
The Eno Transportation Foundation
has partnered with ABA, the Community
Transportation Association of America
(CTAA), and the American Public
Transportation Association (APTA) to
hold a special forum focusing on ground
transportation connectivity and
multimodal access March 24 in
Washington. 

Participants at the Forum will include
transportation stakeholders from the air,
rail, and bus industries. Congressional
staff involved with SAFETEA-LU
reauthorization, the Federal Transit
Administration (FTA), and GAO staff
involved with the assessment of the Essential Air Service Program will be attending. 

“Connecting Communities: Multimodal Solutions to Access Problems in Smaller
Communities“ will examine ways in which coalition-building and multi-modal
alliances can help to find the most efficient service and integrate ABA’s
independent bus operators into plans, programs, stations, and terminals. Operator
services are critical for filling in the gaps in our transportation network, ultimately
serving the 14.4 million Americans who rely on motorcoaches for inter-city travel
and increasing fleet utilization.

“This is a win-win for everyone,” said ABA Senior Director for Policy Robin
Phillips.  “People who rely on bus service, especially those in rural parts of the
country far from rail hubs and airports, need the mobility ABA member operators
provide. Providing that mobility is the right thing to do and can reinforce the
viability of our national network as well as increase business for independent
operators.” 

"Building coalitions among other groups such as Eno, APTA and CTAA is critical
to positioning the motorcoach industry as an integral component of completing
the gaps in America's rural transportation network," said ABA President & CEO
Peter Pantuso.

Founded in 1921, the Eno Foundation focuses on all modes of transportation
and has been endowed to continuously improve transportation and its public and
private leadership in order to increase the system’s mobility, safety and
sustainability. 

ABA Policy & Government Affairs Committee members will meet the following
day to discuss the outcomes of the Forum, as well as to focus on ABA’s policy and
legislative agendas heading into Congressional debate over the 2009 Highway Bill
Reauthorization. 

For more information, please e-mail Phillips at rphillips@buses.org or call ABA at
800-283-2877.
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Lentzsch Steps Down
ABA Chairman of the Board Craig
Lentzsch steps down; Vice Chairman
Jim Jalbert named Acting Chairman.
Details here. 

ABA Insider

“Connecting Communities” will focus on the role of 
buses in rural transportation.

http://www.buses.org/node1155
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The Insider Q&A: Jon LeSage,
Managing Editor, Limousine, 
Charter & Tour magazine

ABA: Why did you change from
Limousine & Chauffeured
Transportation to Limousine,
Charter & Tour?
JL: This is a change that the magazine
has been talking about for a long time.
Five years ago, LCT Magazine started to
see operators in our industry purch-
asing motorcoaches in notable
volume. Coach builders in our industry
started making shuttle buses, mini
buses, and limo/party buses. With each
successive LCT annual trade show, we
saw a greater number of buses being
displayed by manufacturers. That was a
big motivator for us to go in this direction.

ABA: Any operators that personify
the trend?
JL: California Wine Tours in Napa, for
example, started 15 years ago with a
mixed fleet including buses. But as
they expanded, they began focusing
more on buses. This has happened for
a lot of other chauffeured
transportation operators, so we knew
this was a trend.

ABA: What was the critical tipping
point in favor of motorcoaches?

JL: Recently people changed their
questions from, “Get a motorcoach,
why? Are you crazy?” to, “How do I get
a motorcoach, how do I comply with
federal regulations, what do I do now
to get into the charter and tour bus
segment?” So the operators are now
focusing on bringing the chauffeured
transportation business model to
motorcoaches in the form of luxury
transportation. It fuses with that trend
in operators offering more amenities
on their coaches and marketing that.
More traditional bus operators have
also expanded their operations to
become total transportation
companies. Maybe most of a fleet is
motorcoaches, but now it might also
include limousines, vans, and mini
buses to accommodate groups of all
sizes. This allows operators to tailor
services to each client’s need, and use
the right vehicle based on group tour
size to minimize carbon output and
energy used per passenger.

ABA: What opportunities in the
business charter segment do you
see emerging that make
motorcoaches so logical?
JL: Meeting planners coordinating
business travel are now focusing more
and more on motorcoaches and other
group vehicles. The corporate travel
component makes buses appealing
given their customization and
flexibility to be prepared for onboard
training meetings, commuter travel,
travel to business events, airport runs
and of course executive retreats.

ABA: What entertainment events are
driving a growth in demand for
motorcoaches?
JL: Concerts are big, and many times
operators can arrange for those
arriving via coach to have exclusive
parking and access. Buses are a
convenient, time-efficient option for
concerts or ballgames and take out the
hassle factor. And for charters aimed at
the luxury traveler who wants an
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HERE LOVE 
BLOOMS 
AND BLOOMS ... 

AND BLOOMS AND ...
WELL, YOU GET 
THE PICTURE.

visitnorfolktoday.com

1-800-368-3097

Located between Williamsburg  
and Virginia Beach  

The heart of the Virginia Waterfront.

When you are looking 
to get away from it all, 
including big crowds 
and hassles, look to our 
beautiful waterfront 
city. Norfolk has all the 
fun and flavor you could 
want with the peace and 
comfort only our city can 
offer. This is what makes 
a visit here so special. Let 
comfort be your guide in 
Norfolk, Virginia. 
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upscale weekend getaway, the wine
tours, ski packages, spa resorts, and
golf outings are ideal group
motorcoach tour & charter situations.

ABA: What was the reaction among
your readers to the name and
directional change?
JL: It was overwhelmingly positive.
Most said, “Wow that’s great, that’s
where things are going.” They
understand that our sister
publications, Metro and School Bus
Fleet, have been around, and their
knowledge, relationships and expertise
has been helpful.  

ABA: In preparing for this shift in the
magazine’s focus, how did you go
about learning about the
motorcoach charter & tour industry?
JL: We had to learn a lot about the bus
industry. We expanded our knowledge
at first by accessing ABA’s online
resources. Clearly, ABA has a very
strong presence in DC as the industry
voice on legislative and regulatory
issues, and we need that information.
Your broad membership with travel
partners helps provide connections for
business growth opportunities unique
among travel associations. And your
reports and communications, from
press releases to Marketplace coverage
and your operator profiles in the
newsletter, are all important for this
industry to have. So we are very
pleased that ABA has accepted a spot
on our editorial advisory board, and is
committed to acting as our exclusive
motorcoach association resource for
information as we move forward and
build a strong relationship,
including ABA writing the occasional
guest column. 

ABA: The association is honored to
provide help to LCT as the magazine
evolves into its new form. And, in
turn, ABA members will want to
know what they can expect from
this alliance. What is your response
to that question?

JL: We can offer information to ABA
member operators on catering to the
affluent traveler’s expectations for
customer service, as well as marketing
the luxury experience. Your driver is
the service experience. That is the case
whether it’s a limo or motorcoach.
Driver quality can make or break you.
People expect more from luxury
services, and that begins with the
driver approaching any problem that
arises as an opportunity to provide
superior customer service, which
reinforces client loyalty.

Jon LeSage welcomes ABA member
questions, comments and suggestions.
His e-mail is jon@lctmag.com.  

Three-Point Safety Belts 
for 140 New Greyhounds

Greyhound Lines Inc. will be putting
140 new coaches into service within
the next month, all of which will be
equipped with three-point safety belts.

“The three-point seat belts will be
installed on all of our new buses,”
Greyhound President and CEO Dave
Leach told the ABA Insider. “This
decision was the result of extensive
safety testing on the buses we
ordered. We wanted to ensure they
were properly engineered into the
coach’s design to provide the best
possible protection for our customers.”

In September 2008, Greyhound
ordered the 140 new Prevost X3-45
motorcoaches for use on various
intercity lines, announcing at the time
that it would take delivery in early
2009.

MCI Reorganization Plan 
Becomes Effective This Week 

Motor Coach Industries’
reorganization plan will take effect at
the end of this week, which company
President & CEO Tom Sorrells says is
“an important milestone in the
restructuring of MCI” that will

ABAInsider
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“ABA has a very

strong presence 

in DC as the 

industry voice on 

legislative and 

regulatory issues.”
—Jon LeSage, 

Managing Editor, Limousine
Charter & Tour magazine

http://www.greyhound.com
http://www.prevostcar.com
www.mcicoach.com
www.inbirmingham.org


Administrator Mary Beth Mello
includes panelists such as ABA
President & CEO Peter Pantuso, UMA
President Victor Parra, and experts
from APTA, CTAA and other key
transportation stakeholders.

For more information on this event,
please visit www.nepta.org.

CANADIAN CURRENTS
Cross-Border Tourism Summit 
Should Be Poutain Your Calendar 

The 2009 Binational Tourism Summit,
themed “Embracing Our Borders: The
Competitive Advantages of Cross-Border
Tourism Destinations,” will take place
April 30-May 1 at the Quality Hotel
Parkway Convention Centre in St.
Catharines, Ontario.

The Summit and will feature North
American tourism industry specialists
presenting marketing successes from
other cross-border regions in North
America; the latest global tourism
economic trends and research,
including updates on Canadian/U.S.
tourism competitiveness; interactive
concurrent sessions focused on the
development of binational travel
partnerships. To register, log on to
www.btapartners.com or call
888.849.5834.

Editor's Note: Poutain is a Canadian
dish of french fries covered in melted
cheese and meat gravy.

MEMBER SERVICES
2010 Top 100 Event 
Nominations Underway

Nominations are officially open for
the 2010 Top 100 Events in North
America. Now in its 28th year, ABA’s Top
100 Events in North America
recognizes the best motorcoach-
friendly events for the coming year.
Don’t miss your chance to showcase
the top group tour events in your area. 

ABA has earned hundreds of top-tier
and local media placements for Top

100 Events since September 2007,
including in USA Today, all of which
help to promote the Top 100
destinations and the surrounding
regions.

For 2010, ABA will continue with the
expanded option for the Top 100:
Member CVBs, private DMOs and
federal DMOs can nominate two
events instead of one to double their
exposure. 

Non-ABA member DMOs can submit
one nomination for $100, which is then
refunded if you join the association in
2009.

Don’t miss out on the opportunity to
reach the operators who can bring
your destination group business. ABA’s
online nomination process is easier to
use than ever, including the ability to
fill in your nomination form at your
own pace, starting and stopping as
often as you like throughout the
nomination period. Nominations are
considered active and are available for
updating, replacing, deleting and
forwarding until Thursday May, 7.
Nominators can also electronically
forward online nomination forms
directly to the event to fill out the
entry form with detailed information
that you may not have. 

More information is available at
ABA’s Frequently Asked Questions About
Top 100 Events. You can call ABA at
(800) 283-2877 or e-mail
Top100@buses.org.

SPORTS SECTION
Coach Chooses Coaches For Team
Travel; Saves $140K By Cutting Flights

The Miami Hurricanes college
football team will charter buses
instead of planes this fall for trips to
games in Central Florida and South
Florida. 

The decision by the coach to use
coaches will save Miami $140,000.
Coach Randy Shannon’s decision to go
with the ground game over an aerial

ABAInsider
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Did You Know?
2009 marks the 40th anniversary of
Virginia’s slogan, “Virginia Is For
Lovers,” adopted in 1969.

Nominations 

are officially 

open for the 2010 

Top 100 Events in 

North America.

Biscayne Bay, overlooking 
downtown Miami, Florida

http://btapartners.com/binational/programs_conference2009.aspx
http://btapartners.com/binational/programs_conference2009.aspx
http://btapartners.com/binational/programs_conference2009.aspx
http://www.buses.org/top100/nominationsandjudging
http://www.buses.org/top100/nominationsandjudging
http://www.buses.org/files/USAToday011909.pdf
http://www.buses.org/files/Top10%20NominationSurvey.pdf
http://www.buses.org/files/Top100FAQs.pdf
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strategy is based on being “mindful of
the ongoing economic downturn,” AP
reported. Originally, the school
planned to fly for trips to Orlando and
Tampa, cities that both are about 3-4
hour drives from the Hurricanes’
campus. 

The decision pleased the
Congresswoman whose district
includes the University of Miami
campus.  “In these tough economic
times, we are all searching for ways to
stretch our dollars,” Rep. Ilena Ros-
Lehtinen (R-Fla.), a University of Miami
graduate, told the ABA Insider. “And the
decision of UM to use bus
transportation for their away games
makes economic sense.”

TRAVEL TRACKS
Parton Entertains Capacity Crowd At
‘Tennessee Sampler 2009’

Country music icon Dolly Parton
entertained a packed crowd with hits
such as “9-to-5” as part of the
“Tennessee Sampler 2009” held at the
Gaylord National Feb. 10. The event
featured state-themed food and drinks,
and a booth-lined show floor rep-
resenting popular destinations ranging
from Pigeon Forge to Graceland.

Susan Whitaker, Commissioner of the
Tennessee Department of Tourist
Development, kicked off the festivities
with an alternating slideshow and
video presentation featuring the
celebration of the 75th anniversary of
the Great Smoky Mountain National
Park, as well as other state attractions.
Whitaker’s position as Commissioner of
Tourist Development was the first
state-level cabinet post for tourism,
established in the 1970s.

When referring to the National Civil
Rights Memorial & Museum erected on
the site in Memphis where the Rev. Dr.
Martin Luther King Jr. was shot in 1968,
Whitaker said the destination has
added significance in 2009, more than
40 years after that tragic day.

“Look where we are now in
Washington,” Whitaker said, referring
to the historic milestone represented
by President Barack Obama. “We are
proud to document that.”

Whitaker’s tour of Tennessee
included its status as the home to 53
National Parks, more than any other
state; its musical heritage from Beale
Street Blues Clubs in Memphis to
Nashville, known as “Music City” for the
Grand Ole Opry and Country Music
Hall of Fame; to its East region
featuring Gatlinburg, Pigeon Forge and
of course the Great Smoky Mountains.
Then she introduced Parton – whose
career started with a bus ride. 

“Dolly Parton got on a bus in East
Tennessee and decided to make a star
of herself in Nashville,” Whitaker said.

Parton took the stage to a flash of
cameras and vibrant applause. Parton,
the celebrity ambassador for the Great
Smoky Mountains National Park
anniversary celebration, sang favorites
such as “9-to-5,” which is now in
production on Broadway, to new tracks
off of her upcoming CD, “Sha-Kon-O-
Hey!” the phonetic spelling of
“Shaconage,” the Cherokee word
meaning “land of the blue smoke.”

Before leaving for an appearance on
“Larry King Live,” Parton took audience
questions. In response to one about
her ageless appearance, she quipped, “I
got my daddy’s colorin’ and my mama’s
cheekbones – but I got them in
California.”

Attendees then schmoozed among
the booths from Tennessee attractions,
enjoyed food stations offering
Memphis barbecue and Tennessee
whisky, and shared their thrill in
making the trip from Tennessee to DC.

“The Pigeon Forge road show
combined its group with the
Tennessee Sampler group to bring 21
of us up on a motorcoach,” said Kay
Poole, Pigeon Forge Department of
Tourism Sales Manager. “Some of us
watched movies, some of us slept,

Dolly Parton sang old favorites 
and new songs to the delighted 

crowd at the 2009 Tennessee Sampler.
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“The decision of

UM to use bus

transportation 

for their away

games makes

economic sense.”
—Rep. Ilena 

Ros-Lehtinen (R-Fla.)

http://www.tnvacation.com
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ASSOCIATE
Safe Guard /  IMMI
Charlie Vits, Market Dev. Mgr.
18881 U.S. 31 N.
Westfield, IN 46074-0408
PH:1-317-867-8153 FAX:1-317-896-2142
cvits@imminet.com
www.safeguardseat.com
Seating Manufacturer, Hardware Supplier - Other

California Association for 
Coordinated Transportation (CALACT)
Jacklyn Montgomery, Executive Director
1010 Hurley Way Suite 140
Sacramento, CA 95825
PH:1-919-920-8018 FAX:1-919-950-8021
jacklyn@calact.org
www.calact.org
State Government Agency /  Service of Process

MOTORCOACH OPERATOR 
Best Limo Service
Valentina Davis, Operation Manager
2179 Morris Ave. Suite C
Tucker, GA 30084
PH:1-770-723-3862
cajjat39@hotmail.com
www.bestlimousa.com

Courtesy Coach
Rick Richardson 
2725 S. Mendenhall #17
Memphis, TN 38115
PH:1-901-367-1907 FAX:1-901-367-1596
courtesycoach@gmail.com

Jimmel Tours Inc.
Melvin Stokes, Sec., Group Tour Planner
8347 Davison Road
Davison, MI 48423-2039
PH:1-810-653-3990 FAX:1-810-653-6110
stokes@aol.com
www.jimmeltours.com

Meridian Coach & Travel Inc.
Donna Savell, Vice President
P.O. Box 3061 / 9720 Robinson Thomas Road
Meridian, MS 39303
PH:1-601-737-4555 FAX:1-601-737-2201
meridiancoach@bellsouth.net
www.meridiancoach.net

Premier Coaches Inc.
Tyrone Blackman, Vice President
84 Steeple Court
Germantown, MD 20874
PH:1-301-916-1975 FAX:1-301-916-1979
info@premiercoachesinc.com
www.premiercoachesinc.com

Regal Services Inc/Regal Coach Lines
Anne Brown, CEO
251 E. 95th St. Suite 925
Chicago, IL 60619
PH:1-773-994-0202 FAX:1-773-994-0302
regalsvcsinc@aol.com
www.regalcoachlines.com

Roseboro Charters & Tours
Clevell S. Roseboro 
P.O. Box 1432 / 1431 Peace Haven Road
Clemmons, NC 27012
PH:1-336-671-1259 FAX:1-336-778-0043
roseboro2004@tria.rr.com

Wentz Tours
Tony Wentz
7137 Badenoch Court
Charlotte, NC 28217
PH:1-704-345-3334
tori_97@bellsouth.net

TOUR OPERATOR   
Scenic Seekers Tours
Pam Jones, Owner/Operator
114 Circle Drive
Anderson, IN 46013
PH:1-765-639-7538 FAX:1-765-644-2009
scenicseekers@aol.com
www.scenicseekers.com
Tour Planner

TRAVEL INDUSTRY
Aliso Creek Inn (formerly Ben Brown’s)
Ned Snavely, General Manager
31106 S. Coast Highway
Laguna Beach, CA 92651
PH:1-949-715-1385 FAX:1-949-715-1412
nsnavely@montagelagunabeach.com
www.alisocreekinn.com
Lodging

Backbeat Tours LLC
Bill Patton, President
140 Beale St.
Memphis, TN 38103
PH:1-901-272-2328 FAX:1-866-449-6880
tours@backbeattours.com
www.backbeattours.com
Sightseeing

Davis Travel Center I-95 & US 301 Exit 33
Rhonda Rook, Assistant Operations Manager
13306 Saint Johns Church Road
Stony Creek, VA 23882
PH:1-434-246-2881 FAX:1-434-246-2519
rrook@dtc33.com
www.dtc33.com
Travel Plaza/Truck Stop

Greater Burlington Convention & Visitors Bureau
Beth Nickel, Executive Director
610 N. Fourth St.  Suite 200
Burlington, IA 52601
PH:1-319-752-6365 FAX:1-319-752-6454
bnickel@growburlington.com
www.visitburlingtoniowa.com
DMO - Convention & Visitors Bureaus

Radisson Fort Worth South
Elizabeth Morrison, Sales Manager
100 E. Alta Mesa Blvd.
Fort Worth, TX 76134
PH:1-817-759-4637 FAX:1-817-759-4633
elizabeth.morrison@radisson.com
www.radisson.com/fortworthsouth
Lodging

QUALIFIED OPERATOR MEMBERS
The following Motorcoach & Tour Operators have submitted
application(s) for membership between Jan. 2, 2009 - Jan. 16,
2009 and have met all membership requirements. They are
currently in the mandatory 30 Day period for member
comments.

Friendship Tours
(DOT 530874 MC265502)
Terry Glover, President/Owner
Decatur, GA
Bus Operator

Global Travel Alliance
Robert Grassano, Sales/Marketing
Orlando, FL
www.globaltravelalliance.com
Tour Operator 

ROYAL COACH LIMOUSINE
(DOT 1840959)
Matthew Cordeiro, Owner
Napa, CA
Bus Operator 

Savannah River Charters & Tours Inc.
(DOT 600306 MC285709)
Olando Hamlett, Sr., President
North Augusta, SC
www.savannahrivercharters.net
Bus Operator 

Should members have comments regarding these
applications, please contact abamembership@buses.org.
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Roderick Lewis, Membership Editor
Joe D’Angelo, Advertising Director
Judith Whitt, Circulation Manager

Can’t wait for the
ABA Insider to make
the office rounds? 

Sign up today to receive
it automatically by 
e-mail every other week. 

Click here to be added 
to the ABA Insider
distribution list.
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