
Motorcoach operators, many with only
a handful of coaches in their fleets, have
finally begun to receive reimbursements
from the Texas government and the
Federal Emergency Management
Administration (FEMA) for their work to
help safely transport citizens out of
harm’s way before Hurricanes Gustav
and Ike made landfall.

The reimbursement delay for work
performed during the hurricane
evacuations had led to financial
uncertainty for many operators, some of
whom came from as far as Illinois, Pennsylvania and Florida to answer the call to
action in Texas. Several said the cash-flow crunch created by payment delays led to
pressure from suppliers, an inability to buy new equipment, and even the
possibility of putting coaches up for sale to stay solvent.

ABA wrote a letter in early February to Texas Gov. Rick Perry (R) urging action on
the reimbursement issue, and followed that by working with the press in Texas to
get the story out about how civic-minded bus operators who had answered the
call of duty are facing financial crisis. ABA provided information and interviews
with affected operators, some of whom were owed several hundred thousands of
dollars. An Associated Press story quoting ABA President & CEO Peter J. Pantuso,
CTIS, as well as several operators ABA connected with the media, was printed in
The Houston Chronicle, The Fort Worth Star Telegram, The Austin American-Statesman,
The El Paso Times, the NBC News TV affiliate in Corpus Christi, and The Abilene
Reporter News. Read the full story here.

ABA then asked operators who still hadn’t received payment to write their
Members of Congress urging FEMA and the Texas government to take action, and
provided a sample letter for operators to customize. Operators still waiting for
payment are encouraged to contact Congress through ABA by clicking here to
send their own letters. 

“We have have gotten all of our Texas money,” ABA Board Member C.W.
Newman, Vice President of Express Transportation in Orlando, wrote Pantuso in an
email. “Thank you and ABA for getting involved.” Another emailed Pantuso, “We
just received our money! Thanks for all of your help.” Operators still owed funds
should receive money within 30 days, and in the meantime should e-mail ABA so
we can pass those names on to Texas.
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Operators who helped evacuate Texas residents during
Gustav and Ike are finally starting to receive payments.

Did You Know?
FMCSA has just recently released 
a compilation of online driver 
training tips. 

CLARIFICATION
The ABA Foundation’s Bridgestone/Firestone North America spring golf outing

will take place at the Amelia Island Plantation, FL, on Tuesday, May 5 at 1 p.m.

http://www.buses.org/files/3TexasOperatorFundsAlert020609.pdf
http://www.buses.org/files/APstory022809.pdf
http://capwiz.com/buses/issues/alert/?alertid=12882246
http://www.buses.org/events
mailto: abainfo@buses.org
http://www.fmcsa.dot.gov/about/outreach/education/driverTips/index.htm


ABAInsider

The ABA Insider Q&A: 
Roger Miller, VP for Sales &
Marketing, Hospitality Ventures, LLC

ABA: You are serving on the 2010
Capital Region Marketplace Advisory
Committee (MAC) as the hotelier
representative, and have previously
served as the MAC educational
representative. What drives your
continued service to the MAC?
RM: MAC’s overall leadership and its
commitment to continuous
improvement and perfection; its
sincere caring for all association
categories and members’ short-
middle-long term profitability and
success; and MAC’s history of
providing the industry’s best
resources, tools, education, guidance,
coaching and mentoring.

ABA: Has your MAC service
contributed to your business-building
relationships among ABA members?
RM: Our MAC service has contributed
greatly to the growth, building and
maintaining of business relationships
by providing us a front row-seat and
access to the industry’s leaders,
owners, educators, mentors and
successes.

ABA: As a volunteer activist for the
MAC, what would you like to see
ABA enhance to benefit
its members?
RM: ABA continually looks at
enhancing all aspects of their
association on an ongoing basis. Each
area gets specific attention and is
under the microscope constantly. If
this is embraced and engaged by all
ABA members, positive association-
driven enhancements will be
forthcoming on a regular basis.

ABA: You often speak of
“repositioning” hotels you describe
as “under-performing prospects” in
the market. Can you elaborate?
RM: Hospitality Ventures and partners
target underperforming hotels for
acquisition, brand enhancement or
brand repositioning and management
through turnaround of operations,
guest satisfaction, sales & marketing.
We prefer Hilton and Marriott branded
hotels, but are open from time to time
for other brand opportunities.
Acquired properties physically
undergo major renovations, which
provide us with a new hotel once
completed. This positions it to be a
major force and top performer in the
market for many years to come.

ABA: Your guiding principles start
off first and foremost with the
promise to “deliver heroic service.”
What does that mean to you?
RM: To Hospitality Ventures, “heroic”
service means, “Do whatever it takes to
make the guest happy. Ensure every
problem is 100% resolved to guest
satisfaction. No exceptions.”

ABA: You also emphasize the
importance that hotels “Maximize
‘first’ and ‘last’ impressions.” Can
you amplify that concept?
RM: In our company, you “maximize”
first and last impressions by ensuring
the best in product, amenities, services
and overall guest experiences from the
time a guest arrives at our hotel until
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HERE LOVE 
BLOOMS 
AND BLOOMS ... 

AND BLOOMS AND ...
WELL, YOU GET 
THE PICTURE.

visitnorfolktoday.com

1-800-368-3097

Located between Williamsburg  
and Virginia Beach  

The heart of the Virginia Waterfront.

When you are looking 
to get away from it all, 
including big crowds 
and hassles, look to our 
beautiful waterfront 
city. Norfolk has all the 
fun and flavor you could 
want with the peace and 
comfort only our city can 
offer. This is what makes 
a visit here so special. Let 
comfort be your guide in 
Norfolk, Virginia. 
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the time the guest departs. No aspect
or item throughout this time-span is
left up to chance.

ABA: What does “aggressive sales
and marketing” entail in an
uncertain economy?
RM: Aggressive sales and marketing in
an uncertain economy is the same as
in a good economy. It just gets more
attention, has a higher profile and is
taken more seriously. We focus on
intense client strategies; strong client
relations; and targeted investment of
marketing dollars where research
shows a huge opportunity. We
continue to set your property
operations and sales & marketing
teams up for success; and provide
them with all the necessary tools,
resources, support, coaching,
mentoring and guidance possible. 

ABA: What do you think hoteliers
should be doing in times of
economic uncertainty to better
reach out to motorcoach & tour
operators?
RM: In times of economic uncertainty
hoteliers should get involved and
active in appropriate motorcoach, tour
and travel national and/or regional
associations; be diligent in market
research regarding who your true
potential client is; build a strong and
reliable detailed motorcoach program
of products, services, amenities,
pricing, and activity options;
develop friendly and professional 
e-commerce promotional materials;
attend appropriate annual motorcoach
conventions and Marketplaces; follow
up with each client after these annual
events and do so continually; become
problem-solvers when it deals with
your specific market and/or hotel; and
show you care. This is also what they
should be doing in good times. 

ABA: Anything else you think our
readers should know about the
hotelier segment of the motorcoach,
tour and travel industry?

RM: The motorcoach, tour and travel
market is an investment with ROI that
you commit to on a long-term basis.
Motorcoach owners and operators 
like to see and deal with decision-
making hoteliers that are going to be
around from year to year. If you are
really interested in obtaining profitable
motorcoach business, commit one of
your long-term property sales &
marketing associates or appropriate
corporate sales & marketing staff
member to this segment, and do it for
the long term. It still is and always will
be a relationship business.

Oberstar Wants June House Action
On $500 Billion Highway Bill 

House Transportation Chairman Rep.
James Oberstar (D-Minn.) has vowed
quick Congressional action on the
2009 Highway Reauthorization bill,
which he said would have a price tag
of as much as $500 billion.

Oberstar called the highway bill’s
ambitious scope “transformational,”
adding it could win House approval
the first week of June, nearly four
months before current programs
expire. Staff for the Transportation
Committee’s Highways and Transit
Subcommittee have said to be
“furiously working on” the draft
measure, BNA reported. 

ABAInsider
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“Aggressive sales

and marketing in an

uncertain economy

is the same as in a

good economy. It

just gets more

attention.”

—Roger Miller, VP, Sales &
Marketing,  Hospitality

Ventures, LLC

www.inbirmingham.org


The $500 billion sticker price
Oberstar gave for the six-year highway
bill matches what Transportation
ranking member John Mica (R-Fla.) has
cited. The current surface
transportation authorization, which
expires Sept. 30, spent $286 billion
over six years. 

But Oberstar cautioned that the
Senate could slow the progress on a
multiyear reauthorization. 

Make Sure You Know WHTIs 
Required Before June 1 Deadline

The U.S. State Department and
Department of Homeland Security are
recommending travelers apply now for
the U.S. Passport Card that will be
required at all land or sea border entry
points effective June 1, 2009. Under
the Western Hemisphere Travel
Initiative, U.S. citizens will be required
to present a government-approved
document that denotes both
citizenship and identity when entering
the United States. The U.S. Passport
Book and the U.S. Passport Card are
the premiere documents that denote
both citizenship and identity. A list of
other government-approved
documents is available here. 

The U.S. Passport Card is a wallet-
sized document designed specifically
for new systems being installed at land
border crossings to facilitate
inspections. A Passport Card costs $45
for an adult and $35 for a child under
age 16. When applied for in
conjunction with a passport book or
by a previous passport holder who is
eligible for renewal, the Passport Card
costs $20. 

The Passport Card is valid only for
entry to the United States at land
border crossings and sea ports of entry
when traveling from Mexico, Canada,
the Caribbean region, and Bermuda. It
is not valid for international air travel.
The U.S. Passport Card is designed for
the specific needs of the northern and
southern border resident communities.

It is not a globally interoperable travel
document like the traditional U.S.
Passport book. For more information,
click here.

EPA To Issue Final Rule For 
OBD Emissions Monitoring 

The Environmental Protection
Agency (EPA) will issue a final rule April
27 requiring manufacturers to install
advanced onboard diagnostic systems
(OBD) to monitor emissions controls
and alert drivers and service
technicians when malfunctions
necessitate repairs. The rule will also
require manufacturers to make
available information that will be
necessary to complete those repairs on
OBD systems, as well as on other
engine components affecting
emissions. For more information, visit
EPA online.

MEMBER SERVICES
Operators Invited To Do 
Business At Pow Wow

ABA will exhibit at the U.S. Travel
Association’s International Pow Wow in
Miami Beach May 16-20. Pow Wow is
the premier show for inbound foreign
travel business. ABA invites three U.S.
motorcoach operator members who
work with inbound international
groups to share ABA’s booth and take
appointments with international tour
wholesalers and sell members’ North
American motorcoach and tour
services. ABA invites one
representative from the West Coast,
Central U.S., and East Coast. ABA is
offering operators this opportunity to
gain valuable exposure in overseas
markets for $3,500, a fee well below
the cost of having an individual USTA
membership and a booth. Please
contact Roderick Lewis in the Member
Services Department immediately at
(202) 218-7216 or rlewis@buses.org to
express interest. Participants will be
accepted on a first-come, first-served

ABAInsider
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ABA is inviting

three U.S.

motorcoach

operator members

who work 

with inbound

international groups

to attend Pow Wow.

Former Board
Member Chris
Levering Dies
Former ABA Board of Directors
Member Chris Levering died at his
home March 17, 2009, of complica-
tions from cancer. Levering, of
Country & Western Tours (dba Gray
Line of Nashville), served on the ABA
Board of Directors from 1997-2000.
ABA expresses our condolences to
the entire Levering family on their
loss. He will be missed.

http://www.getyouhome.gov/
www.travel.state.gov
http://www.epa.gov/


basis based on U.S. region. More
information is available on USTA’s Web
site.

IN THE STATES
Independent Operator Replaces
Transit For Derby, Oaks

For the first time in 62 years, an
independently owned and operated
bus company, Miller Trailways, shuttled
thousands of race fans to Churchill
Downs for this year’s Kentucky Oaks
March 21. “And the company is charging
more to do it,” the Louisville Courier-
Journal reports. 

“It’s the first large chunk of business
that Miller has wrested from the Transit
Authority of River City (TARC), after
numerous challenges to local transit
operations in the wake of new federal
transit rules that took effect last
spring,” the Courier-Journal reported.

Stagecoach Group, Gray Line 
New York Form Twin America

UK’s Stagecoach Group and its Gray
Line New York joint venture with
CitySights NY announced a new
venture to operate sightseeing bus
services in and around the Big Apple. 

Both companies will contribute 
vehi-cles, licenses and other compo-
nents to the new entity, dubbed Twin
America. 

Stagecoach will as a result become
one of Gotham's leading sightseeing
operators. The group says it will hold
50 percent of the voting rights and 60
percent of the economic rights. The
joint venture will officially launch
March 31. Mark Marmustein will be 
the senior executive overseeing daily
operational management.

Georgia Looks At Upgrading 
Existing Diesel Engines

Legislators introduced a resolution in
the Georgia Senate calling for the
creation of a Joint Study Committee to

evaluate technologies to reduce diesel
emissions and recommend action to
encourage the retrofitting and
upgrading of in-use diesel engines. A
copy of the bill, SR109, is available
online.

Missouri Bill Says 
Show Me The Biodiesel

Missouri State Senator Bill Stouffer
(R-Napton) has introduced legislation
that would require a 5 percent
biodiesel blend be sold in the state
when its price is at or below the price
of regular diesel. Under the proposal,
the Department of Agriculture must
issue a determination when the price
of biodiesel or biodiesel blended fuel
has been on average less than
petroleum diesel for more than a year.
Within 120 days of that determination
or June 1, 2011, all retail sales of diesel
fuel must have 5 percent biodiesel
content.

CANADIAN CURRENTS
MCC Wants Transit Exemption 
From Hours Of Service Rules Ended

Motor Coach Canada (MCC) lauded
Canadian Federal Transport Minister
John Baird’s announcement earlier this
month in which he proposed
scrapping the Hours of Service
regulatory exemption for the three
transit systems under federal
government jurisdiction in Ottawa,
Outaouais and Windsor.

Federal transit bus drivers have been
exempt from the regulations since
1989, and MCC has been challenging
the government’s rationale for the
loophole for five years.

“The government has never been
able to justify the exemption, yet it is a
known fact that transit drivers use the
exemption to work double shifts and
far exceed the maximum hours
allowed for other bus and truck
drivers,” said MCC President Brian
Crow. “The safety of bus passengers

ABAInsider
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“The safety of bus

passengers and

other road users

depends on drivers

being alert and

well rested.”

—Brian Crow, President, 
Motor Coach Canada

Did You Know?
97.8 percent of diesel pumps are 
dispensing the new ultra-low sulfur
diesel fuel, far beyond the 80 percent
minimum requirement, a recent EPA
survey found. However, EPA’s study
also found a 50 percent increase in
the percentage of pumps not labeled
(from 4.1 to 6.02 percent), the 
Diesel Technology Forum reports.

http://www.tia.org/powwow/General_Information.html
http://www.tia.org/powwow/General_Information.html
http://www.dieselforum.org/news-center/pdfs/LC255402.pdf
http://www.dieselforum.org
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and other road users depends on
drivers being alert and well rested,
regardless of the type of bus.”

Quebec Issues Enhanced Driver’s
Licenses For WHTI Compliance

The Provincial Government of
Quebec issued its Enhanced Driver’s
License (EDL) compliant with the new
Western Hemisphere Travel Initiative
regulations. 

The EDL is a stand-alone document
for entry into the U.S. at all land and
sea ports of entry available to
Canadians only. No other document
will be required to indicate Canadian
citizenship.

TRAVEL TRACKS
Bus Tours Highlight 
“Sex & The City” & “The Sopranos” 

HBO’s racy hit series “Sex & The City”
and modern mobster drama “The
Sopranos” may have disappeared like a
made guy who flipped and got a visit
from Tony, but the iconic shows live on
beyond heavily edited syndicated
versions thanks to On Location Tours, Inc.

For fans of “Sex & The City,” the ribald
romantic comedy featuring four thirty-
something single New York women
finding mostly the wrong men on their
search for love, the bus tour offers the
opportunity for passengers to hop

aboard a luxurious motorcoach to
experience New York City as Carrie,
Miranda, Charlotte and Samantha did.
Stops include visits to the furniture
store where Aidan designed his wares,
the gallery in SoHo where Charlotte
worked, and even a bar where the
ladies enjoyed cocktails. All tours are
led by knowledgeable guides and take
place on amenity-appointed coaches.
Each tour runs about four hours.

Cross over into New Jersey from
Manhattan and go from Manolo
Blahniks and Cosmopolitans to Soprano
crew front-organization/nightclub “The
Bada Bing,” where fans can actually go
inside. Stops also include Father Phil’s
Parrish, the diner where Christopher got
shot, as well as the diner in which the
show’s final scene was filmed. Pizzaland,
the storefront from the opening
sequence where Tony drives from the
NJ Turnpike to his palatial home, as well
as other iconic locations from New
Jersey’s Prozac-popping waste
management magnate, are also
included in the tour. For more
information, click here. 

Monticello Opens 
New Visitors Center

Thomas Jefferson’s Monticello has a
new visitor center. The 42,000-square-
foot Thomas Jefferson Visitors Center,
which officially opens April 15, will give
visitors an opportunity to learn more
about Thomas Jefferson and
Monticello with four new exhibitions,
including “Thomas Jefferson and the
Boisterous Sea of Liberty,” which
illustrates Jefferson’s core ideas on
liberty via 21 flat-panel screens, and
“Making Monticello: Jefferson’s Essay in
Architecture,” which explores the four-
decade creation of the house,
designed by Jefferson himself. There
will also be an introductory film,
“Thomas Jefferson’s World,” and a
hands-on educational center for
children 6-11. 

Canadian Currents
Continued

Fans of HBO’s

‘The Sopranos’ and

‘Sex & The City’

hop on a bus 

to tour landmarks

from the shows.

Did You Know?
Product Pavilion 2010 registration has
begun. All associate members have
been mailed a brochure. Space is 
limited, so reserve your spot today!

Tourists can stop at one 
of the bars where the stars of Sex 

& the City enjoyed Cosmopolitans.

http://www.screentours.com/tour.php/sopranos/
http://www.screentours.com/tour.php/satc/
www.screentours.com
http://www.monticello.org/
http://aba.teameventmanagement.com/2010/exhibit.html
http://aba.teameventmanagement.com/2010/ppbrochure.pdf


ARTS & ENTERTAINMENT
Answer: Kelly Dobbin of 
Golden Isles Touring Company 

Question: Which ABA member and
Marketplace 2009 delegate will appear
as a contestant on the hit game show
Jeopardy! April 6?

Dobbin, a tour planner for St. Simons
Island, Georgia-based local receptive
operator Golden Isles Touring Company,
is under sworn secrecy regarding the
outcome of the show. But she did tell
the ABA Insider about her experience
becoming a contestant, which
included taking a trip to Los Angeles
instead of her normal job working
diligently for the LRO covering
Charleston, Savannah and the Golden
Isles area in Southeastern Georgia and
the surrounding region.

“Golden Isles Touring President &
Owner Anna Henry went off to Los
Angeles with me to be my cheering
section,” Dobbin told the Insider. “And
Alex Trebek asked me about local
tourism and why people should be
interested in St. Simons Island. We can’t
name our company during the portion
of the taped telecast used on air, so I
didn’t expect to do the promotion.”

Dobbin continues: “It is amazing how
fast the games go. We have practice
beforehand to work with the buzzer.
During commercial breaks, which take

place in real time, Trebek entertains the
audience.”

Dobbin took the online pre-
qualifying tests in 2006 and 2008, then
received an email inviting her to
audition in person in Savannah in
September 2008. The audition
included 50 questions, interviews and
mock game-play. Finally, a week before
last Christmas, she received a phone
call inviting her to be a live contestant.

She had to pay her own way, but the
third-place finisher gets a $1,000 cash
prize, the second-place finisher gets a
$2,000 cash prize, and the winner gets
their winnings and the chance to
return for more. Check local listings to
watch the show and see how she fares.

EXECUTIVE EXCURSIONS
Jenny, Jenny, Who Can I Turn To?

Jennifer Lynch-Thien, CTIS, is the new
Convention Sales Manager for the
Virginia Beach CVB. Lynch-Thien, who
was an integral part of the team that
helped make Marketplace 2008 in
Virginia Beach a success, formerly
served as Tourism Sales Manager for
the Virginia Beach CVB. In her new
position, she will be responsible for
shrine accounts, fraternal market, 
small corporate and tour & travel
convention shows, and promoting 
and selling the $202 million
Convention Center. 

She’s been with the VB CVB for nearly
six years, and at Marketplace 2009 in
Charlotte was proud to “Join Pete as a
new CTIS grad,” she said.  

ABAInsider
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“Alex Trebek

asked me about

local tourism.”

—Kelly Dobbin, Tour Planner,
Golden Isles Touring Company

Did You Know?
National Trust for Historic
Preservation named Buffalo as one of
its 2009 Dozen Distinctive
Destinations for offering cultural and
recreational experiences that differ
from the typical vacation destination.
For more information, click here.
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ABA member and Marketplace
delegate Kelly Dobbins of Golden Isles

Touring Company competes on
Jeopardy! April 6.

http://www.goldenislestouring.com
www.iloveny.com


New Members—Print and Add to 
Your 2009 ABA Motorcoach Marketer

700 13th Street NW, Suite 575
Washington, DC 20005

(202) 842-1645
FAX (202) 842-0850

E-MAIL: abainfo@buses.org
www.buses.org

BUS OPERATOR 
Friendship Tours

Terry Glover, President/Owner

3250 Harvester Woods Road

Decatur, GA 30034

PH 1-404-283-1299, FAX 1-404-608-1719

Glov4525@bellsouth.net

Savannah River Charters & Tours Inc.

Olando Hamlett, Sr, President/CEO

5469 Jefferson Davis Highway

North Augusta, SC 29841

PH 1-803-202-1009, FAX 1-803-202-7090

savrivch@bellsouth.net

www.savannahrivercharters.net

TRAVEL INDUSTRY
Best Western Mainstay Inn/Comfort Inn Newport RI

Judith O’Connell

151 Admiral Kalbfus Road

Newport, RI 02840

PH 1-401-849-9880, FAX 1-401-849-4391

themainstayinn@aol.com

www.bestwestern.com

Lodging

Chick-Fil-A #1756 Conway SC

Adam Lanier, Unit Marketing Director

1613 Church St.

Conway, SC 29526

PH 1-843-488-0042, FAX 1-843-488-0071

01756@chick-fil-a.com

Food Service

Empire City Casino at Yonkers Raceway

Ryan Murphy, Marketing Director

810 Yonkers Ave.

Yonkers, NY 10704

PH 1-914-457-2590, FAX 1-914-457-2537

rmurphy@yonkersraceway.com

www.yonkersraceway.com

Casino

Gold Diggers

Jackie White, Manager

3447 Sturgis Road

Rapid City, SD 57702

PH 1-605-348-8108, FAX 1-605-348-1524

support@bhgolddiggers.com

www.bhgolddiggers.com

Shopping, Chain/Corporate Headquarters

Hamister Hospitality Group

Bill Caraway, Regional Director of Sales

20003 Route 19

Cranberry Twp, PA 16066

PH 1-724-772-1000, FAX 1-716-839-3700

bcaraway@hamisterhospitality.com

www.hamisterhospitality.com

Lodging, Management Group

Indiana Live! Casino

Kelly Hipskind, Group Sales Manager

4200 N. Michigan Road

Shelbyville, IN 46176

PH 1-317-421-8967, FAX 1-317-421-8201

groupsales@indy.live.com

www.indianalivecasino.com

Casino

Ithaca Convention & Visitors Bureau

Mary Rachun, Director of Sales

904 E. Shore Drive

Ithaca, NY 14850

United States

PH 1-607-272-1313, FAX 1-607-272-7617

mary@visitithaca.com

www.visitithaca.com

Aquarium, DMO - Convention & Visitors Bureaus

Lucky Nugget Gambling Hall

Christine Jensen, Group Sales Director

922 Main St.

Deadwood, SD 57732

PH 1-605-578-1100, FAX 1-605-578-1814

chrisj@luckynuggetgh.com

www.luckynuggetgamblinghall.com

Casino

Milestone Hospitality Management

Barbara Ungerland, Regional Sales Manager

366 Main St. c/o Sturbridge Host Hotel

Sturbridge, MA 01566

PH 1-607-829-2909, FAX 1-607-441-1400

bungerland@milestonehotels.com

www.milestonehotels.com

Lodging, Management Group

Skaket Beach Motel Cape Cod

Hemant Patel, Owner

203 Cranberry Highway, Route 6A

Orleans, MA 02653

PH 1-508-255-1020, FAX 1-508-255-6487

skaket@verizon.net

www.skaketbeachmotel.com

Lodging

QUALIFIED OPERATORS
The following Motorcoach & Tour Operators submitted

application(s) for membership between Feb. 25, 2009 – 

March 10, 2009,  and have met all membership requirements.

They are currently in the mandatory 30-day period for

member comments.

Heartland Motor Coach Inc./Heartland Trailways

(DOT 181153    MC 208809)

St. Joseph, Mo.

Mark Alexander, Sales Manager

www.heartlandcoach.com

Mlaker Transportation Inc.

(DOT 932419   MC 401709 )

Davidsville, Pa.

Craig Mlaker, President

www.Mlaker.com 

Should members have comments regarding these

applications, please contact abamembership@buses.org.
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