
More than 3,200 ABA member delegates
and industry professionals networked,
pursued new business during more than
100,000 scheduled appointments, and
raised record sums for charity during the
2010 Capital Region Marketplace
January 15-19 at Gaylord National.

“Each one of you made a statement
just by coming through the doors,” ABA
President & CEO Peter Pantuso, CTIS, said
during the official Opening Ceremonies.
“Your presence at Marketplace this year
reaffirms the value of the motorcoach,
tour and travel industry. This is your ABA,
and we do what we do for you. A new
year means a new start.” 

“I want to thank the Gaylord National,
and our Capital Region tourism partners
and members in Maryland, Virginia, and
DC for helping to host a great
Marketplace,” said Frank Montgomery III,
CTIS, Marketplace 2010 chairman. 

“The energy and excitement of the
delegates, the events sponsored by our
wonderful hosts and members, and the giving spirit to those in need was
unprecedented,” said ABA Chairman Jim Jalbert. “It reaffirmed that ABA is truly an
extended family that looks out for each other and the community.” 

ABA delegates helped to raise a record sum for a Marketplace by donating
$45,200 to the Yellow Ribbon Fund for the 2010 “Marketplace Gives Back” charity.
YRF helps recuperating soldiers wounded in combat, as well as their families, by
assisting them with temporary housing, transportation and other basics. 

ABA’s show generated nearly $32,000 for disaster relief in Haiti, which included
$25,000 directly from ABA and the ABA Foundation, as well as more than $3,000
from delegates with a matching contribution by Group Sales Box Office, plus an
additional $1,000 donation from the National Association of Motorcoach Operators.
ABA Foundation events raised $180,000 for the Foundation’s charitable programs,
which include 19 annual scholarships and research critical to show the value of the
motorcoach, tourism and group travel industry to society. 

ABA’s charitable efforts were record-shattering, and show business at
Marketplace was as well. In only its third year, the Product Pavilion, the one-day
show-within-a-show for equipment and service providers, more than doubled its
number of exhibitors. The show floor featured 15 new motorcoaches on display. 
To read the media coverage of Marketplace, log on to the ABA Web site page
featuring complete 2010 Marketplace News Coverage.

February 1, 2010 | Issue Number 64

The Most Accurate News Source for the Motorcoach, Tour, and Travel Industry

In This Issue:

Capital Region Marketplace 2010 a Monumental Success

Q&A: John Percy, 
2011 Marketplace Chairman

2
Department of Transportation

Announces Texting Ban

3
$10.7 Million Available in 

ADA Wheelchair Lift Grants

4

Individual Highlights:
In The States       6

Executive Excursions    7

Passings       7

New Members    8

ABA Insider

DID YOU KNOW?
ABA’s Certified Travel Industry
Specialist (CTIS) program is an
investment in your career—and is
being discounted for a limited time.
Receive a $50 discount on the
enrollment fee by doing so by Feb.
28, 2010. Get a 20% discount when
you register for five IUPUI 2010
courses by Feb. 15, 2010. And
enjoy a 10% discount when you 
register 30 days prior to the IUPUI
course start date. Details are online.

Marketplace 2010 Chairman Frank 
Montgomery III, CTIS, welcomes delegates 
during the official opening ceremonies.

http://www.buses.org
http://www.buses.org/ctis


IN THE STATES
Georgia Mulls Toll Roads, Taxes 
for Transportation
Georgia faces a future of nightmare
congestion worsening steadily over the
next 20 years unless its transportation
funding increases, a recently released
state report claims. Gridlock will be
partially fueled by the reduction of or
even elimination of some transit
services because of a lack of operating
funds, the report claims. The resulting
traffic—especially around Atlanta—will
cause economic hardship on the state’s
residents in the form of wasted time,
wasted fuel, and reduced trip reliability,
all of which are labeled “congestion
costs.” Others might call them
“arguments for more motorcoaches.”

The Statewide Strategic
Transportation Plan 2010-2030
recommends boosting transportation
funding by an amount equivalent to a 1
cent statewide tax, and creating toll
roads and managed lanes on highways.
The report said the amount of
investment needed over the next 20
years is $29 to $36 billion, with up to
$11 billion from tolls and parking fees. 

But the state still has “unique world-
class transportation assets,” that “have
positioned the state as a major gateway
for East Coast logistics” and “also support
mobility and high quality of life for all of
Georgia’s citizens,” the report said,
noting that more than 98 percent of all
Georgians live within 20 miles of a four-
lane or Interstate highway. But instead
of investing to preserve its competitive
advantage in transportation, the report
said, Georgia has been under-investing
and coasting on past success.

Indian Trails Marks 
Century of Service
Owosso, Mich.-based Indian Trails is
celebrating 100 years of business in
2010, and now transports more than 1
million passengers more than 4 million
miles annually in 62 luxury motor-

coaches with service throughout
Michigan’s Upper and Lower Peninsulas,
as well as other parts of the country. It
also has 125 employees. “Service and
safety have been the keys to Indian
Trails’ century of success,” said Indian
Trails President Gordon Mackay. “We put
our customers first.” Mackay, an ABA
Board member, has been with the
company for 38 years.

Indian Trails operates daily scheduled
service from many points throughout
Michigan, as well as charter services.
They even transport the Mormon
Tabernacle Choir on their bi-annual
tours across the country. The scheduled
service business accounts for 40
percent of operations, and charters &
tours the remaining 60 percent.

In conjunction with Okemos Travel,
Indian Trails launched Michigan Flyer in
2006—providing eight round-trips daily
between Michigan cities and Detroit
Metropolitan Airport, accounting for
100,000 passengers yearly. That has led
Indian Trails to purchase property in
Lansing, Mich., to construct a permanent
Michigan Flyer office and hub.

Every coach in their fleet is less than
five years old and the company just
invested $3.5 million for the purchase
of seven new Prevost H3-45 coaches
equipped with three-point safety-belts. 

To celebrate its 100 years, each
month during 2010 Indian Trails is
giving away one free charter trip
valued at $1,000. Open house
celebrations are tentatively scheduled
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for later this year at each of Indian
Trails’ locations. Details are on
www.indiantrails.com.

Hoboken Seeks to Fix Big 
Apple Bus Parking Problem
Operators concerned about parking
tickets their drivers receive after
dropping off their tour groups in New
York City are being invited to park in
Hoboken, NJ. Tickets in New York range
from $70-$900, and Gray Line New
York is enticing operators to use a
facility that is a mere quarter-mile from
the entrance to the Lincoln Tunnel.
Daily and monthly parking is available. 
Call Anthony Fasano at (201) 714-9400
X 103 or e-mail him at afasano@
graylinenewyork.com for details.

Daimler Gets Setra to Go with 
New Product Support Team 
Daimler Buses North America has
reshuffled its product support
management team after consolidating
all of its product support functions for
all brands under Steve Batho, vice
president product support.

“Steve’s 20 years of experience,
combined with his attention to detail
for customer solutions allows us to take
the next step in optimizing our product
support for all of our customers,” said
Patrick Scully, chief commercial officer
for Daimler Buses North America and
an ABA Board member.

For the Setra brand, Paul Conover is
transitioning into the position of
manager, service engineering his from
previous position Setra product
support manager. Conover will focus
on managing field issues for all brands,
from first report to delivering validated
and tested customer solutions as
quickly as possible. Eddie Stout has
taken over the supervision of the Setra
product support field team. Stout
previously served as head of the Setra
Training Academy.

ABC Companies Allies with 
Premier Transportation
ABC Companies and Premier
Transportation of Knoxville, Tenn., have
announced that Premier has become
an authorized service facility for ABC’s
line of coaches. Premier will be acting
as a sublet warranty facility for ABC
Companies and is authorized to
perform warranty work. Although the
customer will be responsible to pay for
repairs on site, Premier is trained in
ABC’s warranty policy and will be able
to offer assurance as to what repairs
will be reimbursed.

For more information, contact ABC
Companies at (800) 222-2875 or visit
the company Web site at www.abc-
companies.com.

EXECUTIVE EXCURSIONS
Hard Rock International 
Names Galloway VP
Hard Rock International said John
Galloway has been named VP and
chief marketing officer, overseeing
global marketing, advertising, and
promotions for Hard Rock’s 159 venues
worldwide. For more information, 
visit www.hardrock.com.

PASSINGS
Garth Kirkman, 88
Garth Kirkman, who served almost 60
years in the bus industry, died January
24 at the age of 88. After serving in the
Navy as a mechanic in WWII and the
Korean War, most of Mr. Kirkman’s
career was spent as the owner of Sun
Valley stages, which he bought in
1964. He will be missed.

Unlike 
Anywhere.
With familiar landmarks 

and new adventures to be 
discovered, Rapid City offers 

unique sights and scenery you 

TourRapidCity.com
1-800-487-3223 ext. 8489

Smartphone ISO Delegate
Feel lost without your Blackberry—
literally? A Marketplace delegate
might, as one was turned into ABA
staff at the show. Please call (800)
283-2877 to claim your Blackberry.

mailto: afasano@graylinenewyork.com
mailto: afasano@graylinenewyork.com
http://www.abc-companies.com/
http://www.abc-companies.com/
www.birminghamal.org/planatour.html
www.tourrapidcity.com



