete. Operators
should register in all areas in which
they are positioned to offer charter
services. It is also critical to include
your fax number, as the FTA uses that
as its back-up contact information.

Take a moment to fill out the FTA’s
charter registration forms now. More
information can be obtained in the
help and contact FTA sections. After
registering, operators should receive
an e-mail confirmation from FTA. If you
do not receive a confirmation by
e-mail, contact FTA Ombudswoman
Crystal Frederick at (202) 366-4063.

Coach America Set To Buy
Renzenberger, Lakefront

Dallas-based Coach America has
announced plans to acquire Kansas
City-based Renzenberger Inc., a
leading provider of transportation
services to the North American rail
industry across 23 states, and Ohio-
based Lakefront Lines Inc., the Buckeye
State’s largest private bus company.

Coach America, which provides
charter, contract transportation, sight-
seeing tours and casino and airport
shuttles in 22 states, recently formed a
new operating division, Coach
America Crew Transport, to provide
employee transportation services to
the vocational industries across the
United States, including rail, mining,
oil, gas, airlines and construction.

The transactions are subject to
approval by the U.S. Department of
Transportation Surface Transportation
Board.

TRAVEL TRACKS
Don’t Miss The Bus
Museum’s Spring Fling

The Museum of Bus Transportation
in Hershey, Pa., is extending a special
invitation to ABA members to attend
this year’s free Spring Fling on
Saturday, June 7th.

This annual bus display, lunch and
flea market, once a museum event, is
now an industry-wide event
sponsored by many different
components of the vital motorcoach,
tour and travel industry.

The schedule includes free parking
at the museum, free shuttle service to
the museum’s Memorial Annex, as well
as use of the grounds. Donors to the
museum—and of course those who
can't afford a donation—are also
invited to a complimentary lunch.

More than 20 vintage buses will be
on display, none of which are from the
museum show floor.The flea market of
bus memorabilia is expected to be
larger than last year’s, which was the
largest of its kind in North America in
many years.

An Author’s Table, featuring half a
dozen writers autographing their
books—two of which were recently
published—will be added as a new
attraction this year.The large museum
itself, showcasing three floors of
vintage buses, antique cars and other
displays, as well as gift shop, will be
open. Normal admission fees apply.
Complete information and the list of
authors can be found at
www.busmuseum.org on the current
news and activities page.

Branson Tops $1 Billion In Retail Sales

Branson’s total retail sales for a
12-month period topped the $1 billion
mark for the first time in the city’s
history.

With final numbers coming in from
the Missouri Department of Revenue,
figures show that as of November

Snow-covered rocks along Lake
Taneycomo in Branson, Mo.

Did You Know That...

ABA members enjoy special
discounts on office supplies, via a
partnership with Office Depot. By
entering Office Depot's online retail
store through the ABA Privileged
Portal, you will be able to enjoy
discounts offered exclusively to ABA
members. You can shop in a
brick-and-mortar Office Depot as
well. Start saving now by using the

special registration and ordering
details.

Interested in advertising
in The Insider?

Please e-mail
Brian Parker for
more information.

ABA
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Travel Tracks

Continued

Motorcoaches can be parked overnight

at Old Town Al dria's G.W. M.
Memorial, located near the intermodal
King Street Station Metrorail hub.

Can’t wait for the
ABA Insider to make
the office rounds?

Sign up today to receive
it automaticallx by
e-mail every other week.

Click here to be added to
the ABA Insider
distribution list.

ABA

2007, retail sales inside the Branson
city limits for the preceding 12 months
totaled $1.003 billion, a new record for
the city. The added contributions of
the Branson Landing and the Branson
Hills Parkway developments that
opened in 2006 have given a boost to
the growth of retail sales.

“It's incredible that a city with a
population of around 7,000 people can
produce $1 billion in retail sales in a
single year,” says Ross Summers,
president and CEO of the
Branson/Lakes Area Chamber of
Commerce and Convention & Visitors
Bureau and ABA board member. “The
Branson business community has done
a wonderful job providing the diversity
of experiences, the variety of shops,
world-class entertainment and
recreation that visitors like to spend
their money on. Branson has become a
part of Missouri’s profile; people know
the Cardinals, the Arch, and they know
Branson.”

Additional information is offered at
www.explorebranson.com or
800-296-0463.

HMSHost Receives
Silver Pyramid Award

HMSHost Corporation’s National
Sales & Marketing Director Tamra Dion
has received a Silver Pyramid Award
from the Promotional Products
Association International (PPAI) for her
innovative “Gus Busman” marketing
campaign.

Dion developed the program, which
uses a friendly fictional character
named Gus Busman to entice tour bus
drivers and tour escorts to stop at
HMSHost managed concessions at
travel plazas on domestic turnpikes.
Components of the program, dubbed
“The Great Gus Busman'’s Pocket Plaza
Pass,” include a booklet containing a
foldout map that identified all
HMSHost service plazas and a list of
services and restaurants at each stop.
An inside pocket holds Gus Busman'’s

Pocket Plaza Pass—a swipe card—that
allows HMSHost to compile a database
and track the efficiency of the
program.

As part of the ongoing program,
drivers are rewarded with free meals at
each stop when they bring 20
passengers or more. In the first 12
months of operations, driver and tour
escort membership grew to 9,837
members.

HMSHost operates in more than 100
motorway travel plazas throughout
North America. Visit www.HMSHost.com
for more information.

Alexandria, Virginia Updates
Motorcoach Parking Guide

Historic Old Town Alexandria, Va., right
outside of Washington D.C,, has
updated its motorcoach parking
regulations. All motorcoaches staying
for a period of 24 hours or more are
required to park at the G.W. Masonic
Memorial. Overnight permits are $35 for
up to 24 hours. Daytime-only parking is
available for motorcoaches from
9 a.m.-11 p.m.for $10 per day. Permits
must be obtained in advance. Please call
(800) 388-9119 from 9 a.m.-5 p.m. for
more information or to purchase a
permit, or submit an online application.

Motorcoaches traveling on the George
Washington Parkway are required to
obtain a permit.There is no charge for a
permit and are available for a one-time
usage or on an annual basis. Please
contact the National Park Service at (703)
289-2516.Please be aware of parking
regulations.Violations may result in a
fine. Please read the signs before you
park. Parking limits are strictly enforced.

Due to the high volume of
motorcoach traffic, parking is allowed
in specific areas for only as long as it
takes to load or unload.The Alexandria
Police Department will strictly enforce
this rule because of the sensitivity of
the city’s historic architecture. ldling is
not permitted when parked—engines
must be turned off.
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Corning Museum Gets
To The Heart Of Glass

The Corning Museum of Glass
explores the impact of alchemy on
glass in Glass of the Alchemists: Lead
Crystal-Gold Ruby, 1650-1750, opening
at the museum June 27 and running
through Jan. 4, 2009. Visitors can also
participate in “Make Your Own Glass”
experiences in the museum’s studio,
which offers short workshops in glass
beadmaking, glassblowing and other
glassmaking techniques. Experiences
are available for all ages, even
preschoolers.

The museum is open daily from
9a.m.to 5 p.m.(8 p.m.in the summer).
Children 17 and under receive free
admission.The Corning Museum of
Glass is conveniently located in the
heart of upstate Finger Lakes Wine

Country, directly off Exit 46 on |-86/Rte.

17.Corning, N.Y.is four hours north of
New York City, two hours south of
Buffalo and six hours north of
Washington, D.C.

EXECUTIVE EXCURSIONS
Wilmington Names Willoughby

Sarah Willoughby, CTIS, CTB, is the
new executive director of the Greater
Wilmington CVB. She joined the
GWCVB in 2004 as director of tourism
development, and has been serving as
the acting executive director of the
bureau since August 2007. Prior to
joining GWCVB, Willoughby worked at
Winterthur Museum & Country Estate
for 10 years. She was responsible for
the group tour market and tourism
development including partnerships
and hotel packages. Willoughby has
also been an active participant in
Tourism Cares for America.

Thomas Named New GM Of
Chicago’s Hancock Observatory

Daniel Thomas has been named
general manager of The Hancock
Observatory, one of Chicago’s most

visited tourist attractions and one of
the highest 360-degree views in the
Midwest. Thomas, 31, previously was
manager of SkyTower in Auckland,
New Zealand, the tallest tower in the
Southern Hemisphere.

Located inside the iconic John
Hancock Center, The Hancock
Observatory is open every day from
9a.m.to 11 p.m.and, at 875 North
Michigan Ave,, stands in the heart of
the Magnificent Mile and close to
hundreds of shops, restaurants and
attractions. Highlights include
spectacular 360-degree views
spanning 80 miles and four states, and

The John Hancock Center, one of
Chicago’s most visited tourist

the city’s only open-air skywalk, all attractions.
accessed by the fastest elevators in the

country. More information is available

at www.hancockobservatory.com.

ABA Names Bonnie Messink
New Accountant

Bonnie Messink has joined ABA's
Finance & Administration department
as the new staff accountant, replacing
Erin Lowenthal, who accepted a new
opportunity earlier this year. Messink
reports to Eric Braendel, ABA's Chief
Financial Officer. Before joining ABA,

Messink served for eight years as an _

accounting specialist for AASHTO. ABA In.sider Ar.chives
FOUNDATION FOCUS Accessible Online
Don’t Miss Out on Scholarship Miss an issue of ABA
Opportunities Insider? Want to keep a

The ABA Foundation scholarship copy of an 'ssue; in which
application deadline is April 4.The you were mentioned or
benefits offered by the Foundation that included a story
scholarships extend to ABA members, you might need to
their employees and their families. reference later? Visit
Don't miss out on this chance to help the buses.org Media
shape the future of the motorcoach, Center ABA Insider page
tour and travel industry by taking for archives of every
advantage of Foundation-supported issue by date.
academic programs.

To start the application process visit
Scholarship Program Administrators.
Access Key for ABA program at ABA
Scholarship Administrators: AMBUS.



http://www.cmog.org/
http://buses.org/abafoundation
http://www.scholarshipadministrators.net/
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Charter Notices

The City of Jefferson City
Jefferson City, Mo.
Submissions due by April 21,2008.

Have a news tip for
the Insider?

Please e-mail it to
Eron Shosteck.
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New Members—Print and Add to Your
2008 ABA Motorcoach Marketer

TRAVEL INDUSTRY
AudioConexus Inc.
Jonathan Stanley

15 Allstate Parkway, Suite 600
Markham, ON L3R 5B4

jstanley@audioconexus.com
www.dudioconexus.com

Best Western Columbus North
Laura Nally

888 E. Dublin Granville Rd.
Columbus, Ohio 43229

nallyla@aol.com
www.bestwestern.com

Best Western Joliet Inn & Suites
Angie Gentile

4380 Enterprise Dr.

Joliet, Ill. 60435

bwjoliet@yahoo.com
bestwestern.com

Chicagoland Transportation Solutions Inc.
Brian Whitaker

2500 West Higgins Road, Suite 935

Hoffman Estates, Ill. 60169-2098
information@chicagotransportsolutions.com
www.chicagotransportsolutions.com

Island Queen

Todd Bidwell

75 Falmouth Heights Road
Falmouth, Cape Cod, Mass. 02540
info@islandqueen.com
www.islandqueen.com

Sleep Inn & Suites of Lancaster
Robin Goodman

310 Primrose Lane

Mountville, Pa. 17554

info@sleepinn.net
www.sleepinnlancaster.com

South Carolina Supreme Court
Allows Claims for Negligent Hiring

The South Carolina Supreme Court
has ruled that a plaintiff may bring a
direct cause of action against a
motor carrier employer for negligent
hiring, training, supervision or
entrustment of a driver who was
involved in an accident even when
the employer is already vicariously
liable for the employee’s negligence.
James v. Kelly Trucking Company,
Opinion No. 26447, was decided
March 10,2008.

In the case, the trucking company
hired a driver with a poor driving
record.The driver was involved in an
accident with another vehicle, and
the other party sued the trucking

Visit Lake Norman

Courtney Wolfrom

19900 W. Catawba Ave., Suite 102
Cornelius, N.C. 28031
wolfrom@lakenorman.org
www.visitlakenorman.org

PENDING BUS/
MOTORCOACH OPERATORS

The following Pending Bus/Motorcoach Operator companies
have submitted applications for membership between March
10 -March 21, 2008:

Are We There Yet? LLC

St. Louis, Mo.

Dea Hoover, Owner
www.arewethereyetdea.com

J & J Luxury Transportation dba Main Street Leasing
(DOT 508433)

Allentown, Pa.

Denise Cali, Pres.

www.jjtransportation.com

New Beginning Tours

Clark, N.J.

Anthony Roocia, Owner/Pres.
(732) 382-3108

Fax: (732) 382-4706
newbeginningtour@aol.com
www.newbeginningtour.com

Ramblin Express Colorado Springs
(DOT 533527 MC 248958)

Colorado Springs, Colo.

Todd Holland, Pres.
www.ramblin.com

Should members have comments regarding these
applications, please contact abamembership@buses.org.

company for the driver’s negligence
under the doctrine of respondeat
superior. In addition, the plaintiff
brought another cause of action
directly against the trucking
company for negligent hiring of the
driver, on the grounds that the
employer should have reviewed the
driver’s prior driving history.The
court allowed both claims to go to
trial, holding that they were different
causes of action, one based on the
negligence of the driver,and the
other based on the negligence of
the trucking company.

This decision would also have
application to a bus operator who
failed to properly hire, train, supervise
or entrust a vehicle to a driver.
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