American Bus Association Member Benefits for Bus Operator Members

Connections to the Industry

Your Voice Of Experience: Depend on ABA to keep ahead of key legislative and
regulatory issues at all levels of government — federal, state & provincial, and local.
ABA’s government affairs team, with more than half a century of combined experience in
the bus industry and transportation agencies, is your connection to policy-makers. ABA’s
experts ensure that the positive role the motorcoach industry plays in North America is
top of mind when policies affecting the industry are debated. ABA's Washington, D.C.,
location connects operators to the U.S. Congress and federal agencies, and speaks with
one unified voice on transportation, tax, tourism, and business issues. ABA also
maintains close ties with state and provincial bus associations to safeguard its members’
interests at all governmental levels.

Help With Regulatory Questions: ABA offers desk-side assistance to help members
comply with federal operating regulations, and connects you with experts to get the
answers you need. ABA helps each operator to maintain the industry’s exemplary on-
road safety record. The association's Bus Industry Safety Council actively works on
regulatory and training issues that keep travel by motorcoach one of the safest forms of
transportation.

Professional Ethics: Every ABA member must sign the ABA Code of Ethics. An active
ethics committee works diligently to ensure that members represent the highest
professional standards in the industry. Members then have the right to display the ABA
logo in organizational literature and advertisements, attracting consumers who know
they can “trust their travel to ABA members.”

Member-to-Member Access: The American Bus Association is the only industry
organization that connects motorcoach and tour operators with the people who can help
them grow their business — the destinations and attractions that cater to the group travel
market, and the product and service suppliers who can maximize their offerings to
customers. ABA connects its members from all perspectives in the motorcoach, tour and
travel industry with their most important resource — other people who want to be their
business partners. Through its new “Operator Trip Planning” resource, members can log
on to see the specific motorcoach guidelines for popular communities they plan to visit.

Connections to Services

Grant Proposal Assistance: ABA is your resource when it comes to securing grant
funding for many federal programs. Year after year, more than 90 percent of federal
Department of Homeland Security grant awards for security upgrades go to ABA
members.

Free Service of Process: ABA membership relieves operators of a costly and time-
consuming regulatory burden by providing free service of process. ABA completes the
necessary paperwork, including all updates, and sees that it's filed with the U.S.
Department of Transportation at no cost to members.

Premium Partnerships: Programs aimed at helping ABA members get business and
save money are key elements of our member benefits package. Passenger protection



insurance and discounts on drug and alcohol testing, office products, and shipping are
included in the cost-saving programs through a number of partnerships.

Operator Tip Sheets: These one-pagers are specifically designed to help small
operators with the day-to-day issues of running their businesses profitably. Topics
include everything from “Knowing Your Entrepreneurial Style” to “Bus Or Motorcoach?
The Answer Is Both,” as well as “The Fuel Tank Isn’t Half-Empty; It’s Half Full,” which
focuses on how to take advantage of high fuel prices to make them work in your favor.

Continuing Education: The ABA's Certified Travel Industry Specialist Program
offers continuing education through Indiana University Purdue University Indianapolis to
sharpen and enhance members' professional skills. It's the first university-administered
certification program in the group travel industry. Additionally, Education Seminars held
during American Bus Marketplace week focus on business management and
professional development — which is why ABA educational programs are known as “the
Harvard of Hospitality.”

Connections to Marketing and Outreach Opportunities

Product Pavilion: The Product Pavilion is a show-within-a-show during ABA's annual
Marketplace, a one-day, one-stop exhibit showcase designed for product and service
providers to meet with operators. For 2009, it will include educational seminars on
safety, environmental issues, equipment and maintenance issues, expanded floor
space, and timing aimed at attracting peak delegate attendance.

Your Resource For Information: Knowledge isn't just power — it’s profit. With Member
Alerts on breaking issues, the “must-read” ABA Insider newsletter, and the motorcoach
& tour group travel glossy Destinations magazine, ABA keeps you up-to-date on the
issues affecting your business. The ABA Insider is the must-read news source for the
motorcoach, tour and travel industry. It is published every other Monday, and features
original reporting found nowhere else, interviews with top industry movers, and
everything from regulatory coverage to the latest travel trends. Destinations is the
magazine of record for the North American motorcoach tour and travel market, a full-
color glossy packed with new ideas for exciting tours and charters to motorcoach-friendly
attractions, as well as tips for operators and practical business strategies. Annual
subscriptions to both are included in your ABA membership.

The ABA Motorcoach Marketer: This comprehensive, must-have ABA membership
directory is a tour/charter/equipment/service resource that includes operator, travel
industry, and associate members. Every member has a listing in the Marketer, making it
the top industry annual for planning.

The American Bus Marketplace: The leading business event in the motorcoach and
group travel industry, Marketplace brings motorcoach operator buyers and travel
industry sellers from all over North America together for one-on-one tour itinerary
planning. The weeklong event also features business training, professional development
seminars, and an exhibit show. It's the premiere show in the group travel community.



